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Take control of a major 




Apple introduces Desktop Movies. 
Combine the Power Mac ” G4 with 
Final Cut Pro™ software and you have 
the first pro-quality 
desktop movie studio 

Built-in FireWire lets you for under $ 5 , 000 *. 

import video directly from 

a digital camcorder with , „ , 

Never before has so 


much digital-video firepower been 
built into such a small space -with 
everything you need to create and 
edit Desktop Movies, develop rich 
multimedia websites, even host a 
site serving thousands of concurrent 
video streams. At the heart of this ^ ^ 
hard-working movie studio is the G4 processor with Velocity Engine™- a 128-bit 
supercomputer on a chip that can perform compute-intensive tasks (like rendering 


©2000Computer, Inc. All rights reserved. Apple, &e Apple logo andFiremre are registered trademarks andj^le Cinema Di^y, the Apple Store. Final Cut Pro, 



































motion picture studio. 


I FinalCulProS 


Optional Final Cut Pro 
software has the features 


with built-in effects, at 
a fraction of the cost. 


digital video effects) up 
to twice as fast as the 
700MHz Pentium IIP 
In fact, every part of 
the Power Mac G4 
is built for Desktop 
Movies. It has built-in FireWire; so you can 
connect a digital camcorder and import 
video with perfect digital quality It has 
superfast memory (up to 1.5GB) and 
hard disk (up to 27GB), with room for 
three internal drives. And it offers DVD- 
RAM, so you can archive 
uptobGB on a single 


screen. Available only at the Apple Stored 

$30 disk. So if you want to make it big in movies, forget the power suit. 

And go for the Power Mac. For complete details, visit www.apple.com. Think different: 

































SATURN SURVEY 


y„ur„a.e_MMSVlgVl^M_ Age^^ 

Occupation 

Where is your Saturn retailer located ?. or WgjyvMkk 


If you had to share one story or experience about your Saturn, what would it be? 

X4AS’ -{hooimk^ . 

gut -/or se&iMA -b 

^t- Ni\\j\A)&^, tWk. OfA ewiM uf 

m AtW Ivg r^lly happy _ 

Klff^Tt-T-tl/i^i^^ aA\. Ayyjj'tS 

Uwb^s y<)iA Vigymi^ [htf\e 

' \nitf. 

^ ^^ 


Which Saturn do you drive?. "$gt(Arn ‘=tL2- . Color. ‘^\\iex- 


124-horsepower, dual-overhead-cam engine. The new. redesigned Saturn S-Series. WfSk 
A Different Kind of Company. A Different Kind of Car. >151, 

The 2000 Selum SL2, M.S.R.F. of $13,335 including AC, retailer prep and transportation. Options, tax and license are extra. 1-8QO-522-SOOO or ttV’Ufjatum.com. ©}9?9 Saturn Cor^oraimn: : 
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True to the original. 

Crisp type. Bold color. 

Printouts that are most like your original photos. 

The new hp PhotoSmart PllOO. You get up to 10 ppm color, 
without sacrificing razor-sharp text and graphics. 

Invent, create and inspire for just $399* 

Achieve superior results with hp supplies, 
hp.com/go/original. 













With 3Com’s HomeConnect™ 


Peace. 

It pays to be connected. 
www.3com.com 


More connected.™ 


Home Networking Solutions, sharing isn’t a problem. 

(So, while your children are surfing the Web, you can still print out 
that recipefor the meatloaf they hate so much.) 
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INTERNET LIFE 


FEATURES 


OOLS STim SITES BUYINO A HOME 

By Alan Cohen 

Let the Net help put a roof over your head 

BOOK EXCERPT 

As children, they were ridiculed and alienated. But 
now the nerdy kids are running the world. A first 
look at Jon Katz’s new nonfiction work, Geeks 

THANKS A MILLION 

By Dean Foust 

The real Net-wealth revolution is not in the dot¬ 
com boardrooms hut among ordinary citizens 

TWELVE FOR THE MONEY 

By Carla Sinclair and Mark Frauenfelder 

Everyone hopes to strike it rich on the Net. Meet 
some of the lucky few who’ve done just that 

CARTOON: HOW TO BECOME 
A NET MILLIONAIRE 

By Darrin Bell and Theron Heir 

A tongue-in-cheek guide to online gold 

THE EARLY BIRD CATCHES THE WORD 

By Steve Knopper 

Inside the Web’s untamed world of domain names 

PAPUA’S COT A BRAND NEW BAG 

By Cree McCree 

Residents of a tiny village in New Guinea discover 
e-commerce. Will this change their way of life? 


COLUMNS 

02 ROGER EBERT CRITICAL EYE 

The Web is a do-it-yourself project 

0^ JON KATZ INTERNET DOMAIN 

Welcome back. Big Brother 

0 0 ANNETTE HAMILTON REALITY BYTES 

Net auction overdrive 























Color-coordinate with the NEWInspiron” 3700 notebook. A notebook that will definitely add to your unique 
style. With its sleek design and two cool colors to choose from, Storm Grey or Tahoe Blue, you'll be sporting 
Dell's latest in hi-tech fashion. But it doesn't just have loob. The 3700 is powered by the NEWIntel® Pentium® III 
processor and is very mobile at 6.5 lbs" with a thin 1.6" profile. And with hard drive capacity up to OdCB" 
and features such as dual point technology, it gives you the flexibility you expect from Dell®. The powerful, 
yet stylish Inspiron 3700 notebook. It's one more benefit of the DelUme™ total ownership experience. 
A complete resource for products and services that make it easy for you to get the most out of technology. 


DELL® INSPIRON"" 3700 Notebook 
le Fashion Statement 

;sor at 500MHz 
jy ■ 64MB 100MHz SDRAM 

■ A/ew6.0GB* Ultra ATA Hard Drive « Modular 24X Max’ Varia 

■ 2X AGP SMB ATI RAGE Mobility'"-Ml 30 Video 

■ 3D Positional Sound with Wavetable ar 

■ Lithium Ion Battery ■ 56K Capable" V.90 WinModem PC Card with XJA 

■ mw Microsoft* Works Suite 2000 with Money 2000 Standard 

■ Microsoft* Windows* 98, Second Edition ■ 3-Year Limited Warranty’ 

■ NEW i-Learn My Dell* PC « Inspiron'" Setup Video 


On-the-Go Bundle: 

er Carrying Case 
• Second Lithium ton Battery with ExpressCharge’" 
■ Targus DefCon Notebook Alarm 
Add $239 E-VALUE CODE: 89541-800129e 


BE DIRECT" 


1.800.433.3497 


Pentium®/// 


MiPCT www.dell4me.com 

'“Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALIFY FOR 
THIS APR. APR for qualified customers varies by creditworthiness of customer as determined by Dell Financial Services 
L.P. Payments exclude taxes and shipping charges that vary. Taxes & shipping charges due with 1st payment unless 
included in the amount financed, in which case your monthly payment will be higher. Purchase Plan offered through 
Dell Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (including D.C.) with approved 
credit, excluding AR and MN residents. Availability may be limited or offer may vary in other states. 






BRINGING GREAT V>\LUES HOA^E 



DELL* INSPIRON'^ 7500Notebook 
Mobile Desktop 

■ A/£iVtntel* Pentium* 111 Processor at BOOMHz ■ 15.4“ SXGA TFT > 
« 128MB 100MHz SDRAM • WW12GB* Ultra ATA Hard Drive (7 

■ A/ElVRemovable Combo 32X Max** Variable CD-ROM and Flop 

■ 2X AGP SMB ATI RAGE Mobility™-? 3D Video 

■ 3D Positional Sound with Wavetable 

■ Internal PCI 56K Capable” V.90 Fax Modem 


$3549 


Dell Recommended Upgrade: 

■ Inspiron- 7500 Advanced Port Replicator (includes 10/100 NIC Ca 

■ NEW HASBRO* Interactive Family Gaming 5-Pack” 

■ harman/kardon Speakers 
Add $379 E-VAIUE CODE; 89540-800139a 


rix Display 


DELL* INSPIRON’' 7500 Notebook 
Mobile Desktop 

■ A/W Intel* Pentium* III Processor at 500MHz 

■ 15" XGA Active Matrix Display 

■ 64MB 100MHz SDRAM ■ NEW6.0GB* Ultra ATA Hard Drive {75GB Max«) 

■ Removable Combo 24X Max^ Variable CD-ROM and Floppy Drive 

■ 2X AGP SMB ATI RAGE Mobility™-? 3D Video 

■ 3D Positional Sound with Wavetable 

■ Internal PCI 56K Capable” V.90 Fax Modem 

■ Dellnet®” 1-Year internet Access Service'* with 20MB of Online Backup'® 

$2899 m 

Dell Recommended Upgrade: 

■ NEW 12GB* Ultra ATA Hard Drive 

■ Microsoft* Office 2000 Small Business plus Encarta 

■ A/EWQuicken* 2000 Power Pack 

Add $339 E-VALUE CODE: 89540-800132h 


Inspiron™ Notebooks include: 

■ McAfee VirusScan 4.02 

■ Microsoft* Windows* 98, Second Edition 

• A/EW Microsoft* Works Suite 2000 with Money 2000 Standard 

■ Lithium Ion Battery 

■ MusicMatch* Jukebox Standard’" 

■ A/EWi-Learn My Dell* PC 

■ 3-Year Limited Warranty" 


DELL® INSPIRON'" 3700Notebook 
Light Weight, Light Price 

■ «£W Intel' Pentium* III Processor at 450MHz 
m 14.1" XGA Active Matrix Display 

■ 64MB 100MHz SDRAM 

■ 4.8GB‘ Ultra ATA Hard Drive 

■ Modular 24X Max' Variable CD-ROM 

■ 2X AGP SMB ATI RAGE Mobility'“-M1 3D Video 
• 3D Positional Sound with Wavetable 

■ 56K Capable" V.90 WinModem PC Card with XJACK* 


$2329 «i 


■VALUE CODE: 


Dell Recommended Upgrade: 

■ Custom Leather Carrying Case 

■ Second Lithium Ion Battery with ExpressCharge" 

■ Targus Defcon Notebook Alarm 

Add $239 E-VALUE CODE: 89540-800125h 


DELL® INSPIRON^ 3700 Notebook 

Light Weight, Light Price 

■ Intel* Celeron™ Processor at 433MH2 

■ 12.1" SVGA Active Matrix Display 

■ 32MB SDRAM 

■ 4.8GB* Ultra ATA Hard Drive 

■ Modular 24X Max' Variable CD-ROM 

■ 2X AGP SMB ATI RAGE Mobility™-M1 3D Video 

■ 3D Positional Sound with Wavetable 


$1699 m 


3E: 89540-800116 


Dell Recommended Upgrade: 

■ Upgrade to 14.1" XGA Active Matrix Display 

■ WEWe.OGB* Ultra ATA Hard Drive 

■ Removable 6X Max" Variable DVD-ROM Drive (Customer Installed) 
Add $449 E-VALUE CODE: 89540-800121h 




Pentium®/// 


"Monthly payments based on sales price depicted for 4S-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALI¬ 
FY FOR THIS APR. APR for qualified customers varies by creditworthiness of customer as determined by Oell 
Financial Services L.P. Payments exclude taxes and shipping charges that vary. Taxes & shipping charges due with 
1st payment unless included in the amount financed, in which case your monthly payment will be higher. Purchase 
Plan offered through Dell Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (includ¬ 
ing D.C.) with approved credit, excluding AR and MN residents. Availability may be limited or offer may vary in 
other states. 



















NEW DELL® D/MfWS/OA/® XPSB733r Desktop 
Cutting Edge Technology 

• Intel* Pentium* III Processor at 733MHt ■ 128MB ECC PC700 RDRAM at 356MHz 

■ 27.3GB* Ultra ATA Hard Drive ■ 17" 116.0" vis, .26dp) M780 Monitor 

• NEW32MB NVIDIA gePORCE 4X AGP Graphics Card 

■ 8X Max’* Variable DVD-ROM Drive with FREE $20 DVD Movie Offer” 
a NEIVSB Livel Value Digital with MusicMatch* Jukebox Enhanced* 

a NEW Harman Kardon HK-595 Surround Sound Speakers with Subwoofer 
a V.90 56K Capable" PCI Telephony Modem for Windows 
a 1-Year Dellnet" Internet Access’* Service with 20MB of Online Backup" 


$2799 « 


E'VALUE CODE: 89640-500127h 


Deli Recommended Upgrade: 
a 19" (17.9" vis) P991 FD Trinitron* Monitor 

a 8X Max'" Variable DVD-ROM Drive and Decoder Card with TV Out 
a NEW Altec Lansing THX Certified ADA-886 Dolby Digital Speakers i 
Add $389 E-VALUE CODE: 89540-500131 u 


I Subwoofer 


DELL4me~ 


The DelUme" total ownership experience; 
a complete resource for products and 
services that make it easy for you to get 
the most out of technology. 


SOFTWARE-. Dell* offers a variety of software muitipacks designed for work, education or piay. 
a Family Fun 5-Pack“ featuring Star Wars-Rogue Squadron, $99 ■ Quicken Power 3-Pack,” $89 a Choose 
from one of four Education Packs,” $79 

PRINTERS: Dell simplifies your life and ensures compatibility by pre-installing drivers for select 
a HP 895 Printer, $299 a Other brands and models available, starting at $149 
CAMERAS AND SCANNERS: Dell offers you the tools you need to take pictures and 
family via e-mail, a Epson 610u Scanner, $149 a Intel* PC Camera ProPack, $129 a Fuji MX1200, $299 
SERVICE AND SUPPORT: Dell offers you the help you need when you need it, via phone or 
online, a 24x7 phone and online tech support ■ Dimension Premier 3-Year At-Home Service’, add $99 
a Inspiron 3-Year On-Site Service’, add $99 a Support.dell.com for innovative online support tools 
INTERNET ACCESS AND SERVICES-. Dell offers you access to the internet as well as 
online services and resources designed to help you make the most of your PC a Dellnet'" Internet 
access’* with 20MB of Online Backup" a Simple drag and drop website creation tool with 12MB 
of homepage storage space a Over $350 worth of special offers for Dell customers with popular 
online retailers 

PAYMENT SOLUTIONS: Dell offers several payment options designed to fit a wide range 
of customer needs, a Dell Platinum Visa* Card a Dell Purchase Plan" a Dell E-Check (automatic 
checking withdrawal) 


Dimetrsion* Desktop Systems include: 
a Keyboard a Mouse a 3,8“ Floppy Drive 
a WEWMicrosoft* Works Suite 2000 with Money 2000 Basic 
a McAfee WrusScan 4.02 a Microsoft* Windows* 98, Second Edition 
a 3-Year Limited Warranty* a i-Yaar At-Home Service’ 

NEW DELL® D/A1f/S/S/OA/®XPST650rDesktop 

High Performance, Great Value 

■ Intel* Pentium* III Processor at 650MH2 

■ 128MB SDRAM at 100MHz ■ 13.6GB^ Ultra ATA Hard Drive 

■ A/£W17“ (16.0" vis, .28dp) E770 Monitor 

■ 32MB NVIDIA TNT2 "Ultra" AGP Graphics 

■ 48X Max® Variable CD-ROM Drive 

■ Turtle Beach Montego* II A3D’“ 320V Sound Card with 
MusicMatch’ Jukebox Standard^ 

■ Altec Lansing ACS-340 Speakers with Subwoofer 

■ V.90 56K Capable” PCI Te 

■ 1-Year Dellnet®“ Internet- 

$/999 E-VMLIE CODEHra5M-Mo'l1°» 

Dell Recommended Upgrade: 

a NEWSB Livel Value Digital with MusicMatch* Jukebox Enhanced* 
a NEWHarman Kardon HK-595 Surround Sound Speakers 
with Subwoofer 

a 250MB Iomega Zip BUILT-IN Drive with One Disk 
Add $279 E-VALUE CODE: 89540-500122u 


DELL® D/A1£A/S/ON® LBOOr Desktop 
Affordable Desktop Solution 
Intel* Pentium* III Processor at 500E MHz 
64MB SDRAM at lOOMHz ■ 6.4GB" Ultra ATA Hard Drive 
/VEIV17" (16.0" vis, .28dp) E770 Monitor 
Intel* 3D AGP Graphics 
48X Max® Variable CD-ROM Drive 
SoundBlaster 64V PCI Sound Card with MusicMatch* 
Standard®® 


nan/kard( 




JO 56K Capable" PCI Telephony M 


%l 199 ^1^ 


E'VALUE CODE: K 
Trended Upgrade: 

■ 13.6GB‘ Ultra ATA Hard Drive 

■ Altec Lansing ACS-340 Speakers with Subwoofer 

■ 1-Year Dellnet^'^ Internet Access" Service with 20MB of Online Backup'® 
Add $209 E-VALUE CODE: 89540-500114u 


DELL® DIMENSION^ L433C Desktop 
Affordable Desktop Solution 

Intel* Celeron™ Processor at 433MHz 
64MB SDRAM at 100MHz 
4.3GB® Ultra ATA Hard Drive 
NEW^5'^ (13.8" vis) E550 Monitor 

Intel* 3D AGP Graphics ■ 40X Max® Variable CD-ROM Drive 
SoundBlaster 64V PCI Sound Card with MusicMatch* Jukebox Standard* 
harman/kardon HK-195 Speakers 
V.90 56K Capable" PCI DataFax Modem for Windows 


$899 mr. 


)E: 89540-500108 


■ NEW 17" (16.0" vis, .28dp) E770 Monitor 

■ 1-Year Dellnet^ Internet Access'* Service with 20MB of Online Backup’® 
Add $189 E-VALUE CODE: 89540-5001 lOu 


1.800.433.3497m 



BE DIRECT 

044 . 1 . 

www.dell4me.com 










Your stereo has reason for concern. Because we can customize your Dell® Dimension® PC into a true music 
monster. The pre-tested and foctory-installed Jukebox software lets you download MP3 files off the net, and 
convert your CD collection. The 512 Voice sound cord, combined with enhanced Jukebox software provides 
CD-qualily playback. And you can store your entire CD collection on a roomy hard drive and create play lists; 
no more fumbling for that CD you just knew you had yesterday. It's one more benefit of the DelUme*" 
total ownership experience. A complete resource for products and services that make it easy for you to get the 
most out of technology. 


DELL4me I I YOUR THOUGHTS EXACTLY. 


■ 27.3GB* Ultra ATA Hard Drive ■ 17' (16.0- vis, .2edp) M780 Mor 

■ New 32m NVIDIA TNT2 M64 4X AGP Graphics » 48X Max' Va 

■ New SB Uvel Value Distol with MusicMatch" Jukebox Enhana 

• NEW Altec iansins ADA885 Dolby Digital Speakers with Subwc 

■ V.90 56K Capable” PCI Telephony Modem for Winrlows 

■ Microsoft* Works Suite 2000 with Money 2000 Basic 

■ Microsoft* Windows* 98, Second Edition 

• 1-Year Dellnet™ Internet Access” Service with 20MB of Online E 
» 3-Year Limited Warranty" ■ l-Year At-Home Service* 


W RDRAM at 356MHz 


$2599 


rc^l )K: 89542-500124S 

OeJI Recommended Upgrat 

■ RtO 500 Portable Digital Audio Player, add $269 

■ 19" {18.0“ vis, .26dp} M990 Monitor, add $118 

■ Microsoft* Natural Keyboard Pro, Dell* Edition, add $5 


1.800.433.3497m. 


BE DIRECT™ 

www.iiell4me.com 



Pentium®/// 


^Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL QUALIFY FOR THIS 
APR. APR for qualified customers varies by creditworthiness of customer as determined by Dell Financial Services L.P. 
Payments exclude taxes and shipping charges that vary. Taxes & shipping charges due with 1st payment unless included in 
the amount financed, in which case your monthly payment will be higher. Purchase Plan offered through Dell Financial 
Services LP., 14050 Summit Dr., Austin. TX 78728, to U.S. state residents (including D.C.) with approved credit, excluding AR 
and MN residents. Availability may be limited or offer may vary in other states. 
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01 EDITOR'S NOTE 

^' Sometimes a great notion...finds success on the 
Web. Will yours? 

pp BACKOHAT LETTERS TO THE EDITOR 

^ ^ Our readers respond 

A\ CLICK! 

* Lauryn Hill. tech-head...Poke'mon haters gotta 
loathe ’em all...Hawaiian chocolate...Sam 
Donaldson unleashed...meeting, mating, and 
marrying in cyberspace 

yn CUT & PASTE 

* ^ How to be a legionnaire, avoid quicksand, and 

become a bad writer 

yC COOLTOOLS 

* Portable keyboards for your Palm, and portable 
music for the MP3 era 

yq TOUCHED BY THE NET 

' The Web combats modern-day slavery 

PP INCREDIBLY USEFUL SITES 

^ Customize your parties, find an honest mechanic, 
and declare war on spammers 

PP OLD WAY/NET WAY 

^ Replacing a broken blender jar, checking building 
codes, and getting movie schedules 

Q| Y-LIFE INTERVIEW 
NET PHYSICIAN 

Former Surgeon General C. Everett Koop talks 
about his huge medical site, ethical dilemmas, 
and the future of online doctoring 

lyp PRETTY STRANGE 

'' ^ Movie trailers from hell, and fun with dead people 


WEB GUIDE 


Mp NEW, NOTABLE & FUN REVIEWS 

1‘tu ■pjjg ypg downs of online pharmacies...the Blair 
Witch hikes Manhattan...luxury travel online...older 
users log on...finding lecture notes on the Web 

IPP WEB USER 

' ^ Destroy junk e-mail, get high-speed access, and find 

the best news tracker 
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emarks of Creative Technologies Ltd. PlayStation and the PlayStation logo 








Hop on board for thrills, chills and hilarious good times as you take 
r control of your very own Theme ParkI Choose one of four themes for 
the park you'll build. Pick from tons of shops, decorations, and of course- 
rides. There are even five different roller coaster types you can customize 
with wild corkscrews, loops and vertical drops. You'll also manage it all, just 
■, decide how much. Sit back and watch or attend to every detail even 
decide how much ice goes in the drinks. And only SimTheme Park 
lets you experience all the rides and fun from a visitor's 
perspective. Then share and compare your park on our web site. 
So go ahead, build it any way you want — then enjoy the ride. 



The Canon B J C- 6 0 0 0 


Individual 



/ ink tanks 


Speed 


Takes printing to a 
new ievei. Up to 8 ppm in 
biack, 5 ppm in coior. 


Rich, iaser-quaiity biack 
printing, plus 1440 x 720* dpi color 
printing for lifelike images. 


Quality 







Prints great. Prints fast. 

With money-saving individual ink tanks, 
this could very well be the perfect printer. 

INDIVIDUAL INK TANKS. The Canon BJC-6000 Color Bubble Jet” printer is perfect in 

every way. This smart printer has the Canon Think Tank System^ featuring individual ink tanks 

that aiiow you to replace only the color you need when it runs out. And with an opticai sensor 

that warns you when a color is low, you’ll never run out of ink in the middie of a job again. 

BRiLLIANT RESOLUTiON. Need extraordinary printing? Weli, expect nothing less than 

perfect 1440 x 720 dpi* output thanks to our unique Drop Modulation Technology.” 

PHENOMENAL SPEED. With a perfect balance of form and function, the BJC-6000 prints at 

a blazing 8 ppm in crisp, laser-quality black. Or S ppm in beautiful color. For more information, visit 


our Web site at www.ccsi.canon.com/6000 or call 1-80O-OK-CANON. 


Canon 


Large, individual ink tanks save you 
money, and the opticai ink sensor indicates 
when a coior is running iow. 


61999 Carufi Computer Systems. Inc. Canon and BJC are registered trademarks 



Value 

Aii this for only $149** x$i4r 






ON-BOARD SECURITY SYSTEM: 
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American Express 



INTRODUCING BLUE FROM AMERICAN EXPRESS _ 

ONLINE FRAUD PROTECTION GUARANTEED | PURCHASE PROTECTION | BUYER'S ASSURANCE 


FORWARD ► 
I GO TO americanexpress.com 
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FEBRUARY 2000 

LETTERS TO- 

rHEEDiTOR:WRn 

E TO BACKCHAT@ZD.COM 


Welcome to the Gold Rush 

W 


E PLANNED THIS COVER WITH TONGUE FIRMLY IN pens to the economy. And some individuals will 
cheek. No, this is not another celebration of aspire beyond personal enrichment and ingenuity 


dot-com zillionaires working inside the Inter¬ 
net industry, cashing in their stock options. 
And no, it’s not about day traders, those hardy 
thrill-seekers riding for a fall. 

It’s about ordinary people, many of them without 
a technical hone in their bodies, who are using the 
fact of the Internet as a way to rethink their liveli¬ 
hoods and follow their passions. 

And, of course, most are 
not raking it in or becom¬ 
ing millionaires. What the 
grinning twentysomething 
on our cover represents is 
the aspiration, so wide¬ 
spread at the turn of the cen¬ 
tury, to strike it rich on the 
wings of a personal idea. 

The key word being idea, 
with the Internet serving as 
the lift for fresh thinking. 

Materialistic? You bet. 

Those of us who’ve been 
around a while, who still 
remember the idealistic 
part of the ’60s—social 
change, not money, was our 
aspiration—can only won¬ 
der about a generation that 
worships financial success 
and expects it before the age 
of 30. The money part of it is probably not good for 
the soul and is certainly a fool’s paradise. Everything 
that rises won’t necessarily converge—or end up in a 
lucrative merger. The laws of gravity will prevail. 

But what will also prevail, what is undoubtedly 
exciting about this time, is the way the Internet has 
unlocked people’s thinking. Everywhere, people are 
trying to invent new virtual mousetraps: new ways 
to create, sell, deliver, communicate, entertain, edu¬ 
cate, make a buck. The key word being new. Not a 
day goes by that I don’t hear from a friend, a rela¬ 
tive, a colleague, a colleague’s son or daughter, all 
brandishing brainstorms based on the possibilities 
of the Internet. Most of them won’t work, or make 
money, or last. But some will, no matter what hap- 



IN THE STARS: Eugenie Deserio went from the unem¬ 
ployment line to online, and struck gold with Astronet. 


to actually do some good. What I believe is truly 
lasting is the unprecedented notion that any of us— 
not just a corporation, not just those with a head 
start—can make something happen using just our 
wit, our pluck, and a good connection. 

With that, welcome to our themed issue: In 
“Thanks a Million,’’ frequent contributor DEAN 
FOUST sketches an overview of the topic, while our 
miniprofiles of the regular 
folks behind a dozen 
Internet enterprises—by 
CARLA SINCLAIR and 
MARK FRAUENFELDER— 
illustrate its range. In 
“Geeks,” excerpted from the 
new book by that name, 
Y-Ii/e columnist JON KATZ 
recounts the rise of the 
socially marginalized class 
of techno-nerds who are at 
the heart of this revolu¬ 
tion. And in “The Early 
Bird Catches the Word,” 
STEVE KNOPPER takes a 
lighter look at the finan¬ 
cial pirates who are loot¬ 
ing and pillaging on the 
Internet seas—grabbing 
domain names and hold¬ 
ing them for ransom. Even 
our “Y-Life Interview” with former Surgeon General 
DR. C. EVERETT KOOP, who is now dispensing advice 
online, touches on the difficult issues raised by mix¬ 
ing medicine and money on the Net. 

So read on, log on, and dream on. But keep the 
coffee perking, too. 




^"7 

Barry Golson, Editor in Chief 


SiSCiPTif^ 


ON THE WEB 

[service.yil.com] 

BY E-MAIL 

Please include your 
full name and the 
address at which 
you subscribe. 
[yii@neodata.com] 

BY PHONE 
303-665-8930 
Please don't contact 
the editors about 
subscriptions. They 
appreciate your 
interest but need 
their sleep. 

sniE 

WHAT DOES 
THIS MAGAZINE 
HAVE TO DO 
WITH YAHOO!. 
THE DIRECTORY 
& PORTAL? 
Though we’re linked 
by a licensing part¬ 
nership, Y-Life is 
editorially indepen¬ 
dent. Online, you 
can of course click 

site [www.yil.com] 
and Yahooi’s. 


Ill li SITE 

HOW DOES 
THIS MAGAZINE 
WORK WITH OUR 
WEB SITE? 

Very nicely. If you 
read Y-Life solely in 
print, you’re getting 
only half the story. 
Our Web site 
[www.yii.com] does 
for you daily what 
the magazine does 
monthly. In fact, it’s 
your complete home 
base on the Web. 
You’ll find expanded 

sions of numerous 
articles from the 

archive of past 
issues), as well as 
nine Web-only daily 
features, including: 

■ THE SURF GURU 

■ iNCREDIBLY USEFUL 


For particulars, see 
our tear-out Site 
Address Guide on 
page 33. 
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OUR READERS EXPRESS THEMSELVES 


ARENA FOR A 
NEW MILLENNIUM 

Thank you for including 
David Brin’s thoughts on 
the future of civilization 
and identity in your Decem¬ 
ber ’99 issue [“Leading the 
Pack,” page 172]. Although 
he has made a name for 
himself in SF novels (the 
film version of The Postman 
sucked, though — sorry. I’m 
still reeling over that $8.50!), 
Brin clearly has more on his 
mind than just apocalyptic 
landscapes and laser wars. I 
found his thoughts on the 
Internet’s potential as an 
arena where ideas can duke 
it out to be a unique and 
well-considered opinion on 
something we have all 
begun to take for granted as 
little more than a place to 
sell our old comic books. 

I read Y-Life only occa¬ 
sionally. But if you guys 
keep publishing people 
with as much on their 
minds as Brin, well. I’ll have 
to get a subscription. 

—Steve Canarsie; 
@yahoo.com 



COMPUTERS IN 
INDIA, PART 2 

I am a regular reader of 
Yahoo! Internet Life and am 
based in New Delhi, India. I 
thought I must write to let 
you know how much I ap¬ 
preciate the zippy, zany 
style of your magazine and 
its on-the-ball content. We 
are on the threshold of the 
Internet revolution in India, 
and I guess once that hap¬ 
pens Y-Li^will begin to take 
note of developments here. 
Meanwhile, carry on with 
the good work. 

—Sanjay Trehan: 
@vsnl.com 


WRITE TO BACKCHATeZD.COM 


Kansas is a wonderful 
place to live, learn, and 
grow. I chose to live here 
after a lifetime of travel 
across the world and our 
country. I encourage people 
with Ellison’s attitude — 
and Ellison himself—to feel 
free to pass through the 
state anytime. 

—Christopher W. Dunn: 

©pid.com 

LIVING THE FUTURE 

The juxtaposition of two 
articles in your December 
issue, “Back to the Euture” 
and “Internet Inventors” 
[pages 89 and 105], is mar¬ 
velous and unintentionally 
reveals who really under¬ 
stands the future. Science 
fiction writers make their 
living as entertainers — 
whose views by definition 
are, with a few exceptions, 
suspect. I suggest that the 
former article be retitled 
“Back to School,” with 
instructions that sci-fi fans 
read the latter article. 

—Chris Hall: @fidalgo.net 


COMPUTERS IN 
INDIA, PART I 

I was more angered than 
amused to read Universal 
Library cofounder Robert 
Thibadeau’s absurd quote 
regarding his efforts to dig¬ 
itize books and make them 
available online: “So even if 
you’re a poor kid living on 
a dirt floor in Calcutta, 
you’ll have access to a uni¬ 
versity-quality library” 
[“Pages to Pixels,” December 
’99, page 220]. The poor, 
starving, illiterate children 
of Calcutta do not have food 
to eat—and they certainly 
don’t have Internet-ready 
desktops to access your site. 

—Matthew Smith: 

Oiname.com 


KANSAS ON 
HIS MIND 

Your magazine delights me 
every time it arrives at my 
home. However, please 
allow me to address Harlan 
Ellison’s comments in the 
Y-Life Symposium [“Back to 
the Future,” December ’99, 
page 89]. Mr. Ellison, it is a 
little rmfair to characterize 
the entire state of Kansas as 
“jerkwater” because a few 
local pohticians made news 
by pushing an anti-evolu¬ 
tion platform. I agree that 
the national press coverage 
didn’t cast our state in a 
favorable light. However, 
the news did spark a fiery 
local debate of which any¬ 
one, anjrwhere, would have 
been proud. 


LOW-BATTERY 
WARNING IN AISLE 3 

Regarding “Internet Inven¬ 
tors”: Interesting concept 
for handheld scanners for 
use in grocery stores “some¬ 
day.” At our local Stop 8r 
Shop in eastern Massachu¬ 
setts, we’ve been using scan¬ 
ners for several months. We 
scan as we shop, and pack 
the bags at the same time. 
When finished, we return 
the scanner to its base, and 
a receipt prints out. So, 1 am 
writing to say that the 
future is already happening. 

—Sue: ©earthlink.net 

RELOAD: The sets for the Jill 
Greenberg photos [December 
’99] were designed by 66 Grand, 
not 99 Grand. 
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Isn’t free long distance worth a quick floss? 
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make free voice and video calls to friends 
and family around the globe. All you need 
is a PC with a microphone, Internet access 
and some easy-to-download software. Add 
a web camera to talk face to face. You can 
even leave a voice mail. How cool is that? 
To see for yourself, go to www.visitalk.com 
While you’re there, sign up for your free 
Internet phone number. Once you have it, 
you can start making free long-distance 
voice and video calls - any time, anywhere. 
Just check your teeth in the mirror, first. 

[ Free headset with registratioa* ] 
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□ THE CHURCH OF THE 
HEAVENLY WOOD 

[geocities.com/Hoiiywood/Bouievard/9565] 

□ JOHN WATERS WORSHIP PAGE 
[tx650.hostingcheck.com] 


□ SHAQUILLE O’NEAL [shaq.com] 


□ STICKFIGURE Dackmcdoweil.com] 


□ A CHICAGO BEARS FAN PAGE 


□ ABOUT.COM: URBAN LEGENDS 
AND FOLKLORE 

[urbanlegends.about.com] 

□ FORCED EXPOSURE [fe.org] 


□ LET IT BE RECORDS 

[letitbe.com] 

□ OTHER MUSIC [othermusic.com] 

□ THE INTERNET MOVIE DATABASE 

[imdb.com] 

□ DVDFILE.COM [dvdfiie.com] 


□ NBA.COM [nba.com] 


□ CBS SPORTSLINE: NBA 


HEALTH & FITNESS (PAGE 152) 

□ PLANETRX.COM 

[planetrx.com] 

□ DRUGSTORE.COM 


□ IMAGINEYOU.COM [imagineyou.com] 
HEALTHW 
[heaithy.ne 

□ ACUPUNCTURE.COM 

□ AMERICAN ACADEMY OF MEDICAL 
ACUPUNCTURE [medicalacupuncture.org] 

□ ALTVETMED [altvetmed.com] 

MONEY & SHOPPING (PAGES 154-156) 

□ CHARLES SCHWAB 

[schwab.com] 

□ E'TRADE [etrade.com] 

□ MORGAN STANLEY DEAN WITTER 
ONLINE [online.msdw.com] 


□ me™markets.com 

□ E'TRADE [etrade.com] 

□ GODIVA.COM [godiva.coi 

□ REDENVELOPE 


□ WONDERFULLYWACKY.COM: 
UNUSUAL ROMANTIC GIFTS 

[wonderfuilywacky.com/romantic 

□ FIRST FANTASIES 


[firstfantasies2.com] 


□ CARPARTS.COM [carparts.com] 

□ J^NTER auto products 


□ TIRERACK.COM [tirerack.com] 

□ HYUNDAI [hyundalusa.com] 

□ DELLA.COM [deila.com] 

□ WISHBOX.COM [wishbox.com] 

□ NETGIFT REGISTRY 
[netgift.com] 

□ FINDGIFT.COM [findgift.com] 

LIFESTYLE & COMMUNITY 

(PAGES 158-159) 

□ SENIORNET [www.seniornet.ord 


□ THE ENCYCLOPiCDIA BRITANNICA 
GUIDE TO BLACK HISTORY 


□ AFRICAN AMERICAN CHILD 


3 BACKWOODS SOLAR ELECT! 


SYSTEMS [backw 


iLECTRIC 



Pentium®/// 


Click onto Gateway.comr and we’ll match you u| 
computer and all the right software and a 

Gateway.com has everything from cutting-edge Intel® Pentium® III processor-powered P' 
means you’ll find exactly what you’ve been longing for. ' 


d. Gateway, the Gateway stylized logo and the t 















□ NATIONAL ORGANIZATION OF 
MOTHERS OF TWINS CLUBS INC. 

[nomotc.org] 

□ INTERNATIONAL ONLINE FATHERS 
OF TWINS CLUB [nofatc.org] 

□ TWIN STUFF.COM [twlnstuff.com] 


0 4 MY LOVE CARDS 

[cards.lovingyou.com] 

□ C-YA’S RELATIONSHIP CLOSURE CARDS 

[c-ya.com] 

TRAVEL & RECREATION (PAGES 160-161) 

□ CONCIERGE.COM [concierge.com] 


□ LUXURY LINK [luxurylink.com] 

□ REX TRAVEL [rextravel.com] 

□ EXPEDIA UK [expedia.co.uk] 

□ TRAVELZOO [travei 200 .com] 


□ EXCITE TRAVEL; AUSTRALIA AND 
OCEANIA [www.excite.com/travel/ 
regions/austraiia_and_oeeania] 

□ EXCITE TRAVEL: CARIBBEAN 


□ ISLANDS [islandsmag.com] 


□ DE WEB SITE ON JAMAICA 
[iamaicans.com/jam.htm] 

□ SNOWBOARDING-ONLINE.COM 
[saisnowboarding.com] 

□ SNOWBOARDERREVIEW.COM 
[snowboarderreview.com] 

□ BOARD THE WORLD ^ 


□ DAVE'S EQUIPMENT GUIDE FOR 
THE FIRST TIME BUYER 

[monmouth.com/user_pages/dschut! 


I with the perfect 
ccessories. 

:^sto printer cables. And that 


□ MOUNTAINZONE.COM 
[mountainzone.com] 

□ EVERESTNEWS.COM 

□ QUOKKA.COM 


LEARNIN6& CREATIVITY 

(PAGES i62-i63) 

□ VERSITY.COM [versity.com] 


□ WILLIAM S. BURROUGHS (1914-1997) 

[bigtable.com] 

□ KATHY ACKER [acker.thehub.com.au] 

□ BUK'S PAGE [reaibeer.com/buk] 


□ INVENTION DIMENSION 

□ LEONARDO [mos.org/leonardo] 


□ GALLERY OF OBSCURE PATENTS 

[patent.womplex.ibm.com/gallery] 

□ THE OFFICIAL RUBE GOLDBERG WEB 
SITE [rubegoldberg.com] 


□ SELF-REALIZATION FELLOWSHIP 

[paramahansayogananda.com] 

□ SRI H.W.L. POONJA [poonJa.com] 


WEB USER 


FIND IT (PAGE 165) 

□ YACK.COM [yack.com] 

□ YAHOO! NET EVENTS: CHAT ROOMS 

[events.yahoo.com/Net_Events/ 

Chat_Rooms] 

□ EXCITE PEOPLE & CHAT 

[www.excite.com/communities] 

□ TALKCITY [taikcity.com] 

□ CHAT 101 [ker95.com/chati0i] 

□ REVELATION [snadboy.com] 

□ PAGETALK [pagetalk.com] 


LEARN IT (PAGE 166) 

□ MSN HOTMAIL [hotmail.com] 

□ YAHOO! MAIL [mall.yahoo.com] 

□ ENONYMOUS.COM 
[enonymous.com] 

□ MSGTO.COM [msgto.com] 

□ BRIGHTMAIL [brightmail.com] 

TRY IT (PAGE 167) 

□ YAHOO! PEOPLE SEARCH 

[people.yahoo.com] 

□ PAPA GINO’S [papaginos.com] 

□ 2WIRE [2wire.com] 

□ DSLREPORTS.COM [dslroports.com] 


□ CABLE MODEM HELP 

[cablemodemhelp.com] 

□ ERASER [www.students.tut.fi/-stv/erasor] 

□ WOW THING [wowthlng.com] 


□ WEBSPECTOR [lllumlx.com] 

SEARCH ALERT (PAGE 168) 

□ EXCITE NEWSTRACKER 


[nt.ex 


,m] 


□ NEWS INDEX [newslndex.com] 

□ NEWSTRAWLER [www.newstrawler.com] 

□ NORTHERN LIGHT CURRENT 
NEWS SEARCH 
[northernllght.com/news.html] 

□ ALTAVISTA: SEARCH [altavlsta.com] 

□ SEARCH ENGINE WATCH 
[searchenginewatch.com] 

□ OPERA [operasoftware.com] 

□ MYCOMPUTER.COM [mycomputer.com] 



Connect 





















Where to go for your PC 
and everything its heart desires. 


Click on to Gateway.com" 




for the latest prices on PCs 




and thousands of accessories. 




^ Gatcway^com 








The Gateway” Performance Line: 

serious computers with serious components. 

Looking for a PC that's not fooling around? One with blazing processor speeds that’s tricked 
out with high-end components? Bring on the Gateway Performance PCs—our line of top-tier 
machines with the latest processor technology, room to expand and insane muitimedia prowess. 


Gateway Performance 500 

1 

Gateway Performance 600 

■ 

Gateway Performance 700 

■ 

Software Upgrades 


Intel® Pentium® III Processor 500MHz 
64MB SDRAM ~ 

EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

8XDVD-ROM Drives MPEG-2 Decoder 


Intel Pentium III Processor 600MHz 
128MB SDRAM ~ 

EV910 .26 Screen Pitch 19" Monitor 
(18" viewable) 

8X DVD-ROM Drives MPEG-2 Decoder 


Intel Pentium III Processor 700MHz 
128MB SDRAM ~ 

VX900 .26 Screen Pitch 18" Monitor 
(18" viewable) 

8X DVD-ROM Drives MPEG-2 Decoder 


Quicken® Suite 2000 

Quicken Deluxe 2000, TurboTax® Deluxe 
for Tax Year 1999 Coupon^ Quicken 
Family Lawyer™ 2000, TurboTax State 
Coupont $79 


Sound Blaster® LivelValue Card 
with Digital Audio Output 
Boston Acoustics® BA735™ Digital 
Speakers w/Subwoofer 


Sound Blaster LivelValue Card 

with Digital Audio Output 
Boston Acoustics BA735 Digital 
Speakers w/Subwoofer 


Sound Blaster LivelValue Card 
with Digital Audio Output 
Boston Acoustics BA735 Digital 
Speakers w/Subwoofer 


Hasbro Interactive™ Classic Games 

Wheel of Fortunef Jeopardylf Scrabblef 
Sorryl? Ultimate Yahtzeef Cluef Murder 
at Boddy Mansion, The Game of Life® 

$99 


Microsoft® Windows® 98 
Second Edition 


MS® Works Suite 2000 Software 



Microsoft Windows 98 
Second Edition 


MS Works Suite 2000 Software 



Microsoft Windows 98 
Second Edition 


MS Works Suite 2000 Software 



Microsoft Sports 

NFL Fever 2000™ Baseball 2000™ 
Cart Precision Racing™ International 
Football 2000™ Golf 1999, Motocross 
Madness™ 3D 

$99 



Deluxe Reference Bundle 

PrintMaster* Deluxe 7.0,1999 Grolier 
Multimedia Encyclopedia® Deluxe 
Edition, Rand McNally TripMaker® 
Deluxe 1999 Edition, Rand McNally 
StreetFinder® Deluxe 1999 Edition, 
Mindscape's* World Atlas & Almanac, 
Home Medical Advisor 
$99 


’ gateway.com 


Gateway Essential & Gateway Astro” PC: 

powerful PCs at practical prices. 


Okay, maybe you don’t need an astrophysics supercomputer. But if you still want a fast Intel processor, ample memory and drive space at an affordable price, set your sights on a Gateway 
Essential PC. Case in point: the Gateway Essential 500 was voted Best Home PC by the readers of Computer Shopper Shoppers’ Choice Award). Then again, if you’re just looking for an 
inexpensive, easy-to-use Internet computer, the Gateway Astro PC makes the perfect cyber-spaceship. 


Gateway Essential 400c 


Intel® Celeron™ Processor 400MHz 
32MB SDRAM ~ 

EV500 15." Monitor (13.9" viewable) 
40X max/17X min CD-ROM Drive 
Sound Blaster AudioPCI™ 128D Card 
GCS-200 Speakers by Cambridge 
SoundWorks® 

Microsoft Windows 98 Second Edition 


MS Works Suite 2000 Software 



Gateway Essential 450 


Intel Pentium III Processor 450MHz 
64MB SDRAM 

EV700 17" Monitor (15.9" viewable) 
40X max/17X min CD-ROM Drive 
Sound Blaster AudioPCI 128D Card 
GCS-200 Speakers by Cambridge 
SoundWorks 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 



Gateway Essential 500 


Intel Pentium III Processor 500MHz 
64MB SDRAM 

EV70{117" Monitor (15.9" viewable) 
40X max/17X min CD-ROM Drive 
Sound Blaster AudioPCI 128D Card 
GCS-200 Speakers by Cambridge 
SoundWorks 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 



Gateway Astro 400c 


Intel Celeron Processor 400MHz 
64MB SDRAM 

15" Monitor (13.9" viewable) 
40Xmax/17Xmin CD-ROM Drive 
Stereo Audio & Integrated Speakers 
56K' Internet/Fax Modem 
Microsoft Windows 98 Second Edition 
MS Works Suite 99 Software 


oraslowasS23/nio. 

17 (J M WR W.9%) for 48 mos. through 
■'fUvl our YourOWare program' 


i 

! 


I 


^Financing available on approved credit through independent lender. Payment based on 48 months at a 14.9% APR. Your payment may be higher based on your 
actual APR. APRs range from 14.9% to 26.99%. Prices and payment exclude shippi^& handling & taxes, which are due at purchase, unless included in amount 
financed, in which case monthly payment will be higher. Minimum FINANCE CHARGE 50e. 



















































































pentium^/iV 


Gateway" Portable PCs: 

Whether you need performance, light weight or low cost, Gateway's got a portable for you. Give us a call, or check us out on the Web, then hit the road. 


lsolo®2150CS 

1 Solo 2550CS 

1 Solo 9300CL 1 

12.1" SVGA TFT Color Display 

13.3" XGA TFT Color Display 

15" XGA TFT Color Display 

Intel® Celeron™ Processor 400MHz 

Intel* Pentium® III Processor 450MHz 

Intel Pentium III Processor 450MHz 

32MB SDRAM (expandable to 160MB) 

32MB SDRAM (expandable to 288MB) 

64MB SDRAM (expandable to 288MB) 

4.3GB Ultra ATA Hard Drive 

4.3GB Ultra ATA Hard Drive 

6GB Ultra ATA Hard Drive 

10Xmin/24X max CD-ROM Drive 

lOX min/24X max CD-ROM Drive 

4X DVD-ROM Drive 

V.90 56K’Modem 

V.90 56K'Modem 

V.90 56K’Modem 

MS* Windows* 98 Second Edition 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 

As low as$45/mo. 

■ As low as $56/1110. 

H AslnwRsS81/mn 

. 1 C Q Q lAPR 14.9%) for 48 mos' 

^ 1 U V U through our 'teiTr^Ware 

■ $1999 

1 program' 

■ tOQQQ (APR 14.9%) for48 mosr 

■ through our YourOWare 

H program ‘ 


m 


Gateway Profile" 2: 

With high-tech components wrapped up in i 
And it barely takes up any desk space — as 


sleek package, the Gateway Profile 2 is the sports a 
if you needed another reason to want one. 


CALL Gateway Direct 


[ 1 . 800 . 846.6933 


■ Toll Free from Mexico 95-888-888-0074 I 


3 


www.gateway.com 


_,,_‘Financinjg available on approved credit throug1n?dependentTMderlp^yme dslmonth^at a 

based on your actual APR. APRs range from 14.9% to 26.^/o. Prices and payment exclude shipping & handling and taxes, which are due at purchase, unless 
included in amount financed, in whicn case monthly payment will be higher. Minimum FINANCE CHARGE 50e. ^After coupon redempiior ---- " 

DccEmbeoTuilsaTix Statu will be available la Jaaiiaty at Febtaaiv of 2M Ivaiiea by atatal. and is fiee via laail-in labate. 1. Gateway putebasas will qualify fatllte fburlWata piagrain by: t| baaiiciiig tbiaiigb a Gateway autbatizad laaden 
3) putdiasiiig suppon padiaiie upvades. Tiade-in available between h Gist day af the 24lb laandt and IlK last day of dw 49lb aiunth aftei deliver al VburlWaie piaduct. Gateway wil give yiw IlK aveiage wlwbisal^ 



[ Gateway Profile 2 CS 

V Gateway Profile 2 CX 

15.1" XGA TFT Color Display 

15.1" XGA TFT Color Display 

Intel Celeron Processor 433MHz 

Intel Celeron Processor 500MHz 

64MB SDRAM (expandable to 160MB) 

64MB SDRAM (expandable to 160MB) 

24X max/lOX min CD-ROM Drive 

6X DVD-ROM Drive 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS Works Suite 99 Software 

MS Works Suite 99 Software 

As low as $51/mo. 

$1 /yjl (APR 14.9%) for 48 mos.* through 
* * our Your;)Ware program^ 

■ $1999 “s-through 

■ our YourPWare program ‘ 


of the information superhighway. 


Connect with us. 



































































Choose the right connection with Flight Wizard. 

And get all the other insights you need so you don’t just book a trip, you book the right trip. Reserve the perfect room. 
Rent the right car. Easy and secure transactions, all at the right price. Backed by our 24-hour customer support. 


.Expedia.com 


Don’t just travel. Travel RightT 















those powerful little monsters now 
have roaming bands of site-crafting 
cybercritios. Start @ THE ANTI- 
POKEMON CENTER [angelfire. 
com/ak2/akira2] 

Y-QUOTIENT: 85 

I KEVIN SPACEY Who says that 
I a thinking surfer’s hunk can’t get the 
S Web hits? Start SPACEYLAND 
I [spacey.com] 

I Y-QUOTIENT: 60 


Lauryn Rules 

C ONSIDERING THAT ANY FORMER TV OR RECORD- 

ing star who’s had a hit in the past 40 years can 
throw up some HTML pages and sell 8-by-lO 
glossies, it’s hard to appreciate the concept of 
“celebrity Web sites.” Thankfully, Lauryn 
Hill knows how to work the Web. In addition to 


quotabies 




WWW.LAURYNHILL.COM, 

which dishes out video clips 
and song lyrics, the Gram- 
my-award winner chairs 

THE REFUGEE PROJECT 

[refugeeproject.org]. This 
nonprofit aids disadvan¬ 
taged youth by encour¬ 
aging career and cultural 
awareness through social 


service. Read about Camp Hill, 
a free summer program em¬ 
powering “at risk” kids, and the 
Circle Mentoring Program, a 
service matching campers 
with local college students and 
professionals. It’s nice to know 
that all this success hasn’t 
spoiled the Jersey girl who 
made good. —L.K. 


J 

—Vice President (and presi¬ 
dential candidate) AL GORE, 
mapping the future of White 
House Net policy during a visit 
to Microsoft headquarters. 





















ndicldNEWs 


://news makers 

Sam, Net Newsman I Am 

Pursuing stories as varied as the Web itself, the veteran White House 
correspondent finds his new online anchor desk ‘terribly liberating’ 


WE STATS 


63 

Percentage of kids 
9 to 17 years old who 
prefer the Net to TV. 


A fter 40 years as a traditional television 
news guy, Sam Donaldson has become a bona 
fide Internet pioneer. The 65-year-old veteran 
of the White House beat, among other posts, 
logged on last fall as host of what ABC calls "the 
first live, regularly scheduled, television-quality 
produced Webcast offered by a broadcast network.” 
The show, says Donaldson, has breathed new life 
into his reporting: “There’s no [producer] saying, 
‘You’re not going to attract an audience with that.’ ” 
Thanks to that freedom, the show tackles a wide 
range of subjects—everything from the ins and outs 
of ordering prescription drugs to an immensely pop¬ 
ular interview with Minnesota Governor Jesse Ven¬ 
tura. “I find this terribly liberating,” says the anchor. 
To get the show up to speed, Donaldson dove head¬ 
first into the “nomenclature” of the Web and even 
consulted with one of the Net’s founding fathers, 
Vinton Cerf [see “Internet Inventors,” Yahoo! Inter¬ 
net Life, December ’99, page 105]. “He talked to us 
about what is the Internet...how does it work? I’ve 
got to know this. If we’re going to be on there, we 
have to understand everything!” But with all this 
newfound Net knowledge, might Donaldson want 
to go off, a la Lou Dobbs, and start a place of his 


;//dispatches from the web's front lines 




own? “I’m 65 and very happy at ABC News,” he 
explains. “Always have been and continue to be. So 
those dreams of sugar-plum fairies and dot.com 
IPOs and hundreds of millions of dollars frankly 
are not flitting through my head.” — J.O.C. 


55 

Percentage of Net users 
9 to 17 who prefer the 
Net to the telephone. 

69 

Percentage of Net 
users 16 to 22 who 
chat with friends via 
instant messages. 



ALL THE E-MAIL UNFIT TO 
PRINT Discretion is the better part of 
job preservation, especially concern¬ 
ing e-mail. Twenty-three Virginia- 
based employees of the New York 
Times Co. who didn't think before they 
choked were fired recently for sending 
“inappropriate and offensive” elec¬ 
tronic missives....NET BEATS THE 
CLOCK A New York judge has 
deemed “Internet time” faster 
than “regular time.” The analysis 
was part of a ruling against a 
Manhattan Internet company that 
had attempted to prohibit a for¬ 
mer employee from work¬ 
ing for a competitor for 
one year. According to 
Judge William H. 

Pauley III of the U.S. 

District Court for the 
Southern District in Man¬ 


hattan, a one-year hiatus in the Net 
industry is equal to “several genera¬ 
tions, if not an eternity.”... 

BOOTLEG BONO While we watched 
trailers for the latest James Bond 
movie. The World Is Not Enough, in 
theaters, the film was already enjoying 
its second run on the Net. A digital 
version, possibly forged from a tape 
sent between film executives, 
first popped up on a cinema 
collectors’ Web site. 
The Motion Picture 
Association of 

nt: “We’re 

shocked.”... 
THESE 
FILMS ARE 
I LEGIT As 

bootleggers 



passed around the Bond flick, 
METV.COM was busy building a 750- 
title library of full-length films it aims 
to start Webcasting—at television- 
quality streaming speeds—this 
spring....THE DOWNSIDE OF 
UPLOADING After the Recording 
Industry Association of America 
(RIAA) threatened one University of 
South Carolina student with a lawsuit 
for trafficking in pirated MP3s, the 
school installed a software system 
to monitor the streaming activities 
of computers in its dormitories. The 
school has agreed to report suspicious 
uploads or downloads to the RIAA.... 
GANG LOGS OUT New York City 
police recently arrested 13 members of 
a gang for selling drugs over the Net. 
The Gods of Mass Destruction ped¬ 
dled ecstasy and other designer drugs 
via AOL chat rooms. —L.K. 


^On the 
Net], it 
doesn’t 
show 
if you 
haven’t 
showered 
for three 
>4ay 


E” 

-ANITRA FREE¬ 
MAN, a former 
homeless woman and 
creator of StreefWires, 
a Net mailing list for 
homeless people 




























Anything: 


‘Antivirus Center.’ 


Anytime: 


Eye|;ywher( 


Something bugging your computer?|with over 90 antivirus titles, Beyot^d.com’s Antivirus'Center is the best medicine out there. 
, What’s more, Beyond.com offers 1.6 pillion digital products, everything j\om desktop publi’^ing to video editing to productivity 
^ software, many of them downloadable. Shop online with Visa—pst whatthe doctor ordered.-., • i 


www.visa.com 


The Online Currency. 






















p click! COMMUNITIES 


CAMWATCH 



COLLEGECAMS 

Long before pornmas- 
ters co-opted "dorm 
cams," university resi¬ 
dents were beaming 
their lives out to the 
Net. Enter COLLEGE- 
CAMS [college-cams, 
com]: a hub for all 
ports Netcastingthe 
sublime and mundane 
ends of higher educa¬ 
tion and lower living. 
The site collects links 
to lab cams, campus 
cams, and apartment 
cams—all PG-rated. 

OK, it's not so thrilling 
to leer at the phospho¬ 
rescent lights in the 
Transylvania computer- 
science lab, but there’s 

voyeurism to be had 
here. Think of it as a 
never-ending Real 
Wor/d audition. 


The most 
popular 
dating 
clubs at 

YAHOO! 

CLUBS 
[clubs.yahoo.com] 

I BOYFRIEND AND 
GIRLFRIEND ALLEY 

2 MARRIED AND 
FLIRTING 

3 INTERRACIAL 
RELATIONSHIPS 

4 A 30 40 50 SOME¬ 
THING DATING CLUB 

5 ELITE SINGLES 

6 LONELY HEARTS 

7 ROMANCE 101 

8 SERIOUS WOMEN 
LOOKING FOR MEN 

9 LOVE AT FIRST 
SIGHT 

10 THE SERIOUS 
SINGLES 




Tired of singles dances, church groups, 

and blind dates? Romance (or some variation on that 
theme) awaits you at the internet romance ring 

[www.ridgecrest.ca.us/-robnhol/netromance.htm], a loopy tunnel 

for those who prefer to fall head over heels in cyberspace. 
Don’t believe it? Several of the couples we encountered 

here have “dated” and become 
engaged—without the benefit of 
a rendezvous in the flesh. Robert 
and Holly moved fast after meet¬ 
ing in IRC five years ago, then 
migrating to the Romance Ring. 

After a whole three months of 


cybercourtship, they were ready 
to get hitched. Jason and Gail 
lived on opposite coasts of the 
U.S. and met online three years 
ago. After first staging a text- 
based Net marriage ceremony, 
they tied the knot before 50 car¬ 
bon-based, sniffling friends. 

Of course, the sincerity of the 
ring’s lovers sometimes floats 
over the heads of unsentimental 
surfers who pass by and mistake 
the commune for, well, a place to 
get lucky. “GOOD FOOD, GOOD 
TIMES, GOOD SEX!!!” writes Big 
Beezo, a sensitive guy posting on 
the Internet Romance message 
hoard. With such lines as this 
one, Beezo probably won’t be fil¬ 
ing a joint tax return for many 
years to come. 

CLASS ACTION 

If you’ve reached one of those 
magic ages (like 28, 38, or 43), 
you’re due for a reunion, my 
friend. Yep—cheesy name tags, 
REO Speedwagon ballads, and 
lots of kids’ photos, classmates. 
COM, a place where alumni meet, 
lets you stay home while still 
keeping track of who’s slather¬ 
ing on the Rogaine or taking over 
Wall Street (or both). After you 


register, you can see who has 
joined the site from your alma 
mater—although you do have to 
pay to get contact info. Repre¬ 
sented here are thousands of high 
schools, public and private, and 
even defunct ones. Those grads 
willing to fork over $2 5 for a two- 
year subscription get unlimited 
access to others’ e-mail addresses, 


appear. But with a little momen¬ 
tum, these pages could be the 
next best thing to a perpetual 
reunion. And isn’t simply delet¬ 
ing an annoying e-mail a lot 
easier than having to listen to 
that washed-up quarterback 
prattle on at the bar? 

SNOW BUDDIES 

“Hey, I’m Thrasher, a 29-year-old 
snowboarder and Korn freak 
who rides the humps with little 
to no difficulty. Powder, any¬ 
one?” Such is a typical text bite 
you’ll find on ski meet [skimeet. 
com], an online lodge for any¬ 
one seeking a ski mate on or off 
the slopes. This site’s still get¬ 
ting on its feet (as evidenced by 



CLASSMATES.COM; Reunite online 


plus bimonthly updates. And 
you’ll also get the lowdown on 
when those actual reunions are 
taking place. You could, of 
course, use instead one of the 
Net’s many people-finder sites, 
such as 4ii.coM or InfoSpace. 
COM; these are likely to cast a 
much wider net. ClassMates’ 
pool is self-selecting; only those 
alumni who have registered 


Romy and Michele. 


the fairly low number of mem¬ 
bers thus far), but the concept is 
there. Skiers use the service to 
find dates for winter and to com¬ 
miserate during those long sum¬ 
mer months. With a bit more 
action, and maybe a few kiosks 
strategically located inside some 
actual lodges, a site like this 
could be, like, well, a righteous 
way to chill. 
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Panasonic introduces 
the first digital still camera 
that can capture up to 
1,500 images on one disk. 


1 SuperDisk = 83 Floppy Disks 


The new PalmCam^ digital camera uses SuperDisk Diskettes, regular floppy disks 
and can even be used as an external SuperDisk drive for your home computer*! 


Panasonic introduces a super camera that uses SuperDisk Diskettes for super storage, 



That means you can save up to 1,500 images on one 3.5” diskette. And since this 
PalmCam also uses regular floppy disks, there’s more than one way to transfer images to a computer 
without using cables. In fact, the camera comes equipped with a USB port so you can even transfer files 
from your computer to the camera. Now that is super. So take your best shot with Panasonic. 


• 1.3 Mega Pixel CCD • 1,280 x 960 High Resolution • 2.5” diag Color LCD Monitor • Motion Irr 

1-800-211* PAN A or www.panasonic.com/palmcam 


Panasonic 

just slightly ahead of our time"^ 
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ndicki; FORWARD 





FILM 

Director Wes Craven promises 
this is it: Scream 5 will be the final 
installment in the popular teen- 
horror franchise. This comes, of 
course, from the same guy who has 
crafted four of the seven (and still 
counting) Freddy Krueger movies, 
so who’s to say what can happen? 
This time around, Neve Camp¬ 
bell’s Sidney has moved to Holly¬ 
wood to pursue an acting career, 
hut when she lands a part in a 
cheesy horror movie, all her fel¬ 
low cast members (surprise! sur¬ 
prise!) start getting the...uh...ax. 
While the official Scream 3 site 
[scream3.com] and WES CRAVEN’S 
WORLD [wescraven.com] offer the 
typical hells and whistles, the 
fan-authored scream trilogy 
[ scream-trilogy.com] dishes out 

ABOVE: Oasis, the second coming. 
RIGHT: Sidney (Neve Campbeli) 
goes West in Wes Craven’s Scream 3. 


the latest rumors and gossip 
about the series, in addition to a 
free “(Sscream-trilogy” e-mail 
address....If you think that run¬ 
ning from homicidal maniacs 
causes undo anxiety, what about 
working at a Wall Street bro¬ 
kerage? Just ask Seth Davis, 
protagonist and chief rook¬ 
ie stockbroker of boiler 
ROOM [boiiermovie.com]. 

While Seth (played by 
Mod Squad sur¬ 
vivor Giovanni 
Ribisi) seems to 
be a natural in 
his new job, he 
soon finds him¬ 
self trapped in a 
world of deceit 
and corruption. 

MUSIC 

Oasis is back— 
that is, most of 
the band. In the 


ART 

When photographer Wiiiiam 
Gedney died of AIDS in 1989, he 
left a legacy of timeless black- 
and-white images. Since January 
21, San Francisco’s Museum of 
Modern Art has been paying 
tribute to these works with Short 
Distances and Definite Places: The 
Photographs of William Gedney. 
From pictures of Kentucky coal 
miners to photos of Haight-Ash- 
bury hippies, Gedney’s lens 
depicted people in the 
nucleus of turmoil. For 
an excellent back¬ 
grounder on the artist 
himself as well as a selec¬ 
tion of his best images, 

visit THE WILLIAM 
GALE GEDNEY PHOTO¬ 
GRAPHS AND WRIT¬ 
INGS at Duke Univer- 
sity’s Rare Book, 
Manuscript, and 
Special Collections 
Library [scriptorium. 
iib.duke.edu/gedney]. 
For specifics about 
the show itself, 
check in at the 
SFMOMA Web site 
[www.sfmoma.org]. 


wake of defections by both the 
group’s guitarist and bass player, 
the brothers Gallagher—Noel 
and Liam—have returned with a 
new lineup and a new single. “Go 
Let It Out!’’ is the first song from 
the group’s upcoming album. 
Standing on the Shoulder of Giants, 
due later this month. Standing fea¬ 
tures 10 new tracks, including 
"Little James,” Liam’s songwrit¬ 
ing debut. Visit the official oasis 
Web site [oasisinet.com] for the 
latest news about the band, as 
well as a lyrics archive. Now you 
can figure out what they’ve been 
saying all this time. 


A SAMPLER OF NET EVENTS 

Times Eastern unless noted; 
updates at www.ylive.com 

SUNDAYS 

PSYCHIC 

SCRATCHING POST 

Seers assess your future. 

eommunities/chat/events/ 

SOOpredict] 

MONDAYS 

TEST YOUR 
TV KNOWLEDGE 

A weekly trivia challenge. 

communities/chat/evants/ 

Monday] 

TUESDAYS 

BREAST 

CANCER SUPPORT 

Survivors speak up. 

[women.oom/membership/ 

chatweekly2.html] 

WEDNESDAYS 

THE 

ATKINS DIET 

Take the low-carfa plunge. 
[www.ivillage.com/diet/ 
chat/weekglance] 

THURSDAYS 

WHEREHOUSE 
MUSIC: THE LOUNGE 



FRIDAYS 

MAX 

KELLERMAN 

Max steps into the ring. 

[espn.go.eom/community/s/ 

arohivekellerman.html] 

SATURDAYS 

PRESIDENT 
CLINTON’S SATURDAY 
RADIO ADDRESS 

The president checks in. 
[broadcast.com/news/ 


overheard i 

on the net | 

“Oh, I wasn't really | 
aware of how much | 
my bare buns were ^ 
going to be on. My j 
head was facing | 
the other direction s 
from my buns, so I | 
couldn't quite tell | 
what they were | 
doing with them.” i 

-Billy Campbell, I 

talking to EiOnline about | 
his nude scene on ABC's b 
Once and Again = 
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Internet Radio' s "Dirty Little secret 


Unregulated 
Unformatted and 

Doxmright 
VN-AlSSRICjmi^ 

atte ntion iip4Cluaiae cltizanslXL 
B« warned that a new fornTof 
radio — OigitMl ormak 
WBxm Itkm it — is about to be 
unlaa shad upon an unsuapacting 
^kkttn. Cmll»a LlrmSes.etm, it 
ia nothing lass than to 

Inra an antira ganaration ef 
rsBOB-iiaarts and minds into an . 
iucradibly hypnotic -world of 
aonic addiction. 

5nfl» thayva got us hooked* 

*a powars-that-ba will start 
■HBaing tk^^gaiM^itea into tha 
wh a r su p p ly and using our 
5illiiasMi to myilp- 
ii®t®our brain waves. 



t olaarly 

, liiwaasa.ocB'a -Xatamat radio sghaaa 
iaat mn-ba tte taralw^U at Ua rraaaaaens 


FACTt 

^ Live365^o«i le i 


rawr mind at waw. Jiv«l£5.«< 
aa sura to ^infs cottaa In 
timA S0N>9 look diractly at 


Live365^o«i 1« aany 
times more powerful 
than regular radio M ! 1 U!! 

Ragular radio plays tha saaa music 
otrax-and has big blocks of 
dais to break aea rwahln g up . There»a 
tw ty yo u can listen to it for any amtaz 
period. 

Livaies.cca, on tha other hand, has a 
ungodly amount of stations with some¬ 
thing for esaryona. Aay-fcima, day or night 
Plus, they even let you broadcast your 
own radio, with no licemaa and no rulai 
Probability of Mral 
daaay?r7 100%lll 



Litm3fi5.aoa la wap to broad- 
aaatara and llatanara allka. 

Bssmt, can you think of any other 
place whara avarythlng is fraa? 
Say, Russia for example Jill 


***Livo365.com h 
word li-va emd live spelled 
backwards is aril111 



That'MBk^, pure evil 365 days 
a year. And don't even get ns 
started on the "com" part. 

yotwiay Audio Abesdnation l ? I 


Paid for by the clt4i 


• against live365.i 

















































ASKTHEMAVEN 

|i|l'vewonatauc- 
I I tions, then not had 
enough cash to pay 
for my purchases. How 
do I get myself off these 
auction-site biackiists? 


A Our sources at 
AUCTIONWATCH. 
COM advise that if 
you can’t honor a bid, 
contact the seller imme¬ 
diately, so at least he or 
she can contact the 
next-highest bidder. To 
lessen your chances of 
being branded a dead¬ 
beat, offer to pay the 
seller’s listing fees, and 
post your side of the 
story if you earn a "neg” 
(a negative user report). 


AUCTION 

ACTION 


Legions of Elvis 
fans watched—and 
clicked—at icollec- 
TOR [icollector.com] 
as Guernsey’s auc¬ 
tioned off items 
from his Graceland 
mansion. One lucky 
fan paid $23,000 
for the King's house 
keys (originally 
expected to fetch a 
mere $8,000 to 
$ 12 , 000 ). 


mM THE NET? 

Spend Valentine’s 
Day snuggling 
with a close friend 
in the Automoda 
Luv Bug Loveseat 
($5,300) from Nei- 
man Marcus [www. 
neimanmarcus.com]. 
It’s fully equipped 
with crimson or 
black leather seats 
and, of course, 
taillights. 


cBcItflopiiG 


six to 10 giant 
trumpet-shaped 
blooms from the 
6-inch pot ($16.99). 
Or, for high drama, 
go with the three- 
bulb planter ($37.99). 


3 WRIGHT ON 

New York’s Museum 
of Modern Art’s moma 
ONLINE STORE [www. 
momastore.org] offers 
this miniature Frank 
Lloyd Wright ladder- 
back chair, one of 
in its roster of 
compact seating clas¬ 
sics, for a mere $180. 
It’s shown here 
matched with a repro¬ 
duction 17th-century 
Turkish Star Ushak 
carpet from the newly 
expanded mouserug 
[ www.mouserug.com] 
mousepad collection 
($24.95 each) of 
diminutive “area 
rugs.” Sure they’re 
minis, but your mom 
never let you near the 
good stuff, anyway. 


4SWEETD0TS, 

DOT.COM 

Besides pineapples 
and macadamia nuts, 
there are other foods 
that Hawaii does well. 

Royal Pahoa can¬ 
dies from HAWAIIAN 
VINTAGE CHOCOLATE 
[hawaiianchocolate. 
com] are made from 
cocoa beans grown in a 
Hawaiian rain forest. 
True, a 1-pound bag of 
these semisweet choco¬ 
late dots isn’t cheap 
($27.99). But trust us— 
it’s a worthwhile in¬ 
vestment during this 
month of pursuit and 
persuasion. 


I EYES WIDE OPEN 

In its heyday, the At¬ 
lantic City area was a 
popular American play¬ 
ground. Now, thanks to 
Ray Herbert’s fred 

HESS COLLECTION 

[mindspring.com/-rayiii/ 
hessdirectory.html], 
you can own a yard- 
long print of Miss 
America contestants in 
wedding-cake dresses, 
or all 37 members of 
the 1926 Ocean City 
lifeguard squad (shown 
here; $50 without 
frame), among other 
available images. Each 
photo is printed by 
hand to order from the 
original negative. 


2 REPEAT 
PERFORMANCES 


Cut flowers? You send 
them, they look pretty 
for a day or two, then 
they die. Isn’t it roman¬ 
tic? But a giant red or 
white amaryllis from 

GARDEN SOLUTIONS 

[gardensolutions. 
conveys your love 
(or lust) again and 
again. You’ll get 

























Open an Ameritrade account 
between January 1 and February 29 
and you’ll get a surprisingly great 
deal: an automatic 50% rebate on 


*‘^500 to open an 
account? 

A 50 ^ rebate on 
commissions? 


Sometimes you do 
get more 

than you pay for.” 


your first month’s commissions —up to 20 
equity trades. And all you need right now 
to open your cash account is $500. That’s 
pretty amazing considering commissions 
for internet equity market orders are 
normally only $8, no matter how many 
shares you buy or sell. Limit and stop 
orders are just $5 more. Plus, you get 24-hour 
account access, around-the-clock customer 
service, and e-mail alerts that 
let you know how your portfolio 
is doing. So apply now, before 
this iimited-time offer ends. 



APPLY TODAY 


n'/ 

Ameritrade 


Simply fill out and mail the application on the other side. 


Believe in yourself" 


Offer valid for new individual or ioint accounts opened and funded between V 
Member^N«WIPC. SIPC account proteclionTs $500,000, including $100,000 in 


Visit www.ameritrade.com 

alf-off rebates will appear on your monthly statement and apply to equity orders only. Offer not valid 

-hour customer service, excluding market holidays. Orders can only be executed during market hours, - 
ditional $24.5 million in securities protection is provided. O 2000 Ameritrade. AOL keyword: ameritrade. 
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3tion 


PO Box 2760 
Omaha, NE 68103-2760 
(800)348-1129 
www.ameritrade.com 



Margin Accounts, allowing you to borrow 
To decline margin privileges, check the 


my account as cash only. 

do not complete this section below. 

'■d amounts. 

O $25,000-$50,000 

O $100,000+ 

I residence) 

O $15,000-$50,000 
O $100,000-$500,000 

stocks, etc.) 

O $15,000-$50,000 
O $100,000-$500,000 


|ng section and sign 


ijnt with Amerltrade, Inc. I understand that 
1 and as such does not provide investment advice, 
'rade securities and delivers them through its dear- 
market maker for execubon. I accept responsibility 
decisions and trading strategies are at my sole 
I all securities, dividends and proceeds for my 
srporations for corporate communications and 
eld in my account, unless otherwise instructed in 
ify (1) that the Social Security Number shown on 
cation number and (2) that I am not subject to 
fled by the IRS that I am subject to backup with- 
st underreporting, I must cross out (2) in this certi- 
erwise indicated this account shaii have mar- 
sse, or sell short, securities in a margin account 
lortion of the total cost. 

n a current consumer or credit report to determine 
r credit Any decision by Ameritrade to extend credit 
I in a consumer or credit report as well as, and in 
the policies of Ameritrade and its clearing broker. 

1 information regarding this account including 
jsures, to consumer or credit reporting agencies, 
w me of each consumer or credit-reporting agency 
sumer or credit report or to which they have provid- 
to notify the consumer or credit reporting agencies 
cy of the information furnished by Ameritrade. 

I read the Terms and Conditions, available at 
10-348-1129, that will govern my account I agree 
IS which may be amended from time to bme and 
e. I understand that the Terms and Conditions ' 
jse. I release and agree to indemnify and hold ] 
ability and claims for damages resulting from any \ 
t By my signature below, I attest that I am of legal ! 
7 contained in this applicabon is true and correct 
by Ameritrade, a margin account or if othenvise 
in the name(s) set forth below. 


Date 


Date 


Ibiis creditors from discriminating against applicants on the 
IX, marital status, or age (provided that the applicant has the | 
ause all or part of the applicant’s income Is derived from 
opilcant has In good faith exercised any right under the 




































Now anybody can create 
harp looking web site 
in about an hour. 


Announcing WebSite Complete 2.0 


(and incredibly 


powerful) web site softwa 


30 Day No Risk, No Hassle Guarantee 

If you're not happy with WebSite Complete 2.0, 
we'll cheerfully give you a complete refund 
including shipping! 


Introducing 
WebSite Complete 2.0 - the high 
powered, easy-to-use web site cre¬ 
ation tool that does it all from Go 
Daddy Software. 

WebSite Complete 2.0 gives you 
over 400 easily customized templates 
that let you create a web site for just 
about any purpose. You also get over 
3,000 high quality images (most are pho¬ 
tographic) to choose from to further 
enhance the message you want your web site 

Don't know much about the internet? Not a 
problem! WebSite Complete 2.0 does all 
the behind the scenes administrative work 
necessary to put your web site up on the 
internet. It will help you select and purchase 
a name for your web site, and register your 
web site with seven major search engines. 
WebSite Complete 2.0 is also a great learn¬ 
ing tool and comes with a rich feature set. 
Look at what you get... 

• A step-by-step system that guides you 
through the entire process. No other 
product compares in ease of use! 

• Important tools like a spell checker, 
image lab and performance checker to 
ensure a perfect web site. 

• The ability to customize everything such 
as text, logos, headings and images. You can 
even use your own fonts and photos if you 
choose. 

• A Form Machine that will let anyone 
(regardless of experience) create forms like 
requests for catalogs, sales order forms, etc. 




Everybody loves 
WebSite Complete 2.0, 
you will too... 

"Thanks for a great product. If I 
had this a month ago I would 
not have spent $1,000.00!" 

- J.S., Paterson, NJ 

"...it is one of the best I have 
seen and used. It is so user 
friendly." 

- Dr. M.S.S., Nassau, NP 
Important Note: 

Go Daddy Software respects your privacy. 
We will never give any information about 
you to others without your express permis- 


RegarcJless of your experience 
evel, you can have the 
satisfaction of producing 
a professional looking 
web site in no time at all. 


’ New Version 2.0 
Features... 

• Customizable FLASH® 
Graphic Animations that make 
your web site come alive! 

' Plug In Options (hit counter, 
scrolling marquee, even have your own 
Amazon store, etc.) 

Extremely high quality “Next 
eneration” Web Site Templates. 

• New Image Lab. Create special effects 
(ie. Emboss, Solarize, Oilify, and more). 
Enhance images (enrich colors, contrast, 
brightness, etc.) 


WebSite Complete 2.0 


Only 

$49.95 

+$6.50^/h 


30 Day 

Money Back Guarantee 
(includes shipping) 


^Credit Card orders: order 

www.godaddy.com 

or call Toll Free: 

1-888-566-2948 (anytime) 

or send check or money order to: 

r Go Daddy Software ^ 

8800 N. Gainey Center Drive, Suite #276 
Scottsdale, AZ 85258 
Offer Code: Y 020 
Purchase now and (in addition to the CD 
we will send you) you may download the 
software from our web site. 


Purchase WebSite Complete 2.0 now and receive our bonus CD that includes WebSite Complete 2.0, 
all 400 templates and 3,000 images saving you download time. You'll also get the most current 
version of Microsoft Internet Explorer, software for virus detection, on-screen dictionary & thesaurus, 
income tax preparation and more. This free bonus software alone Is worth the price of your purchase! 


* WebSite Complete 2.0 hosting optionally available through Go Daddy Software al 



















nelicMi GAMES 


1 EVERQUEST 

2 JEOPARDY! 

3 WHEEL OF FORTUNE 

4 TRIVIAL PURSUIT 

5 DATING GAME 
Rankings reflect tra' 



BRENT STINEMEN 

is a 29-year-old “humanoid 
archer” in the Microsoft 
game ASHERON’S CALL 
[microsoft.com/games/ 

I. Know Dereth. If you 

don't, you’ll quickly 
become lost. Make yourself 
familiar with the island 


! 


spells, and perform first 
aid (healing). You’ll be 
much more effective pick¬ 
ing only one or two of 
these traits from the start. 
3. Choose your men¬ 
tor wisely. Get to know 
him/her before you pledge. 
In return for your loyalty, 
the patron may give you 
information or wealth. 


:// ground zero 

Sim ’Hood 

There are millions of stories in 
the naked city. Why not write a few? 

W EB SOAP OPERAS WERE A BOMB. BUT WHAT IF 

you mix a little drama with a lot of gaming 
smarts? Electronic Arts tried it and got The 
Sims [$49.95; PC only], its latest variation on 
the SimCity theme. Instead of building sta¬ 
diums, hospitals, or ant colonies, you manage the 
day-to-day lives of specific SimCity citizens. Char¬ 
acters fall in love, fight with their neighbors, and 
pursue careers in acting, politics, or even crime. 

Choose from a premade set of characters and envi¬ 
ronments, or create your own using elements from 
the official Web site, the sims [thesims.com], and 
from such fan sites as the sims resource [corn-prod, 
com/sims]. These pages house thousands of user-made 
character faces, clothing, and even wallpaper and 
floor designs. What’s more, many of these seeming¬ 
ly aesthetic choices do more than adorn—they could 
alter the game’s action. Download a soccer ball, and 
a player may start kicking it around the yard, attract 
a few neighbors, and start a game. It’s as addictive as 
all its Sim cousins, but remember: As in the real world, 
you’ve got to keep on the right side of the tracks. 



Their fate’s in your hands. 


GAMINGROUNDUPl 

ARCADE REDUX 

Miss the Pong, Pac-Man, and Q’bert 
matches of your youth? Indeed, there 
was something to be said for the 
simpiistic design of the ’80s arcade 
classics. W*BERT [onshore.com/ 
main/multimedia/wbert.shtml], a 
’90s Net twist on Q*bert, takes you 
back there. The gcal of the game is to 
change the color of a bunch of cubes 
while avoiding the bad guys. What? 

No levels? Free. 


!//nEW TITLES, SITES, AND SERVICES ON THE GAMING FRONT 


such as MoreJongg and Sphere- 
Jongg (variations on the classic 
Mah-jongg), CyberTris (like Tetris), 
or Phrase Detective (a word game). 
If you dig ’em, send in a few bucks 
to keep on playing. PC only. 

STAND UP AND PLAY 

Want to burn a few calories while 
playing a video game? GAMECAM 
[realityfusion.com] lets players 
nd use their arms, legs. 


CHEAP THRILLS 

We’re always working the 
Web for a good gaming 
bargain. One recent find, 
MORAFF GAMES [moraff. 
com], is a collection of 
homemade shareware cre¬ 
ations that are as addictive 
as any store-bought CD- 
ROM or DVD-ROM game. 
Test-drive more than a 
dozen free puzzle games. 



or heads to hop into the on-screen 
gaming action. How it works: The 
GameCam uses a Logitech Quick- 
Cam to record your full-body 
movements frame by frame. As you 
move your head or limbs, you’ll see 
the corresponding image on the 
screen, interacting with game 
characters. Now you can dribble 
basketballs or kick at karate oppo¬ 
nents without leaving the den. $129 
(includes camera): PC only. 

PIT STOP 

After a long day of hacking 
and slashing, role-playing 
game enthusiasts can lay 
down their sabers at RPG 
PLANET [rpgplanet.com], 
a comprehensive Web site 
dedicated to the PC’s most 
“fantastic” genre. Read daily 
news, feature stories, reviews, 
and interviews, or download 
the latest free demos. 


52 

































SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 







GOOD 


VIRTUAL TEMPS 

ELANCE [elance.com], a 
cross between eBay and 
Monster.com, creates 
an interesting new cate¬ 
gory-buying and sell¬ 
ing freelance services 
over the Web. Compa¬ 
nies use the site to post 
jobs and invite bids on 
the work; freelancers 
then compete for the 
contract. Likewise, free¬ 
lancers can also post 
their roster of services 
and, if desired, their 
rates. In the eBay tradi¬ 
tion, eLance provides 
user-generated feedback 
ratings on both the free¬ 
lancers and employers, 
so you can spot a bum 
(deal) from afar, —L.G. 

BEAM THE BUCKS 

Tired of that friend who 
never has any cash when 
the bill comes? Suggest 
he try out PAYPAL 
[paypal.com], a nascent 
money-transfer service 
for Palm Pilots, pagers, 
and Net-enabled cell 
phones. This smart ser¬ 
vice lets users “beam" 
money to one another: If 
you’re at lunch and need 
to split the bill, one user 
could simply transmit the 
needed cash into another 
diner’s bank account so 
they could settle the tab. 
Users must first establish 
a PayPal account to send 
money, and recipients 
must register 
with the site 
to claim 
their vir¬ 
tual cash. 


pciicid 


HOME & OFFICE 


NETSAVERS 


^ HIP TIPS For many novice 

**»****Y investors, consulting a finan¬ 
cial planner is about as alien a concept 
as telecommuting from the Galapagos. 
DIRECTADVICE.COM may not be able to 
fly you to the tropics, but for $75 a year, 
it can help you grow your disposable 
income. The site provides professional 
advice on asset allocation, tax planning, 
and budgeting—all based on sophisticat¬ 
ed algorithms. Depending on the com¬ 
plexity of your finances, it takes between 
45 minutes and five hours to answer 
DirectAdvice’s questions. The result of 
your time investment is a detailed finan¬ 
cial plan, generated in about 90 sec¬ 
onds. Though DirectAdvice doesn’t make 
specific stock recommendations, it can 
suggest mutual funds that fit your 
investment needs and preferences. -D.F. 


:// tools 


Lighten Up 

Will a virtual desktop finally let you leave 
all those drives and disks back at the office? 


BABYSTEPS Have you 

swhmky always wanted to invest in 
□ell. General Electric, or Microsoft but 
found their triple-digit share prices 
daunting? Netstock Direct’s SHARE- 


BUILDER [sharebuilder.com] service 
lets you invest dollar amounts at regular 
intervals to buy partial shares of more 
than 300 higher-priced securities. 
There’s no minimum to open an account 
or make a trade (unlike with most mutual 
fund plans), and trades cost $2 ($1 for 
those under 18 years old), —D,F, 

PAY UP! Surveys show 

ummm that 90 percent of the com¬ 
panies that underpay their employee 
withholding taxes are overpenalized 
by the Internal Revenue Service. 
TAXPENALTY.COM, a site cofounded 
by a former IRS executive, helps 
businesspeople calculate the correct 
fine. Simply enter the requested data, 
and TaxPenalty will e-mail its com¬ 
puted total within 24 hours. The site 
also offers a guarantee: If the service 
succeeds in saving you more than 
$500 in penalty assessments, you 
pay $49. Otherwise, it’s free. -D.F. 


hat’s this all 
about? In its best 
iteration, a vir¬ 
tual desktop, the 
Web’s latest freebie 
trend, offers file-storage areas 
and e-mail on a Web site, plus 
basic business and contact- 
management applications. The 
goal: instant access, via the 
Web, to all of your important 
facts and files back at the office. 
Several sites, including zxmail; 

VIRTUAL DESKTOP [zxmail. 

com] and visto.com, are com¬ 
peting to offer you the best free 
portfolio of applications and 
file-storage services. Zxmail 
serves up business applications 
that include a calendar, contact 
manager, and e-mail with an 
auto-responder feature, as well 
as a free service that can send 
bulk e-mail to your list of busi¬ 
ness contacts. You can store up 
to 13MB of e-mail and contact- 


management data, 
though there’s only 2MB 
of file storage. 

Visto touts e-mail and 
calendar and address-book 
applications as well, while pro¬ 
viding a friendlier look and feel 
than Zxmail. It also offers a gen¬ 
erous 15MB of storage for any 
type of data, be it a text docu¬ 
ment, e-mail, or a contact file. 

But is your precious data safe 
from prying eyes? Toyin 
Dawodu, Zxmail’s president 
and CEO, says the company 
maintains a strict privacy 
policy. In addition to stan¬ 
dard password protection 
features, Dawodu says, the 
site will soon add strong 
encryption and secure- 
server features. Visto is 
already one step ahead 
there, offering secure- 
server log-ins and data 
encryption. -L.G. 























How can you tell if a company’s stock is a good pick? Janus uses a fine screen. Goes through 
the figures, lacts, and opinions detail by detail. Turns up the valuable nuggets that show what’s 
really going on. It’s painstaking work. But when you’re Janus, picking stocks is picky business. 



Ranked in 
tipper's First 
Quarlile for 
all periods. 


Janus Enterprise Fund 

ONPygAR THRPEYPAR PIVEYgAft UFfiOFPUND 

88.487. 1 25.917 I 25.297 1 24.937 



C«U t-800-223 4856 or visit us at www.janus.com for a pros|><fctus containing complete taformatlon, including expenses. Read it carefully 
before you invest or send money. Average annua! lota! returns for periods ended 9/30/99. Fund inception 9‘92. Lipper ranks Janu.s 
Enterprise Fund <^14 out of 393 mid-cap fund.s for the onc-year, *7 out of 222 for (he three-year, and *9 out of 136 for the five -year 
periods ended hipper Analytical Services. Inc. ranking.^ and fund performance figures arc based on total return, including 

reinvc.stmem of dividends and capital gain.s for the stated period. Your return and principal value will vai-v, and shares may be worth more or 
Icr,.'. at redemption than at purchase. fW performance does not guarantee future re.sult.s. Janus Distributors. Inc. .Member NASD. YIF tou 
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DEAR GASTON, 

I love using instant-mes¬ 
sage software—though I 
hate being so available to 
friends and family. Some¬ 
times, just as in real life, I 
simply don’t want to chat 
with my Aunt Joan. Sure, 1 
could selectively block 
and unblock people, but 
that gets tiring—and it's 
not foolproof if they figure 
out you’re ducking them. 
Any ideas, smart boy? 

-Hiding 

HIDING; It’s so hard to 
be tres populaire, isn’t it? 
When I first heard of 
instant-message soft¬ 
ware, I told everyone 
(including my favorite 
crepe man over by the 
Louvre) my screen name. 
The faux pas was mine, 
for every morning since. 
I’ve been greeted upon 
log-on by a dozen "Bon- 
jour!" and “Comment ca 
va?" messages. 

The solution: Now that 
everyone knows 
TresChaudNY is me, I 
have assumed an alter¬ 
nate identity. First, I log on 
using my secret screen 
name. Since I have copied 
my entire buddy list to 
this account, I can see 
who is lurking. If the coast 
is clear, I switch to my 
other name. If not, I try 
again later. Sneaky? Yes. 
But then again, I did not 
ace the Interpol exam for 
nothing, mon ami. 

GOT A NET PROBLEM? 
Write Gaston LeBeau, 
Web designer extra¬ 
ordinaire and recent 
Parisian emigre, at 
ASKGASTON® ZO.COM 


Yippee! 


STOP RIGHT THERE “Hey, kid, what’s 
your address?” Thanks to the Chil¬ 
dren’s Online Privacy Protection Act, 
the federal government now prohibits 
a Web site from asking children under 
age 13 such demographic information 
without a parent’s written consent. 

GRASSROOTS STUMPING If Bill 
Clinton can do a “town hall” Web chat, 
why can’t a presidential candidate lever¬ 
age the medium, too? Democratic hope¬ 
ful Bill Bradley recently 
did just that by hosting a 
Q&A session for surfers 
in conjunction with 
POLITICS.COM 
YAHOO! CHAT [chi 
yahoo.com]. 

GAGA FOR 
GOOGLE The 

search engine’s 
recent switch 
from beta to ofh- 



Yahooey! 


THE GRIM READER Your ex-wife died 
last month, but you received an e-mail 
from her today? That’s right—an enter- 
prising Web service called final 
THOUGHTS.COM lets forward-thinking 
surfers compose e-mail messages for 
posthumous delivery. How nice: Just 
as you’re reading an overdraft message 
from your bank, up pops a note from 
the other side. We opt for paper, thanks. 

THAT’S ALL, FOLKS A cartoon-cursor 
program from Comet Systems is doing 
double duty as both a cute screen add¬ 
on and an undercover tracker of a 
surfer’s Web habits, reports a com¬ 
puter-security expert. As a result, 
the program was re¬ 
moved from pres¬ 
idential candidate 
A1 Gore’s Web site. 

THE DEVIL MADE 
ME DO IT A New 

Mexico state em- 


WHEN GOOD APPLIANCES GO BAD 

ELECTROLUX [electrolux.com], the well-knownhome-products manufacturer, 
is collaborating with Ericsson to develop “smart” Net appliances for tomor¬ 
row’s networked home. Intelligent or inconvenient? You decide. -l.k. 



SMART 

Your vacuum cleaner now 
downloads MP3s, letting you 
whistle while you work. 

A digicam in the fridge moni¬ 
tors product expiration dates, 
so you know when the milk 
goes bad. 


NOT-SO-SMART 

Your vacuum’s digicam and 
image database mistake dia¬ 
mond earrings for dust mites. 
A digicam inside the fridge 
Webcasts an unplanned 
midnight pasta binge to 
your entire address book. 


Your oven e-mails you Your oven e-mails Martha 
at work: “I had to turn Stewart: “If this loser knew 
myself off last night. how to bake a cake, maybe 
Will you be more careful?!” I’d let one rise for once.” 


WHAT THE 
SEARCH ENGINE 
FOUND 



PERENNIAL 
“MRS. PARTRIDGE” 
SHIRLEY JONES (4,816) 




THE FLUBS OF 
JURASSIC PARK 
[bigwaste.com/library/ 
jurassicflubs] 

THREE KIDS KICKING 
THE CRAP OUT OF A 
CHAIR FOR NO 
PARTICULAR REASON 

[espresso.hampshire. 
edu/-bat96/chair] 

THE VEHICLES 
APPEARING IN ADAM-12 

[adam-l2.com/adaml2v. 

htm] 
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pdidi CHARTS 


WEB TOPPERS 

The most popular sites 
among Web surfers 


2 MSN 30.3 

3 AOL.COM 28.4 

4 MICROSOFT.COM 21.8 

5 netscape 20.8 

6 GEOCITIES 20.3 

7 GO NETWORK 19.0 

8 MICROSOFT PASSPORT 14.3 

9 HOTMAIL 14.2 

10 LYCOS 13.9 


WHERE’S 
THE BUZZ? 

The most-visited news/ 
info/entertainment sites 


1 ABOUT.COM 

2 MSNBC.COM 

3 ZONET 

4 CNET.COM 


B ESPN 


5.6 


7 WEATHER.COM 

8 TIME.COM 

9 IVILLAGE.COM 

10 SPORTSLINE USA 

11 CNN.COM 

12 DIGITALCITY.COM 

13 BROAOCAST.COM 

14 G02NET.COM 3.8 

15 WARNER BROS. ONLINE 3.8 


I ni 


CHAT.YAHOO.COM 

1 LEONARDO DICAPRIO [11/17] 

2 TOM HANKS [11/22] 
lY, health 


AMAZON.COM 

I 



Tony Hillerman 

2 POP GOES THE WEASeL, 
James Patterson 

3 BLUEATTHEMIZZEN, 
Patrick O’Brian 

4 AWALKTOREUEMBEB, 
Nicholas Sparks 

5 SAVING FAITH, 

David Baldacci 

6 WA/riNO, Ha Jin 

7 V IS FOR OUTLAW. 

Sue Grafton 

8 TARA ROAD, MaeveBinchy 


6 MELISSA ETHERIDGE [11/4] 

7 JOHNNY DEPP [11/17] 

8 "WEIRDAL”YANKOVIC[ll/16] 

9 MEUNIE CHISHOLM, 

“Sporty Spice" [11/9] 

10 MEGADETH, heavy-metal 
band [11/4] 

Ranking! r^ect November chat 


SOFTWARE DOWNLOADS 

atZDNet. 

WWW.HOTFILES.COM 
I PAINT SHOP PRO, graphics 
software 



solitaire favorites 

3 GOIZILLA, Internet 
download tool 

4 WINZIP(3Z-Bn),file 
compression tool 

5 SOLSUITE 2000, a collec¬ 
tion of 200 solitaire games 


11/29/99. 


■esentsthevc 


nding 


THE SPY WHO SHAGGED ME 
AMERICAN PIE 

3 THEMATRIX 

4 SAVING PRIVATE RYAN 

5 BIG DADDY 

6 SOUTH PARK: BIGGER, 
LONGER A UNCUT 

7 THESHAWSHANK 
REDEMPTION 

8 THE IRON GIANT 

9 WILD WILD WEST 

10 APOCALYPSENOW 


ASK.COM 

2 Do opposites attract? 

3 Where can I learn about 
kissing? 

4 How cant write the per¬ 
fect love letter? 

5 Where can I find advice 
for planning the perfect 
Valentine's Day? 

6 Where can 1 find a Valen¬ 
tine's Day survival guide? 

7 Where can tread 
Heloise’s first letter to 
Abelard? 

8 How can 1 prepare my 
beloved a romantic 
dinner? 

9 How can Isay “Hove you” 
in multiple languages? 

10 How should I write my 
personal ad? 

Rankings reflect the week ending 


The meet popular q 
LYCOS.COM 
I POKtMON 


4 BRITNEY SPEARS 

5 DRAGONBALLZ 

6 WWF 


8 DENISE RICHARDS 

9 POETRY 

10 BACKSTREET BOYS 



1 TIM DUNCAN, San Antonio 

2 SHAQUILLE O'NEAL, Los 
Angeles Lakers 

3 KEVIN GARNETT, Minnesota 
Timberwolves 

4 JASON KIDD, Phoenix Suns 

5 ALONZO MOURNING, 

Miami Heat 

6 ALLEN IVERSON, 
Philadelphia 76ers 

7 GARY PAYTON, Seattle 
SuperSonics 


Sacramento Kings 

9 GRANT HILL, Detroit Pistons 

10 KARL MALONE, Utah Jazz 
List represents data taken on 11/29/99. 


by ZDNet'a Net Mueic Countdown 

NETMUSICCOUNTDOWN.COM 

1 SANTAHA, Supernatural 

2 RAGE AGAINST THE MACHINE 
Battle of Los Angeles 

3 COUNTING CROWS, 

This Desert Life 

4 FOO FIGHTERS, TTiere Is 
Nothing Left to Lose 

5 MARIAH CAREY, 

Hearthreaker 

6 STING, Brand JVeur Dap 

7 STONE TEMPLE PILOTS, 

No. 4 

a EURYTHMICS,ftaCf 

9 CROSBY, STILLS, NAS 
YOUNG, Looking Forward 
LeAm Rimes 

List represents the week ending 12/3/99. 


I HOWARD STERN, 

radio personality 

2 AMIGA OS, operating 
system 

3 TOM LEYKIS, radio 
personality 

4 GEORGE W. BUSH, 
presidential candidate 

5 LINUX, operating system 
(network version) 

6 OPIE AND ANTHONY, 
radio personalities 

7 OS/2, operating system 

presidential candidate 


operating system 
0 LINUX, operating system 


TRAVEL 

The top ski destlnatloni 


4 BRECKENRIDGE, CO 

5 WHISTLER/BLACKCOMB, BC 

6 PARK CITY, UT 

7 KEYSTONE, CO 

8 STEAMBOAT SPRINGS, CO 


10 BANFF, BC 
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CRITICAL EYE ROGER EBERT 


The Web is a do-it- 
yourself project 

In the vast expanse of cyberspace, synergy 
and groat ideas come to those who explore 


I HAVE A FRIEND WHO HAS BEEN TAKING LESSONS EVERY WEDNESDAY 

for a year now on how to use the Internet. He is a brilliant man, 
although not gifted at simple mechanical tasks. I once watched 
in awe as he managed to set English muffins afire, then burn him¬ 
self on the flaming toaster, then fling the toaster into the dishwater, 
then try to drag it out, receiving a nasty electric shock. A man like 
this should be issued a pencil with an eraser at both ends. 



“Anyone who has taken a year to teach 
you how to surf the Web is a fraud and 
should be arrested,” I told my friend. 

“It’s not the teacher’s fault,” my friend 
said. “He keeps trying to fire me as a student. 
I keep going back because, damn it, I don’t 
want to be defeated by this thing!” 

I wrote two words side by side on a piece 
of paper. I under¬ 
lined one of them. 

“Which of those 
would you say you 
should click on?” I 
asked him. 

“The one you 
underlined?” he 
asked. He wasn’t 
sure. 

I realized what 
his problem is: He 
isn’t doing it him- 
self. What my 
friend obviously 
needs is to be locked 
in a room with an iMac 
for two days (on a Windows machine, he 
would bum the muffins). At some point dur¬ 
ing that period, he will grow weary of the 


Netscape home page, and find his way off of 
it. Eventually, he will be jolted by a message 
informing him that a site requires software 
that he does not possess, and that he can find 
out more by clicking here. (It is a great mys¬ 
tery to me that a browser, which cheerfully 
supplies total strangers with everything it 
knows about me, is incapable of telling 
me exactly which 
application those 
strangers think I 
am missing. Let us 
say, for example, 
that a site looks for 
QuickTime 4 and 
does not find it. 
Could the browser 
not perhaps share 
that information, 
instead of keeping 
it a sneaky little 
secret between 
itself and the site?) 
But back to my 
friend in the locked 
room. Challenged, he will click on a but¬ 
ton that allegedly leads him to somewhere 
in the general vicinity of the program he is 


possibly lacking, and, it being human 
nature, he will download something. If he 
is very lucky, he will download something 
that unzips itself. He will then fail to get it 
to work, shut down the computer, and dis¬ 
cover the next time he goes online that the 
missing application has mysteriously 
loaded itself. 

Then he’ll remember reading about 
eBay, and wonder what’s for sale there. 
After placing bids for an antique doorstop 
and a 1957 Studebaker Golden Hawk, he 
will grow lonely in his locked room, click 
on “Search” in Netscape’s navigation tool¬ 
bar, and type in sex. And when I arrive to 
set him free, he will be e-mailing all of his 
friends the URL for a site showing seven 
different kinds of sexual activity illus¬ 
trated with fornicating electrical plugs. 

Yes. Because that 
is how you learn 
to use a com¬ 
puter—by using 
it. Everything that 
I know, I’ve 
learned by noo- 
dling around and 
being told by 
friends. Synergy 
comes when you 
find unexpected connections among things 
you know, things you sort of know, and 
things you intuit must be true. 

How, for example, can I get the 737 
names in my CompuServe address book 
into the Contact area of my Yahoo! Mail 
account? Type them in by hand? Give me 
a break. Import them? Not provided for. 
But, hey! How about (this came to me on 
the treadmill one morning) using 
Microsoft Word to open the address book 
as a text file, and then copying and past¬ 
ing? What an inspiration! It didn’t work, 
but it was a great idea. 

If I were to demonstrate this process to 
my friend, using, perhaps, something that 
work, he would come back next Wednes¬ 
day having forgotten it anyway, because he 
didn’t learn it out of his own need. The Web 
is like the elephant described by the blind 
men. We know only about the parts we per¬ 
sonally encounter. Right now my fiiend is 
at the stage where there is an elephant in 
this room somewhere. He can smell it, but 
he hasn’t been able to find it yet. H 


I ne weD is iiKe 
the elephant 
described by the 
blind men. We 
know only about 
the parts we per¬ 
sonally encounter 





















Do ISDTJ 'VXHoOf *? 

Have you seen the difference with 


WIUIaiH 

ViewSonic' 
on top! 


Selecting the right PC is only half the battle. Today, how 
you top it off is just as important. Innovations like 
multimedia monitors, flat panel displays and large 
screen CRTs are changing the old phrase "Monitor Sold 
Separately" to "PC Sold Separately." 

Take ViewSonic's new short depth GS790 19" (18.0" 
viewable) CRT for example. The GS790 gives you a 
large viewing screen while taking up the footprint of 
comparable 15" (various viewable) monitors. The 
GS790 has a 0.22mm dot pitch (0.14mm vertical dot 
pitch) and a 1,600 x 1,200 maximum resolution making 
this monitor perfect for CAD/CAM designers and 


graphics professionals. 


The GS790's little brother, the GS773 is a 17" 
(16.0" viewable) monitor takes up the space of a 
typical 14" (various viewable) monitor and comes 


with a 0.22mm dot pitch (0.13mm vertical dot pitch) 


and maximum resolution of 1,280 x 1,024. This 
monitor was designed with discriminating corporate 
business, small office, students and home users in mind. 


At ViewSonic, we offer the #1 best selling 


monitors and flat panel displays in the USA*. 


Buy with confidence from the company that's won 


over 600 industry awards. Our warranty covers 3 
years parts and labor. Plus 24-hour customer service, 
7 days a week. 

For more information on the company that's won 
over 600 industry awards, visit our website at 
WWW. ViewSonic. co/n/gs790 




(PC Sold Separately) 








www.ViewSonic.com 






















JON KATZ 


Welcome back, 

Big Brother 

A new computer program, if misused, 
threatens to brsnd hi^h-school kids for life 


P ICTURE THIS: EVERY SCHOOL IN AMERICA INSTALLS A SECURITY 

software program, codesigned by a federal police agency. Using 
secret questions and profiling data, school administrators load 
information about your child into the program. According to cri¬ 
teria never revealed, the program then decides whether your kid 
is dangerous. Once so “evaluated,” a boy or girl is marked for life, a digi¬ 
tally determined menace forever, with his or her profile made available 


to law-enforcement agencies and even, per¬ 
haps, to colleges, potential employers, and 
credit agencies. No one really knows how 
people get on the list—or how to get off. 

If the scene sounds a hit fictional, that 
may be because it’s so Orwellian. 

Except for the fact that the software exists. 

This fall, federal officials announced that 
the Bureau of Alcohol, Tobacco, and 
Firearms has been working with; 
threat-evaluation company 
to develop a software 
program that helps 
school administrators 
spot students on 
the brink of 
violence. 

I learned of 
it from an 
alarmed high- 
school student. “It 
worries me a great 
deal,” e-mailed Hol¬ 
low Man. “This tool 
will he making diversity 
a wrong, [and will be used] for 
alienating and ostracizing those 
who are different.” Hollow Man is perhaps 
more farsighted than some of the people 


supposedly responsible for his well¬ 
being. The equation of terrorism with 
adolescent anger and disenchantment is, 
in fact, astounding. 

After the Columbine High shootings, a 
number of American educators, politicians, 
and journalists concluded that guns, 
warped values, or a twisted educational 
system weren’t the problem. Rather, 
technology and pop culture were to 
blame. Particularly dan¬ 
gerous were those odd¬ 
balls who were online 
a lot, gaming and lis¬ 
tening to the wrong 
sort of music, 
who wore the 
wrong clothes, 
who rejected 
sports and en¬ 
gaged in rebellious 
“inappropriate” 
speech or behavior. 

But the fact is that 
violence—and fear of vio¬ 
lence—among the young has 
been declining sharply for years. 
In October, a New York Times/CBS News 
poll found that teenagers reported fewer 


problems with violence both at school and 
in the streets and, as a result, had fewer 
worries. The percentage who said they 
feared being victimized had dropped from 
40 percent to 24 percent in the past five 
years. The only demonstrable links in the 
recent spate of horrific school shootings— 
still a rare occurrence—suggest that trou¬ 
ble arises when emotionally disturbed ado¬ 
lescent white males gain access to guns. 

Months after Columbine, however, 
there’s still no federal program to help 
emotionally disturbed kids or to keep 
them away from lethal weapons. What is 
there instead? Mosaic-2000, with its 
promised ability to confidentially (read; 
secretly) vet and rate potentially violent I 
students on a scale of 1 to 10. 

Mosaic’s programs, according to media 
reports, are based 
on carefully word¬ 
ed questions about 
student behavior 
and on the case 
histories of people 
who have turned 
violent. They’re 
designed by GAVIN 
DE BECKER INC. 

[gdbinc.com], a California security and soft¬ 
ware company, and are intended to help 
officials discern a real danger amid varied 
outbursts, threats, and warning signs. This 
idea—treating schools along the lines of fed¬ 
eral courthouses—^is an unthinking eleva¬ 
tion of computer technology as a social tool, 
an attempt to use software to make intu¬ 
itive judgments that often confound 
mental-health experts. Since it’s simpler to 
blame violence on the Net (or on harmless 
subcultures like the Goths, computer games 
like Doom, or TV shows like South Park), 
schools have been granted what amount to 
hunting licenses with few restrictions. 

In any other context, a government-spon¬ 
sored computer program designed to track 
down certain types of students in schools 
would trigger howls of protest. Kids like 
Hollow Man worry that Mosaic-2000 is out 
to label them and others who dare to define 
themselves differently. “The message is ^ 
pretty obvious for me,” he noted in his | 
e-mail. “Be careful what you say.” B * 

I 

E-MAIL JON KATZATjonkatz@slashdot.org. I 



The equation 
of terrorism with 
adolescent anger 
and disenchant¬ 
ment is, in fact, 
astounding 



























WANT 
AND YOU 
SHALL 
RECEIVE. 

Buyers post what they want. Sellers bid the price down. So buyers get deals, 
sellers get motivated buyers, and everyone gets what they want. 


eWanted.ctJiTi 

Turning Auctions Upside Down. 


rnwrirtai ANHnTEHAMILTON 

SEPARATING THE NEWS FROM THE NOISE 



Net auction 
overdrive 


THE PROMISE; You can win big at 
oniine auctions. 

THE REALITY: You may get vaiue, but 
not necessariiy a bargain. 

OME WEEKEND FISHERMEN WILL SPEND 

$20 to catch $5 worth of fish. Like¬ 
wise, some shoppers will spend $20 
to buy $5 worth of merchandise. 
Want proof? Go shopping on one of 
the Web’s 500-plus auction sites. 

Online auctions, the Net equivalent of 
a multifamily garage sale, have become 
one of the Web’s most popular pastimes. 

Consider that EBAY 
[ebay.com], the 
best-known auc¬ 
tion site, regularly 
features more 
than 3 million 
items. The ratings 
service Nielsen/ 
NetRatings says that eBay users spend 
roughly an hour a week there, making it the 
“stickiest” site on the Net. And Forrester 
Research estimates that by 2003, 14 mil¬ 
lion of us will take part in online auctions. 

Conventional wisdom holds that auc¬ 
tions are models of economic efficiency, 
uniting buyers and sellers at just the right 
price to maximize their mutual satisfac¬ 
tion. Ironically, the reality is that winners 
at auctions—online or off—are often the 
real losers, because they pay too much. 

One dramatic example was eBay’s Novem¬ 
ber auction of the first BMW X5 sport- 
utility vehicle. The winner paid $159,100 
—nearly three times the sticker price—^for 
the privilege of receiving the SUV nearly 
two weeks before it showed up on dealer 
lots. More-common cases abound, such as 
the $22 guitar afriend auctioned offfor $225. 

Of course, online auctions are about 


Winners at auc¬ 
tions—online or 
off—are often 
the real losers 


more than price; they are about what you 
value: an exquisite antique, a collector’s 
item, or a guitar just like the one you had 
in college. You can find bargains if you 
know what you are doing. You can also be 
taken in: hook, line, and sinker. 




Now see this 

THE PROMISE: Web cameras are the 
next best thing to being there. 

THE REALITY: The new models aren’t 
perfect, but they have come a longway. 
This Valentine’s Day, you can give your 
sweetie a gift that ends up in the garbage 
(flowers). A gift that will end up on the 
hips (candy). Or you can give a gift that 
brings you closer together...night 
after night: a new-model 
Web cam. 

These digital cameras 
work with your PC to 
send images over the Net. 

New models—such as the 
Creative Labs Video 
Blaster WebCam!, the 
Intel PC Camera Pro, and 
(my personal favorite) the 3Com Home- 
Connect—still can’t deliver TV-quality 
pictures. But they are easier to install, 
easier to use, and easier on the wallet ($150 
or less) than ever before. 

This Valentine’s Day, don’t say it with 
flowers. Say it yourself, over the Net. 


Why I hate instant 
messaging 

THE PROMISE: IM lets you connect 
with Net friends in real time. 

THE REALITY: IM lets Net friends 
interrupt you in real time. 

Emerging for the past few months as the 
Net’s darling is instant messaging (IM), 
a marriage of e-mail and chat. Big Net 
players—including Microsoft Network, 
AOL, and Yahoo!—are all urging you to 
take the plunge. “IM will set you free,” 
they coo seductively. 

Truth is, instant messaging is a ball 
and chain. 

IM programs allow you to conduct on¬ 
screen conversations with other Net users 
in real time while you use other comput¬ 
er programs. Pioneered by America Online 
three years ago, IM began as a hobby. 

Today, AOL claims that 7 5 
million users send 720 
million instant messages 
a day—a total surpassing 
the 500 million letters 
sent daily through the 
U.$. Postal Service. 

IM is quicker than 
e-mail and more personal 
than a chat room. But unlike e-mail, which 
waits for you to open it, IM demands atten¬ 
tion like a ringing phone. You can refuse to 
answer—and look like a heel. Or you can 
answer—and sacrifice your schedule. 
Either way, your concentration is shot. 

Message in haste, repent at leisure. 



HYPE 


REALITY SCORE; 9 


REAL 
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I wanted the best protection 
available and APC delivered" 


- Fred Lugano, weatherization.com, Vermont 


8 million computer users can't be 
wrong about APC power protection 


I Personal computer users across the country recognize APC 


as a leader in power protection. Now, home users are finding 
multiple uses for APC products. Some use their APC to run a 


teievision or small refrigerator during a disaster. Others will 
use their APC Uninterruptible Power Supply (UPS) as a "power 
bridge" to give them enough time to get their power genera¬ 
tors started. Still others will use APC to protect sophisticated 
audio and visual equipment from damaging electrical surges. 

Business users enjoy the dependability of APC, the $25,000 
equipment protection guarantee that comes with all APC 
UPSs, and the Lifetime Guarantee^that comes with all APC 
surge protection products. 

Visit your reseller or the listed retailers and try one today! 





DO! Better yet, enter today at the APC Web site! 




i receive a FREE "Are You at Risk" Kit 


mail or fax this completed coupon or contact APC 
enter to win APC's legendary power protection for 
' entire home, home office or small business, up to 



Key Code 


tp://promo.apcc.com p602z 

88)289-APCCx8869 • FAX; (401) 788-2797 


APC 
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Legendary Reliability"" 
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ANNEHE HAMILTON 


SEPARATING THE NEWS FROM THE NOISE 


Net auction 
overdrive 



THE PROMISE: You can win big at 
online auctions. 

THE REALITY: You may get value, but 
not necessarily a bargain. 

S OME WEEKEND FISHERMEN WILL SPEND 

$20 to catch $5 worth of fish. Like¬ 
wise, some shoppers will spend $20 
to buy $5 worth of merchandise. 
Want proof? Go shopping on one of 
the Web’s 500-plus auction sites. 

Online auctions, the Net equivalent of 
a multifamily garage sale, have become 
one of the Web’s most popular pastimes. 
-. Consider that ebay 


more than price; they are about what you 
value: an exquisite antique, a collector’s 
item, or a guitar just like the one you had 
in college. You can find bargains if you 
know what you are doing. You can also be 
taken in: hook, line, and sinker. 


Why I hate instant 


messaging 


REALITY SCORE: 5 


Now see this 


Winners at auc¬ 
tions—online or 
off—are often 
the real losers 


[ebay.com], the 
best-known auc¬ 
tion site, regularly 
features more 
than 3 million 
items. The ratings 
service Nielsen/ 


NetRatings says that eBay users spend 
joughly an hour a week there, making it the 


THE PROMISE: Web cameras are the 
next best thing to being there. 

THE REALITY: The new models aren’t 
perfect, but they have come a long way. 
This Valentine’s Day, you can give your 
sweetie a gift that ends up in the garbage 
(flowers). A gift that will end up on the 
hips (candy). Or you can give a gift that 
brings you closer together...night 


THE PROMISE: IM lets you connect 
with Net friends in real time. 

THE REALITY: IM lets Net friends 
interrupt you in real time. 

Emerging for the past few months as the 
Net’s darling is instant messaging (IM), 
a marriage of e-mail and chat. Big Net 
players—including Microsoft Network, 
AOL, and Yahoo!—are all urging you to 
take the plunge. “IM will set you free,” 
they coo seductively. 

Truth is, instant messaging is a ball 
and chain. 

IM programs allow you to conduct on¬ 
screen conversations with other Net users 
in real time while you use other comput¬ 
er programs. Pioneered by America Online 
three years ago, IM began as a hobby. 
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How to Contact APC 


Call: (8881 289-APCC 

use the extension on the reverse side 


Fax:(401) 788-2797 


Visit: http://promo.apcc.com 

use the key code on the reverse side 
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"I wanted the best protection 
available and APC delivered." 


- Fred Lugano, weatherization.com, Vermont 


8 million computer users can't be 
wrong about APC power protection 



l Personal computer users across the country recognize APC 


as a leader in power protection. Now, home users are finding 
multiple uses for APC products. Some use their APC to run a 
television or small refrigerator during a disaster. Others will 


use their APC Uninterruptible Power Supply (UPS) as a "power 
bridge" to give them enough time to get their power genera¬ 
tors started. Still others will use APC to protect sophisticated 
audio and visual equipment from damaging electrical surges. 

Business users enjoy the dependability of APC, the $25,000 
equipment protection guarantee that comes with all APC 
UPSs, and the Lifetime Guarantee^that comes with all APC 
surge protection products. 

Visit your reseller or the listed retailers and try one todayl 




APC provides legendary 
surge protection for all 
your equipment needs. 



An APC UPS gives you: 

• Enough outlets to protect your com¬ 
puter plus displays, printers, scanners 


Auto-shutdown software which saves 
your files and data, even when you're 
away from your computer 


Audible and visible alarms alert 
you to power events as they occur 


$25,000 equipment protection 
guarantee (U.S. and Canada only) 
*See policy for details 




APC safety and reliability benefits: 

• User-replaceable batteries reduce 
service costs 


Emergency battery power for continuous 
uptime through brief power outages 


"Best in Class" longest runtime 
guarantee (5-40 minutes) 


help save your data 


• Telephone/network surge suppression ’ 


to maintain your online connection 


Site Wiring Fault indicator 


You can find APC power protection products at these stores or visit http;//promojpcc.a)m and click on "how to buy" to find your nearest reseller. 



Legendary Reliability" 


Enter to win the APC Home Power Protection Package. 

Enter to win APC's leoendarv newer nrotection for vour entire home, home office or small business, a J3D0Q ualiiel All entrants will al.sn receiue an "Are Ynu at Ri.r 


Enter to win APC's legendary power protection for your entire home, home office or small business, a $3000 valuel All entrants will also receive an "Are You at Risk" Kit. 
(See APC's Web site for complete promotion details} 


Enter now: http://promo.apcc.com Key Code p602z • Call 888-289-APCC x8869 • Fax 401-788-2797 


t ©2000 American Power Conversion, All Trademarks are the property of their owners. APC3E9CF-US • PowerFax: (800)347-FAXX • E-mail: apcinfo@apcc,com • 132 Fairgrounds Road, West Kingston, Rl 02892 USA 













A SAMPLING OF THE WORLD WIDE WEB, WORD FOR WORD 


Uncle Pierre Wants You 

Plus; Is (fuicksanJ our misunderstood friend? Can bad writing 
really be found online? And just what, exactly, is a sputzie? 


The Few, the 
Proud, the Legion 

The French Foreign Legion is fiiled with ‘‘men 
of action and eiite soldiers with a young and 
dynamic spirit.” All volunteers in this time- 
honored military unit are required to live up to 

THE LEGIONNAIRE’S CODE OF HONOR. 

L egionnaire: you are a volun- 

te er serving France faithfully and with 
honor. ■ Every Legionnaire is your 
brother-at-arms, irrespective of his nation¬ 
ality, race, or creed. You will demonstrate 


this by an unwavering and straightforward 
solidarity, which must always bind togeth¬ 
er members of the same family. 

■ Respectful of the Legion’s traditions, 
honoring your superiors, discipline, and 
comradeship are your strength; courage 
and loyalty, your virtues. 

■ Proud of your status as a Legion¬ 
naire, you will display this pride by your 
turnout, always impeccable; your behav¬ 
ior, ever worthy; though modest, your 
living-quarters, always tidy. 

■ An elite soldier; You will train vigor¬ 
ously, you will maintain your weapon as 
if it were your most precious possession, 


you will keep your body in the peak of con¬ 
dition, always fit. 

■ Amissiononcegiventoyoubecomes 
sacred to you; you will accomplish it to the 
end and at all costs. 

■ In combat: You will act without rel¬ 
ish of your tasks, or hatred; you will respect 
the vanquished enemy and will never aban¬ 
don neither your wounded nor your dead, 
nor will you under any circumstances sur¬ 
render your arms, [info-france-usa.org/ 
america/embassy/legion/code.htm] 

Best of the Worst 

The BULWER-LYTTON FICTION CONTEST, named 
for the Victorian novelist who penned the words 
“It was a dark and stormy night,” was created in 
1982 by the English department at San Jose Uni¬ 
versity. The challenge: “to compose the opening 
sentence to the worst of all possible novels.” Fol¬ 
lowing are several of last year’s winners. 

G rand prize winner ■ through 

the gathering gloom of a late-Octo- 
ber afternoon, along the greasy, 
cracked paving-stones slick from the spu¬ 
tum of the sky, Stanley Ruddlethorp 
wearily trudged up the hill from the ceme¬ 
tery where his wife, sister, brother, and 
three children were all buried, and forced 
open the door of his decaying house, bliss¬ 
fully unaware of the catastrophe that was 
soon to devastate his life. — Dr. David 
Chuter, Kingston, Surreal, England 
Winner; Romance The oil made their 
skin glisten as their bodies moved in slow 
synchronous rhythm on the beach, the 
water gently flowing up around their legs, 
birds floating in the surf accompanying 
their moans with songs of pain and despair, 
otter and seal carcasses washing ashore 
around them, and it frightened her and 
exhilarated her at the same time that their 



seeing Apples iBooh. illustrator Chris O'Rilei, 

Ifiho company over dec •ided to challenge Detroit, 
pact car with a personality, [chris3d.com] 


































p a y(my)b ills 


com" 


The most powerful bill-paying tool 
ever created^ 


There's only one thing better than a stack of bills 


Receive and Review 


neatly arranged on your desk. 


Pay 



; per month. Ordinarily applicable ci 
idee between now and March 31, 2C 


jj”] A stack of bills neatly arranged on your desktop. 


With PayMyBilb.com, you 


and pay all your bilb online. We'll i 


find out how great a truly paperless society i 


Sign up today and your service is free!' 


wilt incur ftrr e«h payment over this monthly limit.. Offer is available only to 
)id where prohibited. Subject to normal PayMyBitls.com terms and conditions. 
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love under the open sky might be discov¬ 
ered by a Sierra Club cleanup volunteer. 
—Robert Chappell, Blanchardville, Wisconsin 
Winner: Science Fiction The remain¬ 
ing astronauts strung out on the long 
tether could only wonder at a universe full 
of eerie contrasts—^brilliant stars against the 
velvety blackness of space, the hot flare of 
their comrade’s meteoric plunge into the 
atmosphere against the cool-blue ocean 
below, the man’s frenzied screams on the 
radio as he was roasted by the heat of re¬ 
entry against the icy calm voice of mission 
control as they grilled the astronaut on the 
far end of the tether, and how hilarious it had 
all seemed when he first yelled “Crack the 
whip!’’ — Roger Strong, Winnipeg, Manitoba 
Winner: Purpie Prose Rain—violent 
torrents of it, rain like fetid water from 
a God-sized pot of pasta strained through a 
sky-wide colander, rain as Noah knew it, 
flaying the shuddering trees, whipping the 
whitecapped waters, violating the sodden 
firmament, purging purity and filth alike 
from the land, rain without mercy, without 
surcease, incontinent rain, turning to inter¬ 
mittent showers overnight with partial 
clearing Tuesday. — David Hirsch, Seattle 
Winner: Fantasy The dragon soared 
through the water, his great emerald-col¬ 
ored wings outstretched and flowing rhyth¬ 
mically like a bird in flight, only slower 
because he was in water, like a fish trying 
to swim through thick syrup in the summer 
(because if it was winter, the syrup would 
crystallize and the fish wouldn’t be able to 
swim, in fact it would probably die anyway, 
since it couldn’t breathe), but the dragon 
could fly through water like a bird because 
he could hold his breath under water and 


because dragons were probably related to 
birds. — Victoria Benson, Medford, Oregon 
Winner: “Dark & Stormy Night” Cat¬ 
egory When the Independent Counsel 
emerged each night from the adjourned 
closed-door proceedings, reporters assessed 
how zealously he was currently prosecut¬ 
ing from his facial expression, which on 
one night might be that familiar affably 
light smile, while on another night it could 
be a menacingly dark scowl; and so, as our 
story begins, they surmised he was playing 
hardball, for it was a dark-Ken Starr-mien 
night. — Ronald Snow, Huntsville, Alabama 
[bulwer-lytton.com/99win.htm] 


That Sinking 
Feeling 

The U.S. Army Corps of Engineers has identified it 
as a natural phenomenon and not some odd sub¬ 
stance. Still, quicksand continues to be misunder¬ 
stood and misrepresented in films and elsewhere. 
At MYTHS ABOUT QUICKSAND, Michael Disabato 
addresses five of the most prevalent inaccuracies. 

M yth #1: quicksand sucks you 

down. ■ Contrary to this popular 
belief, quicksand does not “suck you 
down” but rather, anyone who steps into it 
will sink just as they would in any other 
liquid. Since it is very thick, there may be 
a great deal of suction and resistance if the 
person is wearing boots or flat-soled shoes, 
which may account for this myth. Howev¬ 
er, unless the person is carrying a very 
heavy load (like a full backpack) that 
makes them less buoyant, he or she will 
only sink to their chest or shoulders. Since 
quicksand and thin mud are more dense 
than water, it is easier to float, and almost 
impossible to sink completely under! 

Myth #2: Quicksand is alive. Although 
the name “quick” sand literally implies “liv¬ 
ing sand,” it is not alive. The misnomer prob¬ 
ably comes from the change from a solid to 


Big-Rig Blues 


The Bayfront Truck Stop for Truck Wives offers a look at the industry from a spouse’s 
perspective. D. Layman's "1,000 Miles Away" is included in the section called POEMS FOR 
MY TRUCKER HUSBAND. 


You're 1,000 miles away tonight 
somewhere on the lonely highway 
driving to your next stop 
You're 1,000 miles away tonight 
Talking on the CB to stay awake 
18 wheels turning 


You're 1,000 miles away tonight 
The smell of diesel and cigarettes 
replace my perfume 
You’re 1,000 miles away tonight 
I hope in your mind 
You’re here with me 


[geocities.com/Heartland/Flats/9476/Poetry.html] 
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a moving, rippling semi-liquid 
that occurs when someone steps 
onto it....Another myth is that 
leeches, worms, and other things 
live in quicksand. Since it is too 
wetformost worms, etc., and too 
solid for leeches, crabs, etc., there 
is seldom anything alive in 
quicksand. In fact, since leeches 
prefer stagnant, muddy water, 
I and quicksand occurs usually 
around moving water, it is a 
much less likely place to find 
creepy-crawly things! 

Myth #3: Once you step into 
quicksand, you’re instantly 
stuck and can’t move your 
feet. Quicksand is not some 
magical "magnet” or super-suc¬ 
tion device that grips your feet 
as soon as you step onto it. 
Unlike the image portrayed by 
many uninformed authors and 
bad Hollywood actors, someone 
who has stepped into quicksand 
and sinks in only an inch or so 
will not be stuck! In fact, one can 
usually get out without much 
problem...even after sinking 
halfway to their knees! The dif¬ 
ficulty in getting out of quick¬ 
sand is not because it grabs you 
and holds you, but because you 


end up floating in a semi- 
sohd/semi-liquid with no solid 
ground with which to pull your¬ 
self out.... 

Myth #4: Quicksand exists 
only on Gilligan’s Island and in 
fiction. Well, as Hollywood usu¬ 
ally portrays it, this is true. But 
in reality, quicksand is much 
more common than one might 
think. In fact, just about any 
body of water near somewhat 
sandy soil will most likely have 
some areas of quicksand, 
although it may only be a few 
inches deep! 

Myth #5: Quicksand is bot¬ 
tomless. Unless the person sank 
in to the other side of the world, 
this can't be true! Yes, there are 
areas of very deep quicksand, but 
most quicksand is anywhere 
from just a few inches deep to 
less than waist-deep. Because 
really deep quicksand takes a 
great amount of water pressure 
from beneath, it is seldom of the 
"bottomless pit" style of the 
movies, so an encounter with it 
is usually not dangerous, but just 
an embarrassing and messy 
experience, [wamsat.com/ 
qspage/qsmyths.htm] B 


In Pixberg Parlance 

Billing itself as "the hick-to-hip translation guide," American Slanguages 
lists expressions particular to a specific city, region, or country. The fol¬ 
lowing phrases are from the section for PITTSBURGH SLANGUAGE. 


fc Yinzer: Someone with extremely 
strong Pittsburgh accent 

■ Yunz: You people 

« We unz: Opposite of yunz 
f Pixberg: How to pronounce 
Pittsburgh 

m Dawn Tawn: Downtown to the 
rest of the country 

■ It’s a Burgh thang: Something only 
Pixbergers do 

■ Da Bucos; Our baseball team 
e Parrot Parrot: Baseball team 
mascot Pirate Parrot 


: Pixberg Stillers: The best 
football team 

* The Blast Furnace: Three Rivers 
Stadium when the Stillers 

are playing 

s Da Pens: Our hockey team 

• Igloo: Where da Pens play 
Gum bands: Rubber bands 

- Sputzie: Sparrow to most 
Radio tower: Radial tire 
. Jumbo: Bologna sandwich to most 
. Quit jaggin dat jumbo!: Kindly stop 
playing with your food 


[slanguage.com/piffsburgh.html] 





















YOU’VtGOTTOSEE IT IN 


EPSON 


COLOR. 


¥ 



What makes this printer one in a million? Start with the way it made this once-in-a-lifetime photo. Flawlessly. Quickly. 
In fact, in just minutes, the EPSON Stylus" Photo 750 ink jet printer delivered all this rich color by combining six inks 
for the smoothest gradation and perfect skin tones. And with 1440 dpi, no printer gives you more detail-just take a look 
at those blades of grass. It's no wonder your photos will end up on the mantle. Come to think of it, this printer might too. 


NOW YOU CAN HAVE BREATHTAKING COLOR PHOTOS AT RECORD-BREAKING SPEEDS. 


Only Epson" printers have the PerfectPicture’ Imaging System for: 6-color printing, 1440 x 720 
dpi and quick-drying inks • Fast color printing on any paper-snapshots in 60 seconds • EPSON 
Digital PhotoLab™ software bundle with Polaroid PhotoMAX Pror ArcSoft's PhotoPrinterj" 
ArcSoft's PhotoBaser plus more • PC/Mac/USB compatibility • One-year Epson Exchange 
limited warranty. For more information, call 1-800-GO-EPSON orvisitwww.epson.com. 



E pson Stylus Photo TSO. Best for photos. 














THE ULTIMATE ACCESSORIES FOR LIFE ONLINE by greg lindsay 




KEYED UP 

Never forget that Internet surf¬ 
ing is a hands-on sport, and that 
your keyboard reflects your 
playing style. Palm users tired of 
poking Graffiti into their PDAs 
can hook up to Think Outside’s 
intriguing stowaway por¬ 
table KEYBOARD (l), a 
full-size QWERTY key¬ 
board that folds up and 
fits inside your jacket 
pocket. For maximum 
flexibility, punch away at 
Magnate’s SMART OFFICE 
KEYBOARD ( 2 ), a supple sheet 
of plastic that may be the 
world’s only machine-wash¬ 
able input device; sloppy eaters 
can consume their meals atop it 
and wash it in the sink when 
/ they’re done. And Apple com¬ 
puter devotees should check out 
Micro Connectors’ USB FLA¬ 
VORED KEYBOARDS ( 3 ), which 
are full-size, color-coordinated 
versions of those awfully 
cramped iMac keyboards. 

(!) $100; 858-793-2900 
[thinkoutside.com] 

( 2 ) $120; 44-(0)l5l-242-9505 
[www.magnate.co.uk] 

( 3 ) $51.95; 800-333-2113 
[microconnectors.com] 

























rCOOL TOOLS I 


4 ON THE RECORD 

Add some warmth to the cold context of 
e-mail with Altec Lansing’s new VoicePod, 
an info appliance that records spoken mes¬ 
sages and attaches them to your electronic 
correspondence as audio files. The gadget 
ships with a built-in microphone and speak¬ 
ers, so you can listen to your messages before 
firing them off into cyberspace. You can also 
embed VoicePod messages as footnotes in 
Microsoft Word documents or other PC files. 
It’s a stylish way to make sure your point 
comes across loud and clear online. 
VOICEPOD 

$99, Altec Lansing, 800-258-3288 
[alteclansing.com] 


6 MIND-GOGGLING 

It’s William Gibson’s world; we just live 
in it. Society takes one step closer to 
living in cyberspace with i-glasses LC, a 
virtual-reality headset that plugs into a 
DVD player. The device projects movies 
onto what appears to be an 80-inch screen 
floating 11 feet in front of your eyes. As 
part of the “Televizer” package ($1,500), 
i-glasses come bundled with a Panasonic 
portable DVD player and a carrying case, 
so you can take your VR on the road. 
I-GLASSES LC 

systems start at $400, i-0 Display Systems, 
800-339-5287 [i-glasses.com] 


5 STICK-Y WIDGET 

Sony’s new digital Memory Stick Walk¬ 
man bears more resemblance to an MP3 
player than to its namesake, and harnesses 
the storage capability of Sony’s propri¬ 
etary flash-memory-card technology. 
Owners of Sony PCs (or other PCs with 
the purchase of an adapter) can copy 
music files directly onto a Sony memory 
stick and pop it right into the Walkman. 
The “Stickman” ships with a 64MB mem¬ 
ory stick that holds up to 80 minutes of 
digital audio in either MP3 or WAV 
format. It also supports piracy- 
resistant SDMI (Secure Digital 
Music Initiative) technology, 
and can be updated via a Net 
download to support future SDMI 
specifications. 


MEMORY STICK WALKMAN 

$400, $ony, 800-222-S0NY 
[www.sony.com] 
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Easy set-up. Fast connections. A reliable network. And a support staff so helpful our 
customers rave about us. It comes down to this: He believe getting on the net should 
be a simple, fun experience. And we do everything we can to make it that way. 


Call 1-888-MSPRING or visit us at www.iriindspring.com and get 
3 months for the price of 1. Hurry, offer expires 2129100! 



ill in Customer Satisfaction Among the Largest National 
Internet Service Providers 



You’d be happier using 


MindSpring’ 

INTERNET SERVICES 








Visit 

PBS.org and 

explore one of the 
largest and most 
comprehensive sites on the Web. 

From Regina's Vegetarian Table to NOVA: Lost 
on Everest and everything in between, you just might discover 
that the best thing on PBS.org is the thing you didn't expect to find. 

If PBS doesn't do it, who will? 


G 

PBS 

pbs.org 










TOUCHED BY THE NET 


ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by matt richtel 



A voice for victims 
of human bondage 

Armed with a Weh site, ardent abolitionists 

do battle against modern-day slavery 


I N SOUTHEAST ASIA, CHILDREN AND ADOLESCENTS ARE SOMETIMES TAKEN 

from their families by brothel owners and forced to perform unspeak¬ 
able acts with strangers. If these young prostitutes are lucky, they earn 
as much as $1.60 an hour for the indignities they suffer. ■ In India, 
children work 14-hour days on carpet looms crammed into light- 


starved pits, and for their toil earn credits 
to pay off ancient family debts. In the 
Dominican Republic, abducted Haitians 
cut sugarcane for $2 a ton—minus the rel¬ 
atively outrageous sums they must pay 
for food at the company store. 


If you’re willing to expand your defini¬ 
tion of the term beyond the confines of what 
once occurred south of the Mason-Dixon 
Line, you’re in for a nasty shock: In the year 
2000, slavery is alive and well. 

By conservative estimate, there are cur¬ 


rently some 27 million people around the 
world working against their will, either for 
no compensation at all or for payment that 
would make minimum wage seem like a 
lottery win. More-liberal accounts put the 
number of enslaved workers globally at 
200 million. But even at the lower ranges, 
slavery as measured in absolute numbers 
is at an all-time high in human history. 

As happened generations ago during the 
American Civil War, a call has been issued 
to those who would fight to preserve basic 
human freedoms. This time, of course, any 
mention of musters and muskets is strictly 
metaphorical. This time, too, the Internet is 
providing some newfound firepower. 

In 1993, former management consultant 
Charles Jacobs, along with a Sudanese 
activist and a former diplomat from Mauri¬ 
tania, founded an organization “dedicated to 
abolishing modern-day slavery worldwide.” 
Since then, the American anti-slavery 
GROUP [anti-slavery.com] has made the 
Internet central to its efforts to publicize the 
plight of those in bondage and to advocate 
anti-slavery legislation—hoping to write, 
in effect, an international addendum to the 
Emancipation Proclamation. 

“Though the vast majority are no longer 
sold at public auction,” Jacobs writes on 
the site, “today’s slaves are often no better 
off than their more familiar predecessors. 
Indeed, in many cases, their lives are more 
brutal and hazardous.” 

Lesson No. 1: Slavery takes many forms, 
so do not be fooled by appearances. “Con¬ 
temporary forms of human bondage 
include such practices as forced labor, 
servile marriage, debt bondage, child labor, 
and forced prostitution,” Jacobs writes. 

The modem slave trade, the site reports, 
often takes on the trappings of a legitimate 
business enterprise. Poor families in 
Bangladesh may hand their children over to 
“labor contractors” from India and Pakistan 
under the promise that the children’s wages 
will be sent home—and that the children 
will soon follow. Alas, neither the wages nor 
the children—enslaved, in Jacobs’s phrase, 
as “concubines, camel jockeys, or cane cut¬ 
ters”—are ever heard of again. 

Or it may happen, as in India and other 
parts of Asia, that families owing long- 
overdue debts offer up their children to 
settle the score. Often, however, these chil¬ 
dren are charged for room and board. 
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SMALL TOUCHES 
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enlarging the debt and ultimately leading 
to endless servitude. It’s surely of little con¬ 
solation to those enslaved in this way that 
they are paying off a loan taken out decades 
earlier by their great-grandfather. 

Of course, all of this is not to say that the 
version of black slavery once known in the 
U.S.—no wages, no false pretenses—has 
been eradicated. Consider Sudan, for exam¬ 
ple. The government there, in its war against 
the indigenous population, has a record of 
shooting men and of capturing, torturing, 
and enslaving women and children. The 
women are frequently kept as concubines, 
and sometimes genitally mutilated in accor¬ 
dance with their new masters’ culture. 

Considering the desperation of those 
so victimized, it’s not surprising that 
Jacobs’s site is unapologetic about mak- 

The people enslaved 
are silenced/ says 
Jesse Sage, the site's 
associate director. 
The Web is a way to 
break the silence’ 


ing a plaintive cry for help. “Many Amer¬ 
icans don’t know slavery still exists,” says 
Jesse Sage, an associate director of the site. 
“The people enslaved are silenced. The 
Web is a way to break the silence.” 

What’s more, it is a way to offer concrete 
assistance. For instance, the site asks visi¬ 
tors to add their names to an online petition 
demanding that the government of Sudan 
locate and free 103 black slaves (some list¬ 
ed by name), along with the “tens of thou¬ 
sands still in captivity.” The petition asks 
that the U.S. Congress take action as well. 

But besides such advocacy of legislative 
action, the site asks its visitors simply to be 
aware—aware, perhaps, of which among 
the products they consume might have 
been produced by some indentured slave; 
products such as carpets from India, or 
sugar from the Dominican Republic. 

“Slavery,” notes Sage, “seems like it’s a 
problem that’s half a world away.” 

Now it’s as near as the Web. As a result, 
the problem should be impossible to 
ignore—and that much more possible 
to fight. 



FIGHTING FOR 
CUSTODY 

[kids-right.org] 

J ohn Murtari lost custody 
of his son during divorce 
proceedings five years 
ago, but he has yet to give 
up the fight. In 1997, he 
started KIDS-RIGHT-not 
mereiy to try to win greater vis¬ 
itation time with his own off¬ 
spring but also to “change 
the system.” On the site, 
Murtari asserts that the judi¬ 
cial system doesn’t neces¬ 
sarily respect the ties 
between parent and 
child. “Judges and 
attorneys Just did not 
understand how I 
could care for my son so much,” 
says Murtari, 43. He says he 
hopes his site will inspire ieg- 
islative, Judicial, and public 
action toward improving the out¬ 
comes of custody disputes. “I’ve 
been hurt by the system,” he 
says, “and now I'm doing what I 
can to make the system better.” 

TEACHING 

TOLERANCE 

[members.tripod.com/ 

-JustinZOOl] 

T he captain of his high- 
school football team 
once asked if he “should 
get the rubber gloves” 
before touching fellow 
student Justin LiGreci. LiGre- 
ci, 16. is HIV-positive. The 
football captain’s severe case 



of prejudice is, unfortunately, 
not all that uncommon. “I was 
being harassed at my school, 
so I decided to leave,” LiGre- 
ci writes on his site, INFOR¬ 
MATION ABOUT HIV AND 
AIDS BY JUSTIN. Remarkably 
enlightened and mature given 
LiGreci's youth, the site offers 
practical infor- 

advice, as well 
as a forum for 
discussion. 
LiGreci, who 
contracted the ill¬ 
ness at birth from his 
mother, writes that 
he doesn’t plan to 
give up his battle. 
“As you can tell from 
this page,” he writes, “I am try¬ 
ing to make the best of it.” 

CATCHING 

COPYCATS 

[plagiarism.org] 

T he Internet has been seen 
as a boon to cheating col¬ 
lege students looking for 
pre-written term papers. 
But computer scientists 
who graduated from the Uni¬ 
versity of California, Berkeley, 
have created a program to turn 
the tables—and catch would- 
be plagiarizers red-handed. 
Their VYeb site, PLAGIA- 
RlSM.ORG, allows teachers 
and students to upload term 
papers, which the site then 
compares with a database of 
manuscripts collected from 
other schools and from the 


Internet. An annotated copy of 
the paper is returned, showing 
any similarities to otherworks. 
Last year, a neurobiology pro¬ 
fessor testing the program 
caught 45 of 320 students lift¬ 
ing passages or even entire 
term papers from Net sources. 
Students themselves can also 
use the site to see whether 
their work is likely to raise any 
red flags. 

FINDING LOST 
LOVED ONES 

[home.earthlink.net/ 

-paxsites/missing.htm] 

T he hundreds of stories on 
MISSING PERSONS & 
LOST LOVES differ widely 
in their details: Steve Mil- 
stead can’t seem to locate 
Susan Miller, his high-school 
sweetheart from the 1970s; 
friends fear that Jimmy Alvin 
Johnson, a trucker with a poor 
medical history, may have 
become disoriented and possi¬ 
bly even injured himself. But 
there’s a common thread to them 
all: Someone has lost track of 
a friend, a family member, or a 
loved one and—perhaps wor¬ 
rying that something terrible 
has happened to cause the 
separation—wants to make 
contact again. The site allows 
visitors to post information 
about a missing person, or to 
reach out to a long-lost friend 
or relative. “There 



who have lost the faith of find¬ 
ing” a loved one, says Ken Gre¬ 
gory, who created the site. 
Missing Persons, he adds, 
“helps rekindle that faith.” 
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THIS MONTH’S MOST 


ESTIMATIONS by richard butner 


invisibility—and you’ll get listings of 
movies that fill the bill, complete with 
reviews and ratings. Our take: We give this 
site two big thumbs up. 

Reduce 

Surgery Anxiety 

UNLESS YOU’RE AN AGING HOLLYWOOD STAR 




prjr' 
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in line for a face-lift, you probably don’t rel¬ 
ish the idea of going under the knife. To 
allay your fears, log on to yoursurgery.com 
for information on a variety of procedures. 
Pick an area of your body, and you’ll get a 


rj 

J 




find out how similar 
you are to six basic 
personality types: 
realistic, investiga¬ 
tive, artistic, social, 
enterprising, and con¬ 
ventional. It’s a quick and 
easy way to find out if a par¬ 
ticular line of work is the right 
one for you. And once you’re 
done, you get links to job 
descriptions at the Bureau 
of Labor Statistics. 


Track 
the Sun 


LOOKING TO CAPTURE THAT 

rosy-fingered dawn or lavender 
sunset on film? For budding pho¬ 
tographers and hopeless romantics with 
an affinity for picturesque skies, we pre¬ 
sent U.S. NAVAL OBSERVATORY: ASTRO¬ 
NOMICAL APPLICATIONS [aa.usno.navy. 
mil/AA/data]. Create and download a 
“Table of Sunrise/Sunset, Moonrise/Moon- 


multimedia tour of appropriate techniques 
and alternative treatments. It’s a great way 
to complement and help visualize infor¬ 
mation from your physician—if you have 
a strong enough stomach, that is. 


from an imaginary friend in your kitchen, 
as long as that friend is betty crocker 
[ bettyc rocker, com]. The cooking icon has 
gone cyber, with a site featuring recipes, 
cooking tips, and meal planners. The most 
useful section—^What’s on Hand?—sug¬ 
gests recipes based on which ingredients 
you happen to have in your cupboard at the 
time. Such help is sure to save you either a 
trip to the grocery store or another one of 
those emergency Domino’s orders. 


set, or Twilight Times for an Entire Year” 
just by entering a year and city name. Then 
you’ll always be ready for nature’s beauty. 


Find the 
Right Video 

FREEDOM OF CHOICE IS A WONDERFUL 

thing—except when it comes to video 
stores. How often have you spent hours 
browsing through titles while looking for 
that perfect rental? Next time, before you 
hit the local Blockbuster, consult the 

ALL MOVIE GUIDE PLOT 
FINDER [allmovie.com/ 
avg_plots.html]. Choosea 
genre and specific 
plot topic— 
say, an ac¬ 
tion film of 
the “pro helps 
rookie” variety, 
or a science fic¬ 
tion flick featuring 


Retrieve E-mail 


by Phone 

ARE YOU ONE OF THOSE PEOPLE WHO HATE 
lugging the computer on vacation just to 
check e-mail? Now, thanks to coolmail.net, 
you can lug a picnic hamper instead. Regis¬ 
ter (at no charge) and you can dial a toll-free 
number and have your e-mail read to you— 
up to 60 minutes of free 
phone usage permonth. 
You can send any of four 
predefined replies for 
free, or you can pay for 
dictation and other pre¬ 
mium features. Then you 
can spend your time off on 
the beach, instead of online. 


Change Careers 

TIRED OF WAITING ON TABLES, BUT CLUELESS 

as to which job you’d rather have? If you’re 
ready for a change, start with the person¬ 
ality quiz at the career key [www.ncsu. 
edu/careerkey/career_key.html]. You’ll 





























^Chal with fello^ 
surfers visiting the 
same web site 
with you. ^ 


BUDDY LISTH 

Keep in touch with your 
L, friends & family. ^ 


ANIMATED LIFE 

"nAsm"W^mM 

before 

YOUR EYES! 

The Gooey Animation Zone 

features tne finest cartoons and Flash Art 


IN CYBER- 

gpAfC f /ifiey syfferf Lookalikes.com/or vMf 5 , 

VC# until Gooey brought them together. 

With Gooey you can communicate, mingle 
and interact on any site you visit. 


WATCHING TV B Of 

WHILE SURFING: 

NEW NATIONAL 

<RAZE! 

Gooey presents dozens of great live TV & video 
on-demond streams in a re -" " 


revolutionary rich media 


Download Gooey for 
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1 Get 24/7 Flash generated ^ 
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r INCREDIBLY USEFUL SITES I 

Throw a 
Great Party 

ONCE you’re out OF COLLEGE, IT’S MORE 

than just the number of kegs that separates 
a great party from a dud. At a loss? Try the- 


unwanted messages clogging up your 
in-box, register for free at the network 

ABUSE CLEARINGHOUSE [abuse.net]. 

Then, the next time you receive junk 
e-mail or anonymous harassment, you 
can make sure it gets sent along to the 
proper authority at the originating Inter¬ 
net domain. Your mailbox (not to men¬ 
tion your Delete key) will be ever so 
thankful for the breather. 

Locate Local 
Music 


GARDEN VARIETY Trying to develop 

a green thumb? Maybe putting your clicking 
finger to use can help. With Marco Software’s 
GARDENER'S JOURNAL [magma.ca/ 
-reynolds/GardenersJournal.html], mak¬ 
ing things grow is a breeze. Keep track of 
weather conditions, planting cycles, and 
crop conditions, or maintain a daily diary of 
activity with this plant-friendly program. And 
with just one click, you can convert your 
audio, visual, and text files info Web pages, 
allowing you to show that big old thumb off 
to the entire world. Who said it’s not easy 
being green? Free trial; $30 to register. 

FIND THE RIGHT GOLF CLUBS 

The old 5-iron not doing it for you these 
days? Check out Golf Essentials' CUSTOM 
FITTING SOFTWARE [golfessentials. 
com/software/software.asp], where 
you can enter info about your golf game, 


physical characteristics, and which aspect 
of your game you'd like to improve. Get 
back specific recommendations for cus¬ 
tomizing your golf clubs. If may not make 
you into Tiger Woods, but at least you 
won't be the Dorf of your foursome. Free. 

WATCH THE WEATHER When 

Mother Nature gets angry, you want to be 
prepared. That’s why we recommend down¬ 
loading the ALERTME [aprweather.com/ 
software.htm] weather forecaster and 
alarm. When installed on a PC, the program 
will notify you via a pop-up window and 
audible alert anytime there is a warning due 
to inclement conditions in your area. Choose 
from among 17 different advisories, from 
dense fog and floods to blizzards and tropical 
storms. Free 30-day trial; $25 to register. 

PROTECT YQUR PETS Having an ani¬ 
mal isn’t all fun and stupid pet tricks. There’s 
real responsibility involved, too. For that, PET 
CARE [beagleware.com/pet.htm] can 
help. The program lets you record and track 
such animal-care info as allergies, medica¬ 
tions, license renewals, and veterinary 
appointments. And we all know how much 
pets love the vet. Free trial; $10 to register. 


PLUNGE.COM: RANDOM PARTY GENERATOR 

[theplunge.com/random.asp]. Specify 
whether the bash is for kids or adults, the 
size of the soiree, and a general mood (ele¬ 
gant, lighthearted, intellectual) and you’ll 
get ideas for such theme galas as the 
“Roman Love Feast” or “Open Mike Night,” 
complete with suggested activities, music, 
movies, dress code, and ways to set the 
mood. There’s even a naughty novelty “In 
the Buff” party, for those who want to get 
to know their friends really well. 


Invest with a Clear 


Conscience 


WHAT IF you’re LOOKING TO SINK SOME 


money into the stock market but don’t 
want your dollars supporting big tobacco, 
animal testing, or nuclear power? Search 
for socially responsible stock funds at 
sociALFUNDS.coM. Once you’ve isolated 
the funds you like, use the analyzer to 
compare them by such variables as P/E 
ratio, average return, and expenses. Now 
you can invest with your 
heart as well as your head. 


Sabotage 

Spammers 


know who don’t get 
spam are the ones 
who don’t use 
e-mail. To put an 
end to all those 


arena shows, mojam [moJam.com] lists 
events for both the largest stadiums and 
the smallest clubs. If you’re on the hunt 
for live local music at home or while on 
the road, just search here by city or band 
name. You’ll see listings for gigs at uni¬ 
versities, nightclubs, arenas, fairgrounds, 
and even bookstores. And if you play a 
killer ax, the Find Other Musicians fea¬ 
ture can help you link up with like- 
minded rockers in your area. 


Gauge a Garage 

THE ONLY THING WORSE THAN HAVING 
your car break down is knowing that the 
fix-it shop will probably overcharge and 
under-repair your precious set of wheels. 
Steer clear of shady mechanics with the 
help of Tom and Ray Magliozzi, whose 
CarTalk site features the useful mechan- 
X FILES [cartalk.cars.com/About/Garage/ 
intro.html] database of 
garage reviews. A 
compilation of 
comments sup¬ 
plied by other 
motorists, it’s 
comprehen¬ 
sive enough to 
offer endorse¬ 
ments for indi¬ 
vidual mechanics 
working in most 
parts of the U.S. 
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COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Replacing a broken blender jar 


OLD WAY 


1 Daisy, our three-year-old, thought it would 
be fun to toss a full blender jar onto the 
concrete floor. The jar broke. 

2 After cleaning up. we needed to replace the 
jar. Headed to a local kitchenware store, 
which didn’t have the jar in stock. The clerk 
said that he could order one. 

3 Next, checked a nearby variety store. The 
replacement jars were in stock. The price 
was $13.95. 

TIME ELAPSED; 

30 minutes shopping 

COMMENTS; I could have called first and 
saved some time. 


NET WAY 

1 Searched for kitchenware and cookware, 
which turned up listings for numerous 
Web sites. Randomly selected bowery 
KITCHEN SUPPLY [bowerykitchens.com], 
where there were no replacement jars. 

2 NETMARKET.COM had an impressive assort¬ 
ment of blenders (my search for jar also 
turned up a Star Wars Jar Jar Inflatable Chair) 
but no replacement blender jars. 

3 Tried cookware-kitchenware.com, 

CHEFSTORE.COM, and BRANDSMALL.COM. 

None of them had it. 

4 When I finally searched for the brand 
name of our blender (Osterizer), I found 
THE GOURMET DEPOT [appliancesales.com], 
which carried the part. The price was $14.95, 
but the shipping charge of $5 would have 
made it cost much more than at the local 
store, to which I returned to buy one. 

TIME ELAPSED; 

18 minutes wasted searching 

CDMMENTS; The Gourmet Depot was still a 
great find, given that it carries all sorts of hard- 
to-find parts for numerous appliances. 


»’WINNER; OLD WAY The Old Way was cheaper by $6. 
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> > Life in the Zones < < 



> > www.vzones.com < < 


TODD WAS SCREWED 

HE NEEDED TD DE AT JAVADIVA'S APARTMENT IN 
FIVE MINUTES-AND HE WAS STUCK IN REAL LIFE. 
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Chec king loc al building cod e s 



OLD WAY 

I To determine whether we could add a room 
to our new home. I called the local plan¬ 
ning commission. A city planner was 
__ _ _ extremely helpful and explained the 
' requirements and restrictions. She 
I mailed a follow-up letter with 
I copies of the local regulations. 

TIME ELAPSED: 

7 minutes on the phone, plus 3 days 
waiting for the information to 
arrive by mail 

COMMENTS; In our town, the local 

planner was readily available and 
extremely helpful. Of course, that 
may not be the case with government 
officials in every city, particularly 
big ones. 


NET WAY 


1 While waiting for the material to arrive by 
mail, I checked the Web. The only site 
devoted to our California municipality, town 
OF CORTE MADERA [www.abag.ca.gOv/abag/ 
locaLgov/city/lweb/cortem.html], had useful 
telephone numbers and the names of town 
officials, but no building codes or planning 
information. 

TIME ELAPSED; 

1 minute 

COMMENTS; One expects that such 
information will someday be online for 
most cities and counties. 


►WINNER; OLD WAY Our town isn’t yet wired. 

Getting movie-schedule info 


OLD WAY 


I On a recent Friday night, we wanted to see 
Being John Malkovich, but we didn’t have a 
local newspaper. We instead decided to 
compare the other Old Way with the Net 
Way. Placed a call to the local telephone 
number for Moviefone. (The number in San 
Francisco is 777-FILM, but other cities may 
have different numbers.) 

2 The enthusiastic telephone voice 
answered, and I had to listen to a commer¬ 
cial for a new movie before I was able to 
punch in the name of the film and my local 
ZIP code. When I did, I was presented with 
the movie theaters showing the film, along 
with the scheduled show times. 

TIME ELAPSED; 

2 minutes, 11 seconds 

COMMENTS; It’s quick—and there’s no 
computer required. 


NET WAY 

1 Logged on to moviefone.com, clicked 
on the movie title, and plugged ^ ^ 

in my ZIP code. The theaters r-''' 

and show times appeared. X ? > 

TIME ELAPSED: 

21 seconds 

COMMENTS: Even 

quicker—assuming 
you are booted up 
and logged on. 


^ WINNER* NET WAY ^ couple of minutes. One can stay on the line or online to buy tickets for 
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l aved $40 * 


SALE 


Rcach 

fon rH€ Bfsr 
Ar Up To 

70 % Offf 


Andy's fantastic liquidation, closeout and 
clearance deals mean you grab top-quality 
products but pay way below retail. Save on 
electronics, home furnishings, tools, sporting 
goods and more - featuring famous names like 
AIWA®, Ray-Ban®, Ryobi®, Sanyo®, Swiss 
Army®, Wenzel®. Check out our new Auction 
site too - winners every hour! Limited 
quantities move fast, so you'll find new deals all 
the time. This fall, watch your savings climb - 
direct from Andy's Garage to yours! 

'Shown is a sample of the products you might find, 
with savings based on manufacturers' suggested retails. 


Saved $115* 
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©Andys Garage 
















































































NEWS MAKERS IN THE ONLINE COMMUNITY by david sheff 



Net physician 

A chat with C. EVGrGtt Koop, former surgeon 
general, about online medicine and ethies 


O UICK: NAME THE CURRENT U.S. SURGEON GENERAL. TIME’S UP. NO 

idea? We’re not surprised. Admittedly, it’s rarely been an easy 
thing for the average person to answer. Yes, in recent years there 
was Joycelyn Elders, the Clinton appointee who achieved a 
degree of notoriety for such controversial stances as advocating 


masturbation as a form of safe sex. 

But if you’re like most Americans, the 
last time you could readily name the per¬ 
son responsible for articulating the 
nation’s public-health policies was hack 


when that person was Dr. C. Everett Koop, 
who held the office under President Ronald 
Reagan. With his Abraham Lincoln beard 
and ever-present merchant marine uni¬ 
form, Koop was visible and effective 


throughout his eight-year tenure, which 
stretched from 1981 to 1989. 

Although Reagan’s was an especially 
conservative administration, Koop held 
forward-looking views on smoking, sex, 
and other issues, even when those views 
made officials cringe. For example, when 
the White House asked him to include the 
phrase “all Americans are opposed to 
homosexuality” in a statement about AIDS, 
he refused—^because, he pointed out, it was 
untrue. Later, the administration asked him 
to author a report about the dangers of abor¬ 
tion to a woman’s health. After Koop 
researched the issue, he explained to the 
president that he couldn’t write the report, 
because there were no credible studies 
showing that abortions were harmful. 

Koop advocated safe sex at a time when 
the administration and, very vocally, first 
lady Nancy Reagan, were lobbying for 
abstinence. As a result, he gained a repu¬ 
tation for being freethinking and honest. 
Indeed, Koop became widely known as 
“America’s family doctor.” No surgeon 
general since (including David Batcher, 
who currently holds the post) has had 
that kind of impact. 

After leaving office, Koop continued to 
spread the word about various health 
issues, both through his writing and pub¬ 
lic appearances and in his work as senior 
scholar at Dartmouth University’s C. 
Everett Koop Institute. Along the way, of 
course, he also got wired. 

DRKOOP.coM, launched in July 1998, has 
become one of the most popular health- 
information resources on the Web, with 
about 5.5 million visitors a month. On the 
site, Koop and his staff of 130 provide a wide 
range of advice and information on every¬ 
thing from the common cold to heart dis¬ 
ease. Doctors answer questions submitted by 
the site’s users and evaluate trends in med¬ 
icine. Visitors can use an online application 
that warns of dangerous prescription-drug 
combinations and other interactions. 

Given that the site was built largely on 
the reputation of its namesake and founder, 
many people were shocked when Koop’s 
business practices were called into ques¬ 
tion. In an investigative report published 
last fall by The New York Times, Koop was 
accused of having been bought off by drug 
companies and of failing to disclose finan¬ 
cial arrangements with advertisers on the 
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Y-LIFE INTERVIEW 


Web site. As a result of the scathing article 
that raised these and other ethical ques¬ 
tions, changes were made on the site—even 
as Koop denied the charges. He has 
remained unapologetic about the millions 
of dollars he received when Drkoop.com 
went public (his shares in the venture are 
currently worth an estimated $50 million). 

In the wake of the controversy, we sat 
down with Koop to talk about his Web site, 
about the ethical charges leveled against 
him, and about the new role of the Inter¬ 
net in the nation’s health. Throughout our 
conversation, he consistently denied hav¬ 
ing done anything wrong, and maintained 
that he deserves the respect he has 
earned—both online and off. 

Y-LIFE: After serving as U.S. surgeon gen¬ 
eral, why did you turn to the Internet? 

KOOP: It goes back to the early days of my 
medical career. I realized there were two 
messages that were very important to get 
across to my patients. One was: Take charge 
of your own health. In these days of man¬ 
aged care, it has become more important 
than ever. The other was: There is no pre¬ 
scription that I can give you that is more 
valuable than knowledge. 

I have tried to deliver those messages to 
patients all of my life. The Internet is 
invaluable in this. It has the potential to 
help people take charge of their own health 
by providing a wealth of knowledge. We 
started with a site designed to help people 
gather their own medical records. Then we 
decided to go whole hog and make our¬ 
selves a really magnificent health portal. 

Y-LIFE: Did you have any reservations 
about using your name on the site? 

KOOP: We discussed whether or not to 
use it. As surgeon general, I had developed 
a following. I became a sort of folk hero 
because of my work with tobacco and AIDS. 
It took a lot of persuasion in my own mind 
to decide to do it. Once I decided to go for¬ 
ward, my goal became not only to make this 
site the dominant health Web site but to 
maintain a gold standard in terms of ethics. 
It’s why everything on the site is evidence- 
based. Also, the advertising has to be ethi¬ 
cal, which means that we don’t juxtapose 
content on asthma and an advertisement 
for some asthmatic remedy, for example. It’s 
why we’ll be careful to be sure it’s clear what 
is paid-for advertising. 

Y-LIFE: If your reputation is this impor¬ 
tant to you, are you distressed by the 


‘We’re learning as 
we go. We’re now 
going through the 
Web site with a 
fine-tooth comb 
to be sure that we 
disclose everything’ 

recent reports that have called your 
ethics into question? 

KOOP: I’ve been around a long time now. 
If you’re in government, if you’re a public 
servant, you are a target. If you leave public 
service and become successful, you are a tar¬ 
get. Some people think it’s immoral to make 
money. This isn’t about money. I never made 
any money all my life, and the money I have 
now is Monopoly money. I may die before I 
see any of it. It’s all locked up in options. 

Y-LIFE: Still, the Times article listed a vari¬ 
ety of specific ethical infractions related to 
you and your Web site. 

KOOP: You have to remember that the 
guy who was making the charges was an 
ex-obituary writer who suddenly turned 
sleuth. He charged that I was getting a kick- 
back [from a drug company]. I wasn’t get¬ 
ting a kickback. [Although the reporter in 
question, Holcomb C. Noble, has written obit¬ 
uaries, he also covers the health field. — Ed.] 

Y-LIFE: The specific charge was that Quin¬ 
tiles Transnational Corp., which uses 
Drkoop.com to recruit volunteers for drug 
trials, paid you for each patient recruited. 
Furthermore, there was no disclosure that 
you were being paid for referrals. 

KOOP: There was no time ever that I got 
a kickback on the referral of a patient to a 
pharmaceutical house through Quintiles. 

Y-LIFE: But weren’t you paid for each 
patient who signed up for a trial? 

KOOP: The site would get money, yes. But 
here’s the background: The American Med¬ 
ical Association is concerned about doctors 
who were shading the diagnoses and send¬ 
ing patients to trials that weren’t suitable. 
They then collected the 500 bucks or what¬ 
ever it was. It was downright dishonest, as 
far as I’m concerned. The article made it 
sound like I was one of those docs reaming 
patients for personal gain, which is not true. 

Y-LIFE: What’s the difference? You were 


paid for the referrals. 

KOOP: I wasn’t making any diagnoses. 

And there is a good reason to help with 
these referrals. We hope to be able to short¬ 
en the time it takes for a pharmaceutical 
house, a university, or a private concern 
to do a clinical trial. If the Web site gets 
something for the referrals, it’s perfectly 
OK. It’s e-commerce. 

Y-LIFE: Do you agree that patients should 
know that the site is profiting from the 
referrals? 

KOOP: Absolutely. Our policy is to dis¬ 
close everything. We’re learning as we go. 

We’re now going through the Web site 
with a fine-tooth comb to be sure that we 
disclose everything. If something is paid 
for, we disclose it. Since the Times article 
came out, we changed three or four things 
on the site. We changed them not because I 

we were doing anything wrong, but 
because of perceptions. 

Y-LIFE: You were also charged with list¬ 
ing what were described as the “most inno¬ 
vative and advanced health care institutions 
across the country.” In fact, it was ahstofM 
hospitals that had paid a $40,000 fee. 

KOOP: That fell through the cracks and 
was modified within the hour so that it 
was clear that these hospitals paid [to have 
relationships with usj. 

Y-LIFE: Do you agree that it appeared to 
be an endorsement by you and not a paid 
advertisement? 

KOOP: Yes, which is why we changed it. 

Y-LIFE: Another charge was not about 
the site. It was that you lobbied Congress 
on behalf of a drug company, Schering- 
Plough Corp. You were pushing for a patent 
extension on the company’s allergy drug 
Claritin after your foundation had received 
a $1 million grant from the company. 

KOOP: I have had a concern about 
patents for 35 years. The company didn’t 1 

pay me to say that. They couldn’t pay me; 

I can’t be bought. 

Y-LIFE: what about the million-dollar 
grant? 

KOOP: I’m 83 years old. At this time in 
my life. I’m not going to change a lifelong 
ethical behavior. I value my character and 
my values. I know that in almost any sit¬ 
uation there is an ethical component and 
that there is a line that you cross from the 
right to the wrong side of ethics. 1 do not 
cross that line. 1 cannot be bought. People 
say that anybody has his price, /don’t. The 
price I could have gotten from tobacco is 













so great, we’re talking billions, not mil¬ 
lions. If I were going to sell out to some¬ 
body for money, I would have done it long 
ago on [the issue of] tobacco. 

Y-LIFE: Then, exactly what happened 
regarding Claritin? 

KOOP; It may take 15 years to get a drug 
through FDA approval. I’m now working 
with a company that has developed a 
substitute for blood. We have a veterinary 
product on the market already, and we’re 
waiting for human approval by the FDA. 
We still don’t have human approval, and 
our patent rights will last only about three 
years after we get it. That doesn’t seem right 
to me. It’s the same issue for Claritin. In 
general, I support the idea of patent exten¬ 
sions for the companies developing these 
drugs or medical devices. My support had 
nothing to do with the grant. I had taken 
the same position on this issue for years. 

Y-LIFE; Finally, what about your testi¬ 
mony before Congress about latex gloves? 
At a time when there were concerns that 
they may be extremely harmful to some 
people, you testified that they are safe. At 
the time, you didn’t disclose that you had 


received a million-dollar consulting con¬ 
tract with WRP Corp., a manufacturer of 
latex gloves. 

KOOP; A company in this country decid¬ 
ed to go into anew line of vitamins, and they 
asked me if I would be their consultant. Vit¬ 
amins have always been an interest of mine, 
so I agreed. They agreed to pay me a fee per 
year over a period of four years. Before long, 
the company spht up. There was nothing for 
me to do, but they continued to honor their 
contract. I felt embarrassed taking money 
without doing anything, but on the other 
hand I had huge overhead. What I didn’t 
know was that one part of the company that 
they acquired manufactured condoms and 
rubber gloves. Regardless, I stopped working 
with them two years before the House asked 
me to testify on latex gloves. 

At the time of the testimony, I was teach¬ 
ing at Dartmouth. I couldn’t go [to Wash¬ 
ington], so I did a video. My message 
essentially was; “I’m very sorry for the peo¬ 
ple who have allergies to latex. It is certain¬ 
ly a small number of the millions of people 
who use latex, and they have other alterna¬ 
tives to use. But the benefits of latex are so 


great that we should not remove it from the 
market.’’ I spent four years of my life when 
I was surgeon general trying to put a thin 
layer of latex between the American people 
and the AIDS virus. I know we saved thou¬ 
sands of lives by covering the hands of peo¬ 
ple in hospitals and the penises of people 

There will be a 
new relationship 
between doctors 
and patients, with 
the Internet as 
an intermediary 
and educator’ 

everywhere. I have a passion about it, 
because it’s the only thing we had to offer 
besides abstinence. Also, it’s pretty hard to 
educate people not to get contaminated if 
they’re working in a hospital. 

Y-LIFE: If there was no conflict of inter- 
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est, why didn’t you disclose the payment 
to Congress? 

KOOP; There was a two-year period 
between the time I canceled my contract 
and the time I testified. My association with 
the company never has, in any way, con¬ 
cerned latex. It was a company acquired by 
the company that hired me. Unless you 
know something about a connection 
between vitamins and rubber gloves that I 
don’t know, I saw absolutely no reason to dis¬ 
close the payment. 

Y-UFE: At this stage in your life, is it par¬ 
ticularly disturbing to have to answer 
questions such as these? 

KOOP: I’m happy to answer the questions 
in order to clear things up. As I said, it’s 
inevitable that public servants have to 
respond to things like this, even when there 
is simply a perception of a problem. And 
the Internet raises a spectrum of new issues. 

Y-LIFE: How does one know what health 
information to trust on the Web? 

KOOP: It’s an important question and the 
reason I just convened a meeting of the top 
10 health Web sites. The idea is to establish 
our own code of ethics so that people will 
be able to rely on the information they get 
on the Web. We agreed to work on a code 
of ethics so that people can receive trust¬ 
worthy information on the Web. 

Y-LIFE: When it comes specifically to 
health, how important is the Web? 

KOOP: More than people realize. The 
biggest problem in health care is the unin¬ 
sured, now about 45 million people [in the 
U.S.]. In the next century, it will be 60 mil¬ 
lion. I don’t see any quick and easy solution, 
but the Internet can help enormously. Some 
people worry that technology separates doc¬ 
tors from patients, but I disagree. 

An example is e-mail. E-mail can bring 
doctors and patients much closer. It pro¬ 
vides a very easy way for patients to ask 
questions of their physicians. 

Besides e-mail, the Internet will help in 
another profound way. In a survey of doc¬ 
tors, a majority concluded that they spend 
70 percent of their lives as health educators. 
If the Internet can take over much of that 
role, the time doctors spend with patients 
will be more about cures. Here’s how it will 
work: Suppose tonight you have some pain 
in your chest. You call your doctor and 
describe it. It isn’t severe, but you say, “I think 
it could be my heart.” Your doctor may say, 
“Come see me tomorrow, but tonight go to 
Drkoop.com and look up coronary artery dis¬ 


ease and also GER, or gastroesophageal 
reflux.” When the patient arrives at the doc¬ 
tor’s office, he’ll be armed with an enormous 
amount of knowledge. If a cardiogram is 
prescribed, he’ll know what to expect. All 
that education will be done by the Internet, 
not the doctor. If managed care is here to 
stay, doctors simply have less time. So here 
is a way their time will be better used. There 
will be a new relationship between doctors 
and patients, with the Internet as an inter¬ 
mediary and educator. 

Y-LIFE: Isn’t there also the danger that 
misinformation will replace good infor¬ 
mation provided by doctors? 

KOOP: I think all Web sites have to make 
it constantly clear that they are not prac¬ 
ticing medicine and not teaching people 
to be doctors. What we are trying to do is 
to make you an informed patient. It 
empowers people to make better deci¬ 
sions in tandem with their doctors. The 
result will be better outcomes. 

Y-LIFE: But how do people know what to 
trust and what to be suspicious of? 

KOOP: That’s where branding comes in. 
You should go where you can trust the 
information. There are almost 20,000 
health sites out there. It’s all out there. How 
do you know? One site I heard about says 
that if you put one Virginia peanut in each 
ear you can avoid heart disease. 

Y-LIFE: Does it help? 

‘During the years 
that I was surgeon 
general, people 
knew that I was 
honest, blunt, and 
didn’t shy away from 
difficult subjects’ 

KOOP: I’ve never tried it—^maybe it does. 
[Laughs] Yon had better ask Andrew Weil. 
[Sh^’sY-Ufe Interview withDr. Weil appeared 
in the April ’99 issue. — Ed.] The point is that 
people will come to trust certain brand 
names for health information. 

Y-LIFE: Apparently you disapprove of Dr. 
Weil. Are you skeptical of his brand of med¬ 
icine and his popular site? 

KOOP: My position on alternative med¬ 
icine has always been that we have to sep¬ 


arate the wheat from the chaff. There’s 
good stuff out there. On the other hand, I 
don’t mix cobwebs with egg white and put 
it in my hair at the full moon. 

Y-LIFE: Do you feel that Weil offers 
quacky, untested remedies? 

KOOP: No, but I think many people in al¬ 
ternative medicine do. So you have to decide 
whom to trust. If I go to buy a car, I buy it on 
the basis of brand. If I go to buy food, I usu¬ 
ally buy it on the basis of brand. Drkoop.com 
is a brand to many people in this coimtry 
because during the years that I was surgeon 
general, people knew that I was honest, 
blunt, and didn’t shy away from difficult 
subjects. I became a kind of folk hero to peo¬ 
ple because of the way I treated disease. They 
expect the same thing from me now, and 
that’s why I jealously guard not only the 
content but also the ethics of our site. I 

Y-LIFE: Are you worried that people who 
rely on health information from the Net 
can get into trouble by following incorrect, 
even dangerous, advice? 

KOOP: They can, but I think that will sort 
itself out. There are good docs and bad docs. 

We have always had that. On the other hand, 
there is a lot of good information. I run into 
people all the time who have been helped 
enormously by the Net. On our site, we have 
a drug checker. It’s such a lifesaver that we 
allow any health site to download it and put 
it on their sites. Here’s how it works: Say you 
go to see your internist on Monday and your 
urologist on Wednesday, and each gives you 
a medication. They don’t know each other 
and haven’t communicated. You come home 
with two drugs. You list them in the drug 
checker, andyou’ll get a red flag if they aren’t 
compatible. You might also get a word of ad¬ 
vice: Drug number two should not be taken 
with certain juices, like grapefruit. 

A man I met recently came up to me and 
said, "I want to thank you for saving my ] 

mother’s life.” I asked what he meant. He 
said that his mother, who was 8 5, was in the 
hospital and was being given every med¬ 
ication you could think of. He copied them 
down from her chart, went home, and put 
them into the Drkoop.com drug checker. It 
said that two combinations of drugs she was 
taking could be fatal. He downloaded the 
information, took it back to the hospital, 
and put it in front of the doctor’s face. The 
doctor changed the medication. The man 
went on to say, “Now my motheris alert and 
is getting better and going home.” In 1997, 

118,000 people in this country died from 
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drug reactions [in hospitals]. That’s a lot of 
people, and it’s almost always preventable. 

Y-LIFE: But do you worry that people 
might use the Internet instead of going to 
their doctor? 

KOOP: Throughout our content, where 
appropriate, is the message “This is 
something you should check with your 
physician.” 

Y-LIFE; Let’s look at your tenure as sur¬ 
geon general. How much of a difference 
can a surgeon general make? 

KOOP: Let’s look at smoking, for exam¬ 
ple. When I was in office, the rate dropped 
from 33 percent to 26 percent. I was able to 
get people thinking much more about pre¬ 
vention of disease and the promotion of 
good health. Three of the top killers are 
things we can control. We lose almost half 
a million people a year to tobacco. We lose 
300,000 to obesity and 100,000 to alcohol. I 
made people aware that you can take charge 
of your health and preserve a high quality 
of life. Smoking, diet, exercise, and alcohol 
are things you can take care of all by your¬ 
self Also, I was able to introduce the idea that 
people can remain healthy at 65. We have 


this idea that you turn the comer and start 
to go down a hill at that point—^until an 
unpleasant, terminal illness. You can, by 
making the right choices going up the hill, 
stay on the top, on a plateau. I am an exam¬ 
ple. I am a member of the elderly well. 

Y-LIFE: Have you had serious illnesses? 

KOOP: There’s nothing about the way I 
feel and act that’s any different than when 
I was 40. That’s pretty dam good for 83. I’ve 
got lots of things wrong with me, but noth¬ 
ing’s killing me. 

Y-LIFE; Do you take your own advice 
when it comes to diet and exercise? 

KOOP; I do. It’s important to remember, 
however, that you can’t wait to change 
your cholesterol by diet at my age. You’ve 
got to start when you’re much younger. 

Y-LIFE: What do you think of the cur¬ 
rent surgeon general, David Satcher? 
Whereas you became a popular figure, 
most Americans don’t know who he is. 

KOOP: I know exactly what the problem 
is. He has two jobs. He is the surgeon gener¬ 
al and the assistant secretary of health. The 
assistant secretary of health is a political job, 
while the surgeon general is an education¬ 


al job. Unfortunately, the priority has to be 
the political job. I think that David is 
spending so much time being assistant sec¬ 
retary of health, he hasn’t got much time 
to be surgeon general. The only other main 
difference may be style. But he wears the 
uniform, and I wore the uniform. 

Y-LIFE: Speaking of which, what is it with 
that uniform? 

KOOP; We were founded as a Marine hos¬ 
pital service in 1798. We wore what the mer¬ 
chant marine wore: a blue suit with brass 
buttons. That’s how it came about. 

Y-LIFE; Does your experience show that 
it is the primary job of an effective surgeon 
general to use the position as a bully pulpit? 

KOOP; It is—to lead. The surgeon gener¬ 
al is really a health educator. It is his or her 
obligation to take the complicated jargon of 
health and medicine and put it into lan¬ 
guage that people can understand. It is to 
deliver it to them and let them know what 
is truth, what is supposition, and what is 
false. You can make an enormous difference 
in the health of the entire nation. Which, by 
the way, is what I’m trying to do, though 
now it’s on the Internet. ES 
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SEE INSIDE TO LEARN MORE ABOUT RELIABLE IBM PRODUCTS. 


THE COVERAGE YOU NEED is always included 
with IBM technology - now available direct from 
IBM or through an IBM Business Partner. Choose 
a Nettinity® server and you get 90-day IBM Start 
Up Support, a three-year onsite limited warranty 
for labor, plus a three-year warranty that covers 
parts, IBM accessories and upgrades.' 

If you need desktop systems, the IBM PC 300®GL 
includes a three-year warranty on parts, three- 
year technical support on hardware, one-year 
onsite warranty for labor, plus 30-day "getting 
started" support for preinstalled software. So relax, 
and rely on IBM. 

START RIGHT, KEEP GROWING STRONG. 

As your needs change, we'll meet them. Upgrade 
to enhanced service and support options to fit your 
business and your budget, or choose education 
programs such as Tutorials.com to keep your staff 
up-to-date, too. 

FREE ADVICE AND INFORMATION. Talk to 
a small business advisor or go to the IBM small 
business center Web site to learn more about the 
IBM small business program - tools, 
e-business solutions, world-class service and 
support priced right for every small business. 


Pentium®/// 


I WANT PCs 

I CAN COUNT ON 


BECAUSE I DON’T 
HAVE TIME TO BE 
TECH SUPPORT, TOO 


I 













(GOLD STAR SITES I ^ 

WE’VE TESTED AND ASSESSED, AND NOW-THE ENVELOPES, PLEASE by alan cohen 






11 ^ 


I ” 

^ = ■> S 

*- m 52 «> 

11^1 


> t .= 


I 2 f 


^ S " £ « , 

^ z ^ I ], ■ 

S’ I :i :- § ■ 

■i o > S ■*= 


> Co M- ^ C 
; o <D o .= 

Illli 

1 [2 S I - 

I 


5 ^ 

S 0) ■£ p 

9 T3 o J3 

I 03 C '+r <D 

Z tg ^ o ^ 

W E? ° OT M . 

S W) > 03 ^ 

cw«E*- 

o £ £ 3 2 

CO S ^ f S 

CD E ■*- g S ■ 


E ^ 

S I 

.E T3 
W) < 

:ll 

5 « 


.i= c 
> W) o 

1^ ;g £ 

■£ Sot E - 


.11 


9 S, .E .= .2 


fli ° E o 

W) o M o ^ O 

2 t3 I 

•t: 03 C3 CO 03“ 

i “ X 03 2 E ™ 

.o if to w) t; <0 

<0 = o p E p 

E to £ Q. >, 3 



















(©business tools 




Desktops 


IBM PC 300GL 

The powerful and affordable PC 
for business 

Intel® CeleronTw processor 433MHz 
64MB RAM 
10.1GB HDD 

IBM 15’ monitor (13.7" viewable) 
Integrated AGP Graphics 
Microsoft Windows® 98 


* 918 * 

SuccessLease So o 

for Small Business OO/MONTH* 


IBM PC 300GL, Small Business Seri 

Leading business productivity tools 

and outstanding value 

Pentium III processor 450MHz 

64MB RAM 

13.5GB HDD 

48X-20X CD-ROM 

56K' V90 modem 

IBM 15" monitor (13.7" viewable) 

Microsoft Windows 98 

Microsoft Office 2000 Small Business 


IBM PC 300GL 

The powerful and affordable PC 
for business 

Pentium III processor 500MHz 

64MB RAM 

13.5GB HDD 

40X-17X CD-ROM 

IBM 15" monitor (13.7" viewable) 

Microsoft Windows NT® 


* 1 , 338 * 

SuccessLease S>io 

for Small Business 4o/M0NTH' 


* 1,508 


*54/month’ 


CUSTOMIZE YOURS: 


CUSTOMIZE YOURS: 


CUSTOMIZE YOURS: 


48X-20X Internal CD-ROM Drive 

$99* or $4/month’ 


10/100 EtherJet™ PCI Adapter 

$83* or $3/month^ 


56K V90 Modem 

$89* or $3/monthr 


3Com Ethernet 10/100 Etherlink XL Adapter 64MB SDRAM Memory 

$89* or $3/month* $245* or $9/month' 


10/100 EtherJet PCI Adapter 

$83* or $3/montht 


START HERE 

Buy direct, contact an IBM Business 
Partner or get answers to your questions 

1 888 IBM-5800, advantage codesb911 

www.ibm.com/snnallbusiness23 


’MHz denotes microprocessor internal clock speed; other factors may affect application performance. ’GB means one billion bytes when referring to hard drive capacity. Accessible 
capacity may vary. ‘Variable read rate. Actual playback speed will vary and is often less than the maximum possible. ’Actual storage capacity will vary based upon many factors 
and may be less than the maximum possible. ’These modems are designed to be capable of receiving data up to 56Kbps from a compatible service provider, and transmitting 
data at up to 31.2Kbps. Public networks currently limit maximum download speeds to about 53Kbps. Actual speeds depend on many factors and are often less than the maxi¬ 
mum possible. All products ship with an operating system, excluding servers. SuccessLease and all product names are registered trademarks or trademarks of International 
Business Machines Corporation. Intel, the Intel Inside logo and Pentium are registered trademarks and Celeron is a trademark of Intel Corporation. Microsoft, Windows and 
Windows NT are registered trademarks of Microsoft Corporation. Other company, product and service names may be trademarks or service marks of others, ©1999 IBM Corp. All 



















WITH IBM SMALL BUSINESS TOOLS, YOU GET 
SERVICE AND SUPPORT YOU CAN RELY ON. 
ONLINE. ONSITE. ON THE PHONE. 


NETFINITY 3500 M10 

Muscular application 
performance 



Now it's easy and convenient for your 
staff to get the training needed to stay 
ahead - right from the desktop. With 
Tutorials.com from iBM, you can 
choose from a wide range of interactive 
muitimedia courses, including Web 
site design, network administration, 
launching a business on the Web, 
Microsoft® Office and more, delivered 
via the Internet,* 


® 9.95 


select one-month c( 


in Microsoft Office 


IBM Netfinity 3000 

The affordable server for 

small businesses 

Pentium® III processor 500MHz^ 

64MB RAM 

9.1GB" HDD 

5 available slots 

32X-14X* CD-ROM 

90-day IBM Start Up Support 

Three-year onsite limited warranty 


' 1 , 715 * 


is ’62/MONTH' 


CUSTOMIZE YOURS: 


IBM Netfinity 3500 M10 

The price/performance leader for 
growing businesses 
Pentium III processor 500MHz 
128MB RAM 
9.1GB HDD 
5 available slots 
40X-17X CD-ROM 
Dual processor capable 
90-day IBM Start Up Support 
Three-year onsite limited warranty 


‘ 1 , 985 * 
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CUSTOMIZE YOURS: 


IBM Netfinity 5000 

The affordable blend of power 
and manageability 
Pentium III processor 500MHz 
128MB RAM 
9.1GB HDD 

Onboard systems management 
Redundant power and fans 
Hot-swap HDD capability 
Dual processor capable 
90-day IBM Start Up Support 
Three-year onsite limited warranty 


' 2 , 554 * 


is ’92/MONTH' 


CUSTOMIZE YOURS: 


Mention advantage code sb911 to confirm 


'For terms and conditions or copies of IBM's Statement of Limited Warranty, call 1 800 772-2227 in the US and in Canada call 1 800 426-2255. International Warranty Service included in those countries t«here 
this product is offered. Telephone support may be subject to additional charges. 'Prices shown are prices available from IBM directly; reseller prices may vary for Netfinity Model #8476-51U, Hard Drive Part 
#2010553, Tape Drive Part #01K1319; Netfinity Model #8655-12Y, Hard Drive Part #2010553, Memory Part #01K1131; Netfinity Model #8659-41Y, 9.1GB Hard Drive Part #01K8053, Adapter Part #01K7364. 
PC 300 Model #6288-50U, Monitor Model #65460AN. CD-ROM Drive Part #3315001, Adapter Part #3410401; PC 300 Model #6564-S3U, Monitor Model #65460AN, Adapter Part #34L1201, Memory Part 
#3313079; PC 300 Model #6563-45U, Monitor Model #65460AN, Modem Part #3314618, Adapter Part #34L1201. IBM price does not include tax or shipping and is subject to change without notice. 'SuccessLease 
is offered and administered in the US and Canada by Fidelity Leasing Inc., an approved provider of business financing for IBM Global Rnancing. All terms are provided by Fidelity Leasing Inc,; amount of monthly 
lease payments based on 36-month term, full payout lease, to qualified business customers, installing in the US. A documentation fee and first month's payment due at lease signing. Any taxes are additional. Other 
terms and financing structures are available. Offer may be withdrawn or changed without notice. Options must be leased with system unit. •Courses and prices may vary. Offer expires 2/29/00. 
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THE SITES: To select the best overall home-buying hub, we searched listings for multiple cities and towns at each site. We considered the breadth of the listings 
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ANDTHEWINNERSARE... 


Best Home- 
Buying Hub 

REALTOR.COM 

[realtor.com] 

OK, so MSN HomeAdvisor is pretti¬ 
er. But buying a home is one cate¬ 
gory where style over substance 
won’t cut it. And substance comes 
down to one thing: listings. With its 
listings of more than 1.3 million 
homes, the official site of the Nation¬ 
al Association of Realtors gives you 
the best odds of finding what you 
want, where you want it. Happily, 
the site also provides good, concise 
explanations of all the home-buy¬ 
ing nitty-gritty, including the dif¬ 
ference between adjustable-rate 
mortgages, fixed-rate mortgages, and 
balloon loans. Such tools as the Per¬ 
sonal Planner—which allows you to 
store your favorite listings and 
search criteria—and neighborhood 
research from homefair.com (a 
Gold Star category winner; see 
below) are top-notch, too. (For an 
overview of the competition, see 
“Report Card,” at left.) 
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Best Home-Selling Hub 

OWNERS.COM 

[owners.com] 

Unless you’re a first-time purchas¬ 
er, buying a home usually involves 
selling a home, too. Although most 
major home-selling sites take list¬ 
ings only from brokers or multiple¬ 
listing services. Owners lets you list 
it yourself, replacing the middle¬ 
man—and saving the commission 
(typically 6 percent of the sale price). 
A basic listing is free, and you can 
supply a photograph. Not sure of 
your asking price? A link to home- 
PRICECHECK [homepricecheck.com] 
lets you see what other homes in the 
neighborhood have sold for. Basic 
listings appear in Owners’ database 


for three months, but if you want a 
“premium” placement—meaning 
priority in the search results—^you’ll 
have to pay ($ 13 9 or $89, depending 
on the package). 

Best Apartment 
Rentals 

NONE 

Finding that cozy, below-market apart¬ 
ment was hard before the Web. And it 
remains hard. The major apartment 
sites focus mostly on the luxury build¬ 
ings and gated communities that 
always have a unit available—at a 
hefty rent. Your best bet for scoring a 
bargain is to turn off your computer 
and fall back on more-conventional 
methods. (For more on apartment 
himting, see “A Closer Look,” page 102.) 

Best Moving & 
Relocation Information 

MOVING.COM 

[moving.com] 

Moving into a new home means 
planning, packing, and heavy lift¬ 
ing. It also means that all your 
friends will suddenly be called out 
of town. Moving.com eases the bur¬ 
den—and doesn’t require a payoff in 
pizza and beer. The site’s database 
of licensed movers lets you find a 
local, long-distance, or internation¬ 
al hauling company with a few 
mouse clicks. Before you do any hir¬ 
ing, however, check out the handy 
FAQs and guides. They’ll explain the 
different kinds of estimates and tell 
you what should be included. A con¬ 
venient link takes you to the U.S. 
Postal Service’s change-of-address 
form. You wouldn’t want to miss that 
last phone bill, would you? 

Best Home-Building & 
Remodeling Resource 

IMPROVENET 

[improvenet.com] 

For those of us handier with a mouse 
than with a hammer, ImproveNet is 


a godsend. Fill out a form and outline 
your project, whether it’s a simple 
repair or a new home built from 
scratch. The site sends your descrip¬ 
tion to “ImproveNet-Certified” con¬ 
tractors, designers, and architects in 
your area, and tells you who wants 
the work. ImproveNet claims that 
its screening process and credit 
checks weed out nearly half the con¬ 
tractors in the country on the basis 
of credit history, legal history, licens¬ 
ing, etc. The service provides you 
with a handy first-pass assessment. 

Best Home- 
Finance Site 

E-LOAN 

[eloan.com] 

Point-and-click shopping may work 
for tracking down Stephen King 
novels—^but for a mortgage? You bet. 
The Web lets you find and compare 
thousands of loans and then apply 
online. E-Loan handles these tasks 
with user-friendly ease, asking a 
few basic questions, and recom¬ 
mending the most appropriate loan 
product (fixed rate, adjustable rate, 
or a combination of the two). Pick a 
loan type and E-Loan will scour 
its 70-plus lender-partners—includ¬ 
ing such heavyweights as Chase, 
the Money Store, and Fleet—to find 
the best deals. All loan details, pay¬ 
ment information, and closing 
costs (including E-Loan’s own fees) 
are spelled out in plain English. 
Sure, you’ll still be writing checks 
to the bank each month—but they 
may be smaller checks. 

Best Virtual Tours 

HOMESEEKERS.COM 

[homeseekers.com] 

All of the major home-buying 
hubs support one virtual technolo¬ 
gy or another, but we found that 
HomeSeekers does the job best. 
Unlike the other hubs, it lets you 
search specifically for homes with 
virtual tours. Mind you, that 
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will still weed out most listings, but 
we found plenty of tours to take. Press a 
button and see the master bedroom; 
press another and see the yard. Go left, 
go right, zoom in. This is nifty stuff. 
Best yet, you’re likely to see things 
no text-only listing can convey, like 
that unpainted fence in need of Tom 
and Huck. 

Best Neighborhood 
Information 

HOMEFAIR.COM 

[homefair.com] 

When you buy a home, you're also 
investing in the community. When 
there’s no Mister Rogers to give you the 
tour of the neighborhood, Homefair 
makes a good substitute. Punch in the 
names of a pair of cities or towns, and 
view the respective population figures, 
unemployment rates, household 
incomes, climate information, stu¬ 
dent-teacher ratios, and a host of other 
stats, side by side. The site’s Relocation 
Crime Lab gives you a snapshot of neigh¬ 
borhood safety—or risk. Also useful is 
Homefair’s salary calculator, which 
compares the cost of living among 
hundreds of cities in the U.S. and around 
the world. 

Best Home-Buying 
Tutorials 

MSN HOMEADVISOR 

[homeadvisor.com] 

If closings, deductible expenses, and 
adjustable-rate mortgages leave 
you scratching your head, MSN Home- 
Advisor is required reading. The site does 
a superb job of spelling out the basics— 
and delving into the nuances—of 
finding, buying, and financing a home. 
Well-written guides and FAQs walk 
you through the purchasing process and 
offer tips, such as why you shouldn’t 
buy the best house on the block (it’s not 
as likely to appreciate as much as 
lesser properties). A glossary lists terms 
both alphabetically and topically, 
and handy tables abound. A particularly 
useful one explains the differences 
between the buyer’s and seller’s agents 
(what duties they owe you, and what fees 
you’ll owe them). 


Best Place to 
Find an Agent 

HOMEGAIN.COM 

[homegain.com] 

While the Web can simplify the house 
hunt, once you’ve found that hot prospect, 
you may need some human help—par¬ 
ticularly in negotiating the final price and 
assisting with escrow. That’s where Home- 
Gain comes in. You submit a profile, detail¬ 
ing what you want to buy (or sell, if you’re 
an owner looking to move on). HomeGain 
forwards the information to agents in the 
neighborhood, who then submit propos¬ 
als back to the site; they appear in your 
personalized Control Center, along with 
the agent’s credentials, sales history, and 
commission rate (usually paid by the sell¬ 
er). Because HomeGain never reveals your 
contact info to agents but simply acts as a 


SPRINGSTREET 

[springstreet.com] 

Listings: 6 million apartments in 6,000 cities, 
though some locations (Chicago) fare better 
than others (New York). Some listings include 
photos and floor plans, but many lack even 
basic information, like price. You can search for 
apartments near specific universities—useful 
for students looking to move off campus. 
Tools: The My Stuff area lets you store listings 
and view them on a map. Good neighborhood 
info; free change-of-address service; eight- 
week moving checklist you can save; good 
advice throughout, but the tips on drafting a 
pet resume (to pitch Fido to the landlord) are 
pushing it. 

The Verdict: Has the most listings—and thus 
your best odds of finding a great deal. A good 
apartment-hunting supplement, but don’t pull 
the plug on the off-line search. 

RENT.NET 

[rent.net] 

Listings: Jeers for Rent Net’s deceptive come- 
on for pay listings. A link for New York City 
returned hundreds of area apartments—but you 
get addresses and contact information only 
after coughing up a fee to one of two pay ser¬ 
vices affiliated with the site. Free listings for 


go-between, you don’t have to worry about 
late-night telephone calls. At least from 
real estate agents. 

Best Way to Shop for 
Homeowner’s Insurance 

INSWEB 

[insweb.com] 

Buying insurance doesn’t have to be 
painful: Get the facts, get the coverage, 
get it quickly. InsWeb lets you do all 
three. Fill out a profile specifying your 
new home’s location, structural details, 
and value. InsWeb tracks down the 
quotes, either providing them in real 
time or sending your application to 
agents who will get back to you. It’s a 
handy way to compare quotes and get 
the best deal. InsWeb also offers concise, 
readable FAQs and claim tips. B 


Manhattan were virtually nonexistent: We 
found just three. 

Tools: You can’t set search criteria at once 
but have to click through multiple pages; 
can compare favorite properties. Some virtual 
tours. Pet-friendly buildings are flagged, 
but you’ll need to go elsewhere for neighbor¬ 
hood information. Change-of-address service 
costs $14.95. 

Verdict: Handy if you have bucks, pets, and 
patience. 

APARTMENTS.COM 

[apartments.com] 

Listings: Claims about I million apartments, 
but the vast majority of listings are culled from 
local newspaper classifieds. The original Visu¬ 
al Listings are far less numerous. 

Tools: Visual Listings —while few —are 
extremely well presented, offering multiple pho¬ 
tographs, excellent descriptions (with icons for 
amenities), and virtual tours of the grounds; 
can search by multiple criteria; Smart Mail fea¬ 
ture sends e-mail to your account when new 
listings meet your criteria; change-of-address 
service is free. 

The Verdict: High tech for high living. For the 
majority of listings, though, about as useful as 
the Sunday paper. 


A Closer Look Apartment Hunting 

R enting won’t bring you equity, but it also won’t bring the hassles of ownership. Leaky 
pipe? Call the super. It’s a nice life—provided that you’re not paying $1,500 for a 
cramped studio (and that the super actually shows up). For most apartment seekers, the 
hunt is for that one-of-a-kind, below-market listing. You’d think rental sites could help. The 
truth is that great apartment deals rarely appear in cyberspace. If you’re looking for a 
market-value unit, all of these sites are worth a visit. Otherwise, stick with the newspaper 
and the e-mail pleas to friends and coworkers—you’ll have a better chance of getting lucky. 
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TECHNOLOGY UPDATE 


Make your cell phone "hands-free".. 
in seconds! 


Navigator Hands-Free Kit™ turns your cell phone into a speaker phone, powers and charges, and moves between 
cars without expensive adapters or installation. 


\ 




Why pay your 
cellular carrier for 
expensive adapters? 


molding and install permanent 
wires in your vehicle. This all-in- 
one unit goes with you from car to 
car. All you have to do is plug it in. 
Try it for yourself...risk-free. 
There's no reason to endanger the 
safety of you and your passen¬ 
gers. Now, anyone can turn their 
cell phone into a hands-free speak¬ 
erphone in seconds. The Navigator 
Hands-Free Kit comes with a one- 
year manufacturer's limited war¬ 
ranty and Comtrad's exclusive 
risk-free home trial. If you are not 
completely satisfied for any reason, 
simply return it within 90 days for 
a full "No Questions Asked" refund. 


I t's a fact, more and more auto¬ 
mobile accidents are being 
blamed on the use of cell 
phones while driving. The problem 
has become so bad that many states 
have made it illegal to use a phone 
whUe driving, unless it is equipped 
with a hands-free speakerphone. 
Until now, if you wanted to pur¬ 
chase an adapter for your car, you 
were forced to buy one from the 
phone manufacturers or cell phone 
carriers. Now, there's a great new 
product that lets you keep both 
hands on the wheel while using 
your cell phone: the Navigator 
Hands-Free Kit™. 


No more dangerous driving. 

Chances are, you've seen people 
driving down the road, cradling a 
cell phone on their shoulder, as 
they try to carry on a conversation 
while navigating traffic. With the 
increasing number of cell phone 
users on the road, the problem has 
gotten progressively worse. You've 
seen them, drifting across the cen¬ 
ter line while they're talking on the phone. 
For that very reason, some states have enact¬ 
ed legislation banning the use of cell phones 
in cars, unless they are operated hands-free. 
Now, there's a great new way to carry on con¬ 
versations that's safe, convenient and afford¬ 
able. The Navigator Hands-Free Kit is a snap 
to install and incredibly easy to use. Now you 
can turn your cell phone into a car speaker¬ 
phone. This enables you to keep both hands 


installation 
required. You 
simply plug 


on the wheel while using yc 
Motorola, Nokia or Ericsson 
lular phone. No more cradling the 
phone between your eai 
shoulder...and no more dangerous 
one-handed driving. 

Installs in seconds. Simply plug the DC 
adapter into your car's cigarette lighter and 
set your phone in the cradle. A special con¬ 
nector in the base recharges your phone, 
saves your battery and converts your conver¬ 
sations to speakerphone mode. The speaker 
at the top of the cradle provides your in-car 
audio and the microphone at the bottom cap¬ 
tures your voice. The unit also features a 
built-in volume control and an adjustable 
swivel connector between the cradle and 
the DC plug for perfect positioning in 
almost any vehicle. 

Why pay hundreds of dollars? Service plans 
are not the only way that cellular phone com¬ 
panies generate their explosive profits. 
Accessories are a major source of profit for 
these firms, and they want to keep it that 
way. They would like to sell you their hands¬ 
free adapters, chargers and power sources 
separately. Then, they would like for you to 
pay their technicians to install these products 
in your car. They pull up carpet, remove 


car's cigarette 
lighter and 
place your 
cellular phone 
n the charger. 
>u can enjoy a 
clear conversation 
and keep both hands 
the wheel. 


Navigator Hands-Free Holder/Charger 

.$69.95 $5.95 S&H 

Please specify Motorola StarTAC or Nokia 
6100/5100 series or Ericsson. 

Please mention promotional code 6956-17441. 
For fastest service, call toll-free 24 hours a day 

800 - 992-2966 


only—please add 4.5% sales ta 


comtrad 

industries 

2820 Waterford Lake Dr., S 
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SEISE OF BEIIO HE OTIEE? 

IT CAN COME EARLY ON,WHEN YOU FIND 
YOURSELF ALONE IN YOUR CHILDHOOD 
BEDROOM, RAISING TROPICAL FISH, 
COMPOSING A POEM, WRITING CODE, 


meeting friends mostly online, playing by yourself. Or in 
middle school, when the jocks turn on you and you pray to 
get through gym class alive. 

Or maybe it comes in high school, where you find yourself 
on the outside looking in, getting jostled in the halls, watch¬ 
ing TV on weekends while everybody else goes to parties. 

After some time, there’s an accumulation of slights, 
hurts, realizations: You don’t have a lot of friends; other 
kids avoid you; you’re not good at sports or interested in 
shopping; the teachers seem to like their other students a 
lot more. There are few school activities you want to be 
part of, even if you could. The things you like aren’t the 
same things most other people like. 

The alienation is sometimes mild, sometimes savage. Some¬ 
times it lasts a few years, sometimes a lifetime. It depends on 
where you live, who your parents are, whether there’s a sin¬ 
gle teacher who appreciates you, whether you can cling to 
one or two friends, how well you can hide your brains. 

Increasingly, your lifeline is technology. Computers and 
the amazing power they give you—to install a new oper¬ 
ating system, to confide in like-minded allies three time 
zones away, to slay tormentors on the screen even if you 
can’t do much about the ones at school—are your passion. 
They give you skills and competence, or distraction and 
escape, or direction and stature, or all of the above. 

Eventually, many of the people who call themselves geeks 
report a coming out, not unlike coming to terms with being 
gay or lesbian: a moment when you realize and acknowledge 
who you are and who you’re never going to be. 

“One day in my sophomore year,” a kid named Jason 
e-mailed me, “I was sitting in the school cafeteria watching 
the kids at the other tables laugh and have fun, plotting how 
I was going to get home early and start playing Quake. And I 
suddenly got it. I was a geek. I was never going to be like them. 
They were never going to let me in. So I came out as a geek....I 
can’t say life has been a breeze, but after that, it was OK.” 

Some say they get comfortable with themselves afterward; 
many never do. But however long it lasts, at some point some¬ 
where, you brush against this outsidemess—among geeks. 


Adapted fr. 
of Random 


eks, by Jon Katz, with permission of Villard Books, a division 
e. Copyright © 2000 by Jon Katz. 
















it’s the one common rite of passage. A few carry the scars around 
with them for good. Sometimes they hurt themselves. Some¬ 
times—rarely—they hurt other people. But if you’re lucky, you 
move past it, perhaps to a college where Others go. You find a 
community, a place where you’re welcome. 

For the first time, you’re important, vital, on the inside—a cit¬ 
izen of an amazing new nation. You can instantly connect with 
the others like you. Being smart isn’t a liability; it’s usually the 
only thing that matters. 

Whether you’re a programmer or Web designer or developer, 
an artist, help-desk geek, or tech supporter, a filmmaker or writer, 
you’ve got a piece of the Geek Ascension. People need you. They 
hire you. They can’t afford to be contemptuous. Life isn’t a breeze, 
but it sure is different. You have an open invitation to what is, 
at the moment, the greatest party in the world: the Internet and 
the World Wide Web. 








1 CAME FACE-TO-FACE WITH THE GEEK ASCENSION AT AN UGLY 

suburban Chicago cable-TV studio on a bitter winter morn¬ 
ing in 1996, toward the end of a contentious tour for my 
first nonfiction book. 

Virtuous Reality was a collection of essays about kids, culture, 
violence, and morality, a loosely focused defense of screen cul¬ 
ture—the Net, the Web, TV, movies—against the politicians, jour¬ 
nalists, and academics banging the drums, then and now, about 
the looming collapse of civilization. It was a position, therefore, 
that had prompted weeks of media sparring with members of the 
so-called intelligentsia and representatives of groups that had 
decency in their titles. I was the degenerate, the anti-Christ, a 
champion of porn and perversion. 

The tour was winding down, thankfully, when I arrived for this 
predawn breakfast show. There was hardly anyone in the build¬ 
ing but the anchorman, a handful of cameramen, the control- 
room techs, a producer, my book-tour escort, and me. 

Watching the monitor in the green room, I saw Brian, the anchor, 
launch into the by-now-familiar tease of the segment as the 
inevitably frenetic producer guided me through makeup, prepped 
me for about 90 seconds, hustled me into the studio. 

“Here’s an interesting point of view,” I heard the anchor say 
cheerfully just before I walked onto the set. “A former TV pro¬ 
ducer—and a father—who says the Internet isn’t a dangerous 
place for your kids!” 

I was wearing out, worn down by weeks of arguing. I was sick 
of myself, of the blah-blah coming out of my interviewers’ mouths 
and my own. I was even more sick of people like this Parents for 
Decency flack, on the phone from Washington, D.C., where spokes¬ 
men for decency all seem to be. 

“fust last week, a nine-year-old girl was lured into a park by 
some pervert online and raped,” she announced with profession¬ 
al alarm. “Is that the kind of thing Mr. Katz wants us to ignore?” 

Brian appeared stunned. “That sounds awful,” he said, sudden¬ 
ly less friendly. “What about that?” 

“Brian,” I snapped, “it seems so dumb for us to be sitting here in 


a TV studio—^with all the junk that you people put on the air all 
day, from soap operas to freeway shootings—and have to actual¬ 
ly argue that the Internet isn’t a dangerous place. Kids are more 
likely to have planes fall on their heads than to get hurt on the Net.” 

Brian and I were both startled to hear the sound of applause 
coming from somewhere in the cavernous studio. Brian flushed, 
hesitated, then plowed on. Shocked, I looked around. Two cam¬ 
eramen were standing right on the studio floor clapping. So 
were a handful of techs inside the darkened control room, nod¬ 
ding at me, smiling and waving, giving me the thumbs up, and 
yelping “Yeah!” and “Awright!” 

In a past life. I’d been executive producer of The CBS Morning 
News. I knew how CBS management—or I, for that matter—^would 
have reacted to such an outburst. Blood would have been spilled. 

In fact, Brian was livid when we went to a commercial. “The bas¬ 
tards, I can’t believe they did that.” 

“Jeez,” I said, still startled but pleased. “How do they get away 
with that? I would think they’d get fired.” 

“Are you kidding?” Brian muttered through gritted teeth. “We 
just built a new digitalized control room and automated camera 
system. We’re still working out the bugs. How could we fire those 
guys? Nobody else could possibly run the damn place!” 

On the way out, I stopped by the control room. Three kids were 
sitting at the blinking, beeping, spaceship-like console, beaming at 
me and high-fiving each other. They had scraggly longish hair and 
were wearing T-shirts—one Star Trek, one that said hackers do 
WANT SEX!, and one that really caught my attention: geek and proud. 

I made the rounds, shaking hands, collecting good wishes and 
slaps on the back like a candidate working the crowd. Nothing 
remotely like this had happened on any of my previous book 
tours. I liked it. “Hey, thanks,” I said. “I appreciate that. I hope you 
don’t get in trouble.” 

The three of them snorted. “Hey, no sweat,” one answered. ‘We’re 
safe in here, man. There are a hundred pretty-boy anchors they 
could hire. And they change general managers every other month. 
But we’ve been here for two years. We set this control room up. 
The cameras, graphics, and commercial scripts are fully comput¬ 
erized, all digitalized. We worked up the programs that run the 
studio. We are the only irreplaceable people in the building. Wel¬ 
come to the geek kingdom.” 

During the tour. I’d been filing daily Virtuous Realityhook tour 
reports to HotWired, the Web site I wrote for. Readers followed my 
travels, critiqued my press interviews, showed up at book signings, 
called in to chat on talk shows. So I reported my encounter with 
the control-room crew in a column headlined “The Rise of the 
Geeks.” The next day, I had hundreds of e-mail messages from peo¬ 
ple all over the country, proudly claiming the name for themselves. 

It was eye-opening. The definition of geek no longer had any¬ 
thing to do with biting the heads off chickens. These self-pro¬ 
claimed geeks invited me to visit their offices, studios, and homes. 
“We run the systems that run the world,” one e-mailed me from 
New York. “Until recently, most CEOs wouldn’t have let us in the 
door. Now we sit next to the CEOs. We are the only people who 
know how the place operates, how to retrieve files, how to keep 
the neural systems running. We are the indispensables.” 

I’d been inducted, suddenly, into a previously secret society. Wher¬ 
ever I went—^Wisconsin Public Radio, CNN, radio stations in LA. 
and San Francisco—these mostly young men in T-shirts, more 
secure and cheerful than almost everybody around them, came up 
and introduced themselves, patted me on the back, offered to take 









me out for pizza, warned me about nasty anchors and interview¬ 
ers. They were all walking billboards for Star Wars, various ISPs, Beav- 
is and Butt-head, diverse Web sites and computer games. 

As I learned more, I wrote several additional HotWired columns 
about geekhood, and e-mail responses poured in by the metric ton. 
They flowed in for months. I’m still getting them. 

^ 0 

T heirs is an accidental empire, almost no one foresaw 
the explosion of the Internet or its mushrooming impor¬ 
tance. “The Internet’s pace of adoption eclipses all other 
technologies that preceded it,” a U.S. Commerce Department report 
declared in 1998. “Radio was in existence thirty-eight 
years before fifty million people tuned in; TV took 
thirteen years to reach that benchmark. Six¬ 
teen years after the first PC [personal com¬ 
puter] kit came out, fifty million people 
were using one. Once it was opened to 
the general public, the Internet 
crossed that line in four years.” 

Historians can point to other peri¬ 
ods of astonishing technological 
upheaval — the Renaissance, the 
Industrial Revolution. But they’re 
hard-pressed to find a similar con¬ 
vergence of a particular subculture 
and an explosive economic boom. 

The sense of limitless prospects 
for geeks is confirmed by the job mar¬ 
ket itself. At the beginning of 1998, the 
Commerce Department reported that 
about 190,000 U.S. information technology 
jobs were going begging at any given time, and 
that close to 100,000 new ones would be created annu¬ 
ally for the next decade. The three fastest-growing occupations 
over the next several years, the Bureau of Labor Statistics added, 
will be computer scientists (who can work as theorists, 
researchers, or inventors), computer engineers (who work with 
the hardware or software of systems design and development, 
including programming or networking), and systems analysts 
(who solve specific computer problems, and adapt systems to 
individual and/or corporate needs). 

Geeks, then, are literally building the new global economy, 
constructing and expanding the Net and the Web as well as main¬ 
taining it. They’re paid well for their skills: Starting salaries for 
college grads with computer degrees average $35,000 to $40,000, 
says the National Association of Colleges and Employers, but the 
demand is so intense that many geeks forgo or abandon college. 
Elite geek-incubators like CalTech, Stanford, and MIT complain 
that some of their best students leave graduate school for lucra¬ 
tive positions in technology industries. Top-tier recruits com¬ 
mand not only high salaries but also the prospect of stock-option 
wealth before they’re thirty. 

A society that desperately needs geeks, however, does not have 
to like them. In fact, geeks and their handiwork generate con¬ 
siderable wariness and mistrust. Historians of technology like 
Langdon Winner have written that throughout history, wide¬ 
spread unease about science and technology has amounted 
almost to a religious upheaval. 


Notice the moral outrage present in so much contemporary 
media coverage and political criticism of technology. Critics lam¬ 
baste overdoses of TV-watching, violent video games, and porn on 
the Net; they warn of online thieves, perverts, vandals, and hate- 
mongers; they call for v-chips, blocking and filtering software, elab¬ 
orate ratings systems. They even want the Ten Commandments 
posted, like reassuring sprigs of wolfbane, in public schools. 

Not surprisingly, geeks can harbor a xenophobic streak of their 
own. Geeks often see the workplace, and the world, as split into 
two camps—those who get it and those who don’t. The latter are 
usually derided as clueless “suits,” irritating obstacles to efficien¬ 
cy and technological progress. “We make the systems that the 
suits screw up,” is how one geek described this conflict. 

The suits, in turn, view geeks as antisocial, unpre¬ 
dictable, and difficult, though they need them 
too badly to do much about it. They resent 
the way geeks’ strong bargaining power 
exempts them from having to main¬ 
stream, to "grow up,” the way previ¬ 
ous generations did when they 
entered the workforce. 

“Why shouldn’t we have auton¬ 
omy and power?” geeks respond; 
they can be unnervingly arro¬ 
gant. Geeks know a lot of things 
most people don’t know and can 
do things most people are only 
beginning to understand. 

Until now, nerds and geeks (and 
their more conventional predecessors, 
the engineers), marginalized as unglam- 
orous, have never had great status or influ¬ 
ence. But the Internet is the hottest and hippest 
place in American culture, and the whole notion 
of outsiderness has been upended in a world where geeks 
are uniquely—and often solely—qualified to operate the most 
complex and vital systems, and where the demand for their work 
will greatly exceed their ability to fulfill it for years to come. 

For the first time ever, it’s a great time to be a geek. 



W HAT, EXACTLY, IS A GEEK? ■ AFTER YEARS OF TRYING TO 

grapple with the question, I still find it largely unan¬ 
swerable. Continually meeting and corresponding with 
geeks has made my idea broader than the stereotype of the aso¬ 
cial, technology-obsessed loner. 

For one thing, you can hardly be a geek all by yourself. The 
online world is one giant community comprising hundreds of 
thousands of smaller ones, all involving connections to other peo¬ 
ple. The geekiest hangouts on the Net and Web—^the open-source 
and free-software movement sites—are vast, hive-like commu¬ 
nities of worker geeks patching together cheap and efficient new 
software that they distribute freely and generously to one anoth¬ 
er. That’s not something loners could or would do. 

In fact, the word geekis growing so inclusive as to be practically 
undefinable. I’ve met skinny and fat geeks, awkward and charm¬ 
ing ones, cheerful and grumpy ones—though never a dumb one. 

Still, in the narrowest sense, a contemporary geek is a comput¬ 
er-centered obsessive, one of the legions building the I7i» 
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The real revolution in Net wealth isn’t among the techies creating the Info 


Superhighway. It’s in how folks on Main Street think about small business 



' ust a year ago, Philip Schaf- 
► ferwas wondering what he 
could do to energize his 
going-nowhere business. 
Action Auto Wreckers. With the eco¬ 
nomic boom stimulating new-car sales, 
the Long Island, New York-based Schaf¬ 
fer suddenly found himself sitting on a 
glut of junked autos, with fewer and 
fewer customers to take them off his 
hands. “It seems like everybody around 
here is driving a new car or a leased car 
that they don’t have to work on them¬ 
selves,” Schaffer says with a sigh. 

Many people in his shoes would have 
waited patiently or closed up shop. 
Schaffer did neither. Instead, he decided 
to reinvent his business by shifting it 
onto the Net, where he opened the used- 

parts site ACTION AUTO WRECKERS. 

The result? He has found himself over- 
whelmedby orders frombodyshops, hob¬ 
byists, and do-it-yourselfers attracted to 
his vast inventory and low prices. “I’ve 
shipped motors to California, parts to 
Chicago, Hawaii, even Guam,” he says. For 
one cybercustomer from Iceland, Schaffer 
drained the oil from a wrecked Pontiac 
Sunhird, boxed up the parts needed to fix 
it, and shipped the whole thing out by air. 

The bottom line, Schaffer says, is that 


the Net has given him a new lease on life. 
His annual sales now top $ 1 million, with 
half of that business done online. "The 
potential is there,’’heinsists,“to do $5 mil¬ 
lion or $10 million over the Internet. It 
has put the fun back into coming to work.” 

Schaffer isn’t alone. For all the media’s 
obsession with the billionaire visionaries 
behind Amazon.com, Priceline.com, and 
eBay, the truth is that the Internet revo¬ 
lution is having an equally profound 
impact on Main Street. Suddenly, busi¬ 
nesspeople lacking the means to 
expand—or, like Schaffer, subject to the 
whims of a local economy—can operate 
a virtual storefront that’s open 24/7. 
Lawyers, financial planners, and a wide 
range of other professionals who were 
once limited by geography to practicing 
close to home can now market their ser¬ 
vices to the 100 million American users 
of the Internet, and to the growing num¬ 
bers worldwide. Indeed, the Net is giving 
rise to a new generation of entrepreneurs 
who can launch their dreams with little 
more than a few thousand dollars and a 
basic knowledge of HTML. 

Of course, going online isn’t the answer 
to every business problem, nor does it 
always lead unfailingly to success. Many 
professionals, for example, have found it 


tough to land new business over the Net. 
The CPA behind one highly regarded tax 
site is so dismayed by the lack of new cus¬ 
tomer leads that he plans to pull the plug 
on his online tax-preparation service 
before the upcoming tax season. “We’ve 
gotten almost no business from the site— 
maybe three tax clients in two years,” 
says the accountant, who asked to remain 
anonymous. “It’s not worth my time and 
effort to keep promoting it. I think the 
truth is that clients want to sit face-to-face 
with the person preparing their taxes." 

And while the Internet presents limit¬ 
less opportunities for many entrepre¬ 
neurs, it also poses an unforeseen danger 
to countless others. Insurance agents and 
sales representatives for companies like 
Mary Kay and Amway are seeing their 
livelihoods threatened, as the Net is allow¬ 
ing corporate headquarters to bypass their 
sales forces and sell directly to consumers. 

What’s more, many businesses and 
individuals are still held back by the lack 
of applications that would enable them to 
make the most of the Web, notes Michael 
Lauricella, a small-business analyst with 
the market-research firm Yankee Group. 
"I stfll think there’s going to be a tremen¬ 
dous amount of growth down the road,” 
he says, "it's just that the tools for that are 
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still being developed.” 

Venture capitalist John Doerr, who has 
called the Net “the greatest legal creation of 
wealth in the history of the planet,” has a 
considerably rosier view of the present— 
one that many statistics support. The Cen¬ 
ter for Research on Electronic Commerce at 
the University of Texas estimates that the 
Net economy grew at an astonishing annu¬ 
al rate of 175 percent from 1995 through 
1998. At $300 billion today, the volume of 
business conducted online now rivals that 
in such sectors as telecommunications and 
automobiles. And much of the recent push 
is coming from small businesses: According 
to the accounting firm Arthur Andersen & 
Co., roughly 36percentofthenation’s 7 mil¬ 
lion small businesses now have Web sites— 
three times as many as in 1997. 

Behind this surge in activity is an inter¬ 
esting—and somewhat subversive—truth: 
In general, the Internet allows small busi¬ 
nesses to compete against corporate giants 
much better than they ever could in the real 
world. That’s because the Net is rendering 
obsolete the traditional business models of 
20th-century capitalism. It used to be that 
companies relied on mass production and 
efficient distribution to build a critical mass, 
which in turn created new barriers of entry 
to competitors. But the Internet is lowering 
these barriers and enabling entrepreneurs 
to build new markets by offering highly cus¬ 
tomized products and services. 

“Americans perfected a business model 
that became the most important in the 
world,” says Lawrence A. Bossidy, chief exec¬ 
utive of industrial-products giant Honey¬ 
well. “But it’s obsolete now, because it 
requires too much working capital. The 
Internet allows you to be far more virtual 
with customers and suppliers.” 

In the end, the Net’s low cost of entry 
and tremendous market potential will 
surely lure an ever-increasing number of 
businesses online. “Companies with 
niche-product offerings like ours simply 
wouldn’t exist without the Internet’s 
global reach and minimal distribution 
costs,” explains Chris Gwynn, who left a 
job with Yankee Group to devote his full 
attention to fridgedoor.com, a Web site 
that sells refrigerator magnets—and 
nothing else. “There just aren’t enough 
fridge-magnet fans in one area to support 
a store devoted to magnets. But on the 
Internet, it works.” 

In the pages that follow, Y-Life takes a 
closer look at a dozen more businesses 
making the Net work for them. 
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Whether they’re peddling fishing lures or luring art collectors, these Web entrepreneurs 
prove that nothing succeeds like success By Carla Sinclair & Mark Frauenfelder 


Distance Learning 


Bid4Vacations 

BOULDER, COLORADO 


hen did the travel-business bug bite 
Pamela Bergeson? It might have 
happened when she was 19 and working 
as a hostess in the Enchanted Tiki Room 
at Disneyland in California. Or maybe it 
was a few years later, after she’d started 
a successful mail-order company that sold 
surf duds and beachwear to landlocked 
Midwesterners with visions of the sea 
I pounding in their heads. 

I But Bergeson will tell you the symptoms 
I didn’t show up until last year, when she 
I decided to buy a computer on an auction Web 
“ site. “The first time I bid, I lost,” she says. “The 
I next day, I bid aggressively and won, I was 
I running around the house with excitement,” 
I Intrigued by her own emotional reaction, 
I Bergeson had a sudden flash of inspiration: 
s “Nothing is more fun to buy than a vacation, 
I and auctions offer good deals and make peo- 
s pie feel like winners.” A killer combo, she 
s thought. Though the married mother of two, 
I then 36 years old, was managing the sales 
I and marketing division of a company in Boul- 
I der, Colorado, she says that the entrepreneur 
a in her was “screaming to get out.” 

I In her spare time, she bought every trav- 
I el book she could find. She hired a local 
1 team to design bid4vacations, and con- 
I tacted a company that sold excess hotel- 
I room, cruise-line, and vacation-package 
I inventory to provide the trips on which 
s people could bid. “I figured this would be 
I a way for me to have a home-based busi- 
6 ness and spend time with my children,” 
i she says. Well, she was wrong. 


Three months after the site launched in 
April, investors were ringing up with offers 
of capital. When Sequel Venture Partners 
of Boulder handed her $2 million, she knew 
Bid4Vacations would be no kitchen-table 
business. Now with 30 employees and 
plans to hire 50 more by the year’s end, 
Bergeson says she has no time to travel. 
No matter. Just running Bid4Vacations is, 
she says, the ultimate trip. 


Bntsh with (hmtness 


Myrna Nickelsen 
NextMonet.com 

SAN FRANCISCO, CALIFORNIA 


jfiy/Msyrna Nickelsen was bored with the 
dorm room-style posters on the 
walls of her home, but her busy marketing 
career in San Francisco left her little time 
to learn about “real” art. Though she tried 
going to galleries, their snootiness made 
her feel dumb. “In early ’98, after talking 
to a lot of people about this, I realized I 
wasn’t alone in feeling intimidated by the 
art experience,” Nickelsen says. She knew 
that a gallery on the Web would be ideal. 
By offering artist profiles, news, and tips 
on collecting, she explains, “it would take 
the snobbery out of art.” 

Nickelsen, 39, had already come up with 
plenty of ideas—or “business du jours,” as 
one friend Jokingly called them—but they 
never materialized. So when she told her 
friend that she wanted to start an online 
art gallery, he said he was sick and tired 
of hearing about her fantasies. “Just do 
it!” he said. 

“And so, that’s what I did,” says Nickelsen, 
who moved to the U.S. from the Philippines 
at age 13. Rather than starting with nothing 


and hoping the business would fly, she 
Joined forces with Michael Muller, an expe¬ 
rienced entrepreneur, and as partners they 
received $5 million from a major investor. 
“It’s amazing what you’ll get if you don’t 
inhibit yourself,” Nickelsen says. 

NEXTM0NET.COM went online last June, 
selling works whose prices typically range 
from $700 to $2,500 (though some cost 
significantly more). She is proud to say that 
not one customer has returned a purchase. 
“That,” she points out, “is because art 
always looks better in real life.” 


Teen Portal 


Ben Gathers 

Phatgames.com/Yodotmedia, Inc. 

BALDWIN, NEW YORK 


J jt t’s impressive enough that in three 
years phatgames.com went from 
being a simple online gaming site—one that 
earned a mere $13 its first month—to becom¬ 
ing a successful, venture capital-backed 
portal for teens. Even more remarkable is the 
fact that the site’s founder, Ben Gathers, is 
15 years old. 

The Long Island teenager was 10 when he 
first logged on to the Net at school and 
became fascinated with America Online’s 
chat rooms and its access to online games. 
The only thing he didn’t like was having to 
pay. “I loved online gaming, but was mad 
because AOL charged too much,” he says. 
“So I decided to make a site dedicated to 
online gaming where people could play for 
free.” When he turned 12, he had to beg his 
parents for a PC with Internet access. “We 
were the last family on the block to get a 
computer,” he says. The rest was easy. 

“I started with zero investment,” says 
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Gathers, who designed the pages himself. 
The free gaming—and daily video-game 
news—attracted hordes of teens who 
couldn't find a better deal anywhere else 
online. Gathers sold ad space right away, 
then hired an advertising firm that was so 
dazzled it decided to invest in his new por¬ 
tal, PHATSTART NETWORK. “It’s a Yahoo! for 
teens that has stuff like fashion, dating advice, 
diaries, sports scores, e-mail, and a really 
funky design,” he says. He now employs sev¬ 
eral other teens, “who are cheaper than 
adults," and enjoys nearly 2 million page views 
per month, a figure that keeps growing. 

Granted, having a business isn’t always 
glamorous. When he’s on the road with his 
baseball team, he still has clients to think 
about. “My friends will all want to party 
after a game,” he says, “and I’ll have to 
check my voice mail.” 


Marc Fest 
Quickbrowse 
MIAMI, FLORIDA 

A Imost everyone has a “great idea” for 
a million-dollar Web site. Few peo¬ 
ple actually set that idea in motion. Fewer 
still attract attention from the investment 
community. But Marc Fest, a German- 
born freelance journalist working in Miami, 
was at press time on the verge of landing 
an eight-figure deal for his site, quick- 
browse. In recent months, the high-tech 
investment magazine Red Herring has 
called Quickbrowse “good acquisition bait”; 
the New York Post declared it to be the 
“mother of all browser windows”; and The 
Christian Science Monitor wrote that it 
“might be right up there with the lightbulb.” 

What is Quickbrowse, and why are finan¬ 
cial journalists drooling over it like kids with 
a box of Krispy Kreme doughnuts? It’s a free 
service that ingeniously grabs the contents 
of any number of Web sites and lists them 
on a single page. Say you start each day by 
visiting WiredUews, the Yahoo! What’s New 
section, GNET, Slate, and Salon. You can 
create a Quickbrowse command that will 
load them all onto a single page with one 
click, or e-mail them to you at a specific time. 

Fest, 33, developed Quickbrowse for him- 
seif, to skim a dozen newspapers every day 
in search of ideas for the stories he writes 
for a variety of German newspapers. At a 
party, he told famed financial adviser Andrew 
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Tobias about the site. Fest says Tobias loved 
the idea and gave him “five figures” to devel¬ 
op the site and to help pay for Quickbrowse’s 
$250 monthly Internet service bill. In 
exchange, Tobias got some equity in the 
newly formed company. 

So far, Fest has talked with several ven¬ 
ture capitalists and has signed a deal with a 
company that is looking for funding, but he’s 
still paying his bills as a journalist. Fest needs 
money soon, because the server he uses is 
running at full capacity—400,000 monthly 
page views—and he can’t afford more band¬ 
width without a fat infusion of cash. 

What’s the first thing he would do with the 
capital? He answers without a second’s hes¬ 
itation: “This is a one-man show, run by ajour- 
nalist, not a Web designer or programmer. I 
work on it till 4 a.m. I need to find a partner.” 


Fnilli 


Jay Steinfeld 

No Brainer 

HOUSTON,TEXAS 


JJE ay and Naomi Steinfeld were happy 
with their Houston shop, Laura’s 
Draperies, Bedspreads & More. It was suf¬ 
ficiently popular to provide them and their 
three kids with a comfortable living. Naomi, 
however, had bigger dreams. She’d always 
wanted a mail-order business that would 
attract customers from all around the 
world, but it was something she knew they 
simply couldn’t afford. 

All that began to change in 1994, when 
the couple created an online brochure for 
Laura’s shop. They suddenly realized that 
the Web was a way to reach out to a mass 
audience without having to spend a for¬ 
tune. “I knew there was a do-it-yourself 
niche that we weren’t filling, and at the 
same time, it occurred to me that the Net 
was on to something big,” Jay says. So in 
1996, they took all the money they had— 
$3,000-and started no brainer blinds 
AND SHADES, a site that sells inexpensive 
made-to-order window treatments. With 
no inventory or overhead. No Brainer 
became an instant winner. 

“We started making a profit the first 
month,” says Jay, whose Web business 
has soared so quickly that Laura’s is now 
up for sale. Based on the success of No 
Brainer, some private investors provided 
funds so that the Steinfelds could launch 
a new site, giftgoodies.com, which allows 
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people to send, free of charge, virtual gift 
baskets full of services and coupons for 
various special occasions. 

Jay says that one of the keys to success 
online is doing as much as you can yourself. 
Including the marketing, public relations, 
design, and customer service. 

“But a lot of our success stems from the 
fact that people can remember our name,” Jay 
says, noting that it is literally a no-brainer. 

Jeff Johnson & Michael Waters 

Underneath.com 
ATLANTA, GEORGIA 


if J Jt n 1995, Jeffrey Taylor Johnson was 
all set to open an underwear store in 
his hometown of Atlanta. He had already 
lined up his vendors and picked out a name. 
Underneath. But his big plan crashed when 
he began shopping for retail space. “The 
mall rents were so high,” Johnson recalls, 
“and when I sat down and did the numbers, 
I decided I didn’t want to take the risk. So I 
put the idea on the back burner.” 

Two years later, while Johnson was work¬ 
ing at a credit-card processing company, a 
customer told him that he was giving away 
e-commerce “shopping cart” software in order 
to get references for the new product. “So I 
thought, ‘Hmm, now what if / used the soft¬ 
ware to open up my underwear store online? 
I wouldn’t have to pay for the retail space. I 
could just do it in the basement of my house.’” 

Johnson recruited Michael Waters, his 
best buddy since kindergarten, to help with 
the technical and accounting matters, and 
together they launched underneath.com 
in late 1997. Balancing the site and their 
“real” jobs wasn’t easy, and Underneath 
soon won out. 

“I worked in a cubicle, and I was getting 
more and more calls from magazines or 
radio shows,” says Johnson, who was the 
No. I national sales rep at his company. “So 
I’d be talking to the press about Under¬ 
neath, and looking at the site’s stats every 
day. Finally I missed a couple of important 
meetings and got fired.” Soon after, Waters 
quit his job as a technical writer to work full 
time with Johnson. Business is up more 
than 900 percent from a year ago. 

So what of the warnings about not mixing 
friendship with business? “I’m telling you, 
we’ve had some knock-down, drag-out fights,” 
Johnson says. “But we’ve persevered.” 
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Peter Granoff 

Wine.com 

NAPA, CALIFORNIA 


jY A U Ithough Peter Granoff worked in one 
of San Francisco’s finest restaurants 
as a wine director and master sommelier, he 
was itching to do something different. “I 
needed to figure out how to parlay my skills 
in a new arena,” Granoff says. Having no 
computer background, he never thought the 
Internet was where he’d seek his fortune. 

Meanwhile, his brother-in-law, Robert 
Olson, had been a Silicon Valley engineer. 
Olson “had no idea he was heading into the 
wine business,” Granoff says. But in 1994, the 
two began talking about e-commerce—a 
word that hadn’t even been coined yet—and 
realized that by combining their skills they 
could start an online wine shop. “I couldn’t 
have pulled this off without Olson’s high-tech 
experience,” Granoff says, “and he couldn’t 
have done this without my wine expertise.” 

Given the skepticism they’d encountered 
when telling friends about their plans to 
have a bank process customers’ credit-card 
transactions online, they were elated when 
Wells Fargo embraced the idea. In fact, they 
were the bank’s first Web merchants. 

In January 1995, the in-laws launched 
VIRTUALVINEYARD.COM (the original name of 
wine.com) in Olson’s basement with two 
computers and one unpaid assistant. After 
just three weeks, however, they attracted 
“an angel investor” who gave them a half¬ 
million dollars, Granoff says. Many investors 
have followed. In May 1999 alone, Wine.com 
received a $30 million infusion of cash. 

Though Olson has since moved on to other 
things, Granoff now oversees Wine.corn’s 
130-plus employees. Still, the 45-year-old 
eligible bachelor does make time to bike, 
canoe, and play guitar. And, of course, to 
kick back and enjoy a glass of wine. 


Blaise and Agnes Barreiet 
WebSideStory 
SAN DIEGO, CALIFORNIA 


un 1996, Blaise and Agnes Barreiet, 
' French emigrants in their thirties who 
had settled in California, noticed that all 
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sorts of people were building Web sites— 
but that most of them couldn’t keep track 
of their sites’ visitors. The Barrelets thought 
a service that would analyze site traffic 
might be a big hit, and decided to start one. 
Though they didn’t have any money, they did 
have plastic. Little did they know that by 
racking up a $400 credit-card bill for start¬ 
up fees, they were well on their way to 
becoming millionaires before the year 2000. 

“We didn’t know what we were doing at 
first,” Blaise concedes. When they launched 
WEBSiDESTORY, whose flagship product is 
the traffic-analysis service HitBox, they 
tried charging subscribers $10 per month. 
But this was the Web, and nobody wanted 
to pay. “We had to reinvent our business 
model three times before we got it right,” 
Blaise says. 

Within two months, they came up with 
a winning formula: Their basic service 
would be free, and subscribers would In 
exchange display a WebSideStory banner 
ad on their own sites. Suddenly, tens of 
thousands of people were signing up. 

Last June, the Barrelets’ financial fanta¬ 
sy came true: Two Investors bought a small 
piece of the business for $30 million. The 
are now moving to San Diego’s 


Eugenie Diserio 
Astronet 

NEW CANAAN, CONNECTICUT 

ive years ago, Eugenie Diserio went 
from being a rock musician to a 
corporate lackey to, finally, an out-of-work 
single mom. Diserio and her five-year-old 
son moved in with her parents in New 
Canaan, Connecticut, where she sat in front 
of her computer and surfed the Web. She was 
disappointed by the paucity of sites about 
astrology, a field she’d studied since she was 
13. So when AOL announced that it was 
looking to fund online projects by new “info- 
preneurs,” Diserio jumped at the chance. 

“I wanted to create an astrology site called 
Astronet, but AOL didn’t believe in it at first,” 


she says. “But I was relentless. I guess I was 
sort of stalking them.” Then, in May 1995, 
right before her unemployment benefits 
were about to run out, her determination 
paid off: AOL forked over six figures and 
brought ASTRONET on board. 

The new site received a flood of traffic the 
first month, and topped itself month after 
month thereafter, soon becoming one of 
AOL’s most popular sites. “The advantage we 
had was that there were no competitors.” 
says Diserio. “We were the only horoscope 
provider at the time.” 

After a year of reading people’s charts as 
Genie Easy, Diserio was able to afford her 
own house. And in January 1999, the stars 
really paid off when Hearst New Media 
bought Astronet for more than $1 million. By 
that time, Diserio was ready to step down as 
chief executive. She now acts as Astronet’s 
columnist and celebrity persona. 

Though the 45-year-old astrologer drives 
a Mercedes, she acknowledges that she’s a 
millionaire only on paper. She enjoys having 
the chance to garden and raise her son. 
“Being an entrepreneur is so demanding,” 
says Diserio, who didn’t have time to date 
while running her site. “But it led to financial 
security, which is what I wanted all along.” 


affluent Rancho Santa Fe community. 
Blaise says they don’t have much free time, 
but they do manage to soak in their Jacuzzi. 
“We live together, we work together, and we 
have no life together,” he says with a laugh. 
“But it’s a lot of fun.” 


Tree (Ticker 


Scott Lynn 

TreeLoot.com 

KANSAS CITY, KANSAS 


hen other teenagers were playing 
video games, high-school student 
Scott Lynn was hiring himself out as a 
“marketing consultant” to Internet busi¬ 
nesses around Kansas City. “I’ve never been 
a big game person,” says the 20-year-old 
political-science major, who now attends 
the University of Missouri at Kansas City. 
“I’ve never even played—what is it called. 
Doom?—whatever the big game is.” 

So it’s a little surprising that Lynn cre¬ 
ated an online contest on a site that last 
August was ranked as the Web’s 50th 
most-visited by Net measurement firm 
Media Matrix, treeloot.com is brain- 
dead simple to play: Visitors click on the 
graphic of a cartoonish money tree in 
hopes of hitting one of several prize¬ 
winning pixels worth a cash prize. 

Lynn says he came up with the idea one 
night as a way to generate cash to fund an 
Internet content site he had started a year 
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business. He employs 14 people, and has 
launched a similar sweepstakes game, 
CARHUNT, in which players click like crazy 
to win a new car. 

Life’s not ail work and study for Lynn. 
He recently bought a house, and is deco¬ 
rating it with modern paintings. But even 
his love for fine art is slanted toward the 
bottom line. "Art’s one of the best invest¬ 
ments you can make, if you know what 
you’re doing,” he says. “A good investment 
person usually tells people to diversify 
their portfolio with it.” 


(Jo Fish 


Tyson Pardue 

Worldwaters.com 

EMERYVILLE. CALIFORNIA 


'( ^ Yj yson Pardue is talking on a cell phone 
from his fishing boat, afloat “in the 
middle of nowhere.” Actually, the angler, who’s 
34, is located in the waters where the Sacra¬ 
mento and San Joaquin rivers meet. He 
hasn’t caught anything yet, but it’s only 9:30 
A.M. He’s got all day. "Because of the busi¬ 
ness we’re in, we can call this work," he says. 
"We can write about it later on our Web site.” 

Before starting worldwaters.com, a 
site that serves up angling news and high- 
end equipment, Pardue had been confined 
to an executive office at a software com¬ 
pany. Then he quit his job to spend a year 
fly-fishing around the world. It was during 
his travels that he began thinking about 
launching a fishing business. “The trip also 
inspired the name Worldwaters,” he says, 
although it was a retail shop he had in mind. 

When he returned to Berkeley, California, 


earlier, called Dr. Homepage. TreeLoot 
debuted in May 1998, and began turning a 
profit in three months. Every time a player 
clicks on the money tree (the average play¬ 
er tries about 20 times per visit), TreeLoot 
earns a fraction of a cent in ad revenue. 

That may not sound like much, but it adds 
up. In August 1999, TreeLoot garnered 3.5 
million unique visitors, accordingto Media 
Metrix—resulting in 500 million ad impres¬ 
sions, “We’re looking at doing over $10 mil¬ 
lion [in the year 2000] in gross revenue,” 
says Lynn, who has never received venture- 
capital funding or even a bank loan for his 
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he and three friends realized that retail 
property was expensive. “It would be really 
difficult to make money with traditional retail, 
especially with a focus like fly-fishing, given 
that it’s such a small market," he says. They 
noticed that such sites as Amazon.com and 
eBay were gaining momentum. “So we 
quickly changed our game plan and decid¬ 
ed to be the biggest fishing site on the Web." 

The site was launched in August 1999; it 
grew more than 300 percent in its second 
month of operation and lured $1.2 million 
from private investors. The secret? “Do as 
much as you can yourself,” Pardue says. 
“You don’t have to spend a ton of money with 
other people to build a Web site.” 


Diaf/nosis: Web 

J. Kevin Shushtari 

Rx.com 

AUSTIN, TEXAS 


diabetes. Although he was a Net newbie, 
the one thing that gave him solace was going 
to chat rooms and bulletin boards to hear 
about other people’s experiences with the 



u Two years ago. Dr. J. Kevin Shushtari 
• discovered he had insulin-dependent 


disease. “That sold me on the Internet,” 
Shushtari says. He was so excited by the Net 
that he decided to start a business online. 
“So I took an ad out in The Wall Street Jour¬ 
nal that said, ‘Young Harvard-trained 
entrepreneur, looking for a way to combine 
interest in Internet and health care.’” 


Shushtari received i50 telephone calls 
the first day alone. He finally took on two 
partners—one who was a Wall Street banker 
and the other who “had this great idea to 
start an online pharmacy.” Shushtari uproot¬ 
ed his Connecticut-based wife and three 
kids and moved to Texas to start rx.com. 

It took a while getting the online pharmacy 
off the ground; Shushtari and his partners 
first had to build an automated prescription- 
fulfillment center. “We wanted to control all 
aspects of the customer experience, one of 
which is filling orders,” Shushtari says. “It’s 
not the same as selling books or CDs. If you 
make a mistake, it could cost someone’s life.” 
Once Rx.com became virtual, however, CBS 
took notice and invested $37.5 million, 
obtaining 20 percent of the company. 

Shushtari, 42, says he and his partners 
want Rx.com to become the community phar¬ 
macy of the 21st century; “My goal is to bring 
hope and inspiration to people who suffer 
from chronic conditions, the way the Inter¬ 
net brought hope and inspiration to me.” Q 

CARLA SINCLAIR and MARK FRAUENFELDER 

are the editors of TV Ultra [tvultra.com]. 
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Compaq tnnovatlons 

Compaq, Klipsch, and Lucas Arts have joined for 
to bring you Klipsch v.2-400, the first and oi' 
professional PC sound system with THX, Wi 
sound and 400 watts of power, Klipsch spi 
bring games, music, and the Inti 


Compaq Financing 

From instant application processing to flexible 
payment options, the Compaq Consumer 
Financing Program' makes it easy to get 
the latest Compaq technology. Call now to 


Pentium®/// 
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We’re making everything 
about computers easier, 
inciuding buying one. 

The Compaq Presario 5700 Series Internet PC. 

Internet access at the touch of a button. USB and IEEE1394 ports located on the front of the PC 
for easy connection to digital camcorders and other peripherals. And the option of Home Phoneline 
Networking” for simultaneous Internet connections from every PC in your house. 

At Compaq, we’ve made our reputation by making computers easier and more fun to use. Now 
we’re even making them easier to buy — and we’re not just talking price. We’re talking choice. Get 
yours at your favorite retailer, call us directly, or visit our website. We even offer a number of 
financing optionsi 

Speaking of options, how about a faster processor? A bigger monitor? More memory? No problem. 
We make customizing your PC easy, too. In fact, there’s only one thing that’s difficult about buying 
one of these PCs. Choosing one. 


128 MB SyncDRAM expandable to 384 MB 


13.4 GB (7200 rpm) UltraPMA Hard Drive’ 


kx) 3 3500 16 MB 2X AGP Graphics 


Sound Blaster" Live! Value PCI Audio 


56KmJV.90Modem= 


Klipsch v,2 -400 Watt Speaker System 


Digital Creativity Imaging Center* 


Compaq CV71517‘ Monitor (16.0“ VIA) 


4X CD-RW (Read/WriteaPle) Drive': Add $199 


128 MB SyncDRAM expandable to 384 MB 


00 rpm) JItraDMA Hard Drive' 


1 3 3500 16 MB 2X AGP Graphics 


Sound Blaster Uve! Value PCI Audio 


Digital Creativity Imaging Center* 


Microsoft Featured Home Collection & MS Word 


10.0 Mlips Home Phoneline Networking Card* 


MS Featured Home Collection & MS Word + Windows98 


Compaq CV71517" Monitor (16.0'VIA) 


$1799 |$5i„ $19991$56.. 


Klipsch V.2 -400 Watt Speaker System: Add $249 


Free Internet Access 

From NetZero* 

These Compaq Presario Internet PCs 
give your family fast, easy Internet access. 
And now they give it to you free. You’ll 
get unlimited Internet service, courtesy 
of NetZero* and Compaq. No fees. 

No gimmicks. No long-term commitments. 


1-888-228-6831 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 
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PRESARIO 1 SOOT PRESARIO 1900T 

Powerful Desktop Performance A Thin and Light Next-Generation 
In a Mobile Internet PC Mobile Internet PC 


•All prices shown are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid In the U.S, only and are subject to change or cancv,™™, -----—» 
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N.A. Financing available on approved credit. Payment based on a 48-month term at 14.99% APR. Your APR may be higher. Hiere Is no fee for Compaq purchases billed directly to your account. However, there is an access check 
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PRESARIO 1900T-400 

INTERNET NOTEBOOK PC 

PRESARIO 1900T-433 

INTERNET NOTEBOOK PC 

Mobile Intel* Celeron" Processor, 400 MHz 

Mobile Intel Celeron Processor, 433 MHz 

12.1" TFT Active Matrix Display 

12,1“ TFTActive Matrix Display 

64 MB SyncDRAM 

64 MB SyncDRAM 

4,8 GB UltraDMA Hard Drive' 

4.8 GB UltraDMA Hard Drive' 

24X Max CD-ROM Drive* 

6X DVD-ROM Drive' 

ATI Mobility Hardware Accelerated 

3D Graphics with 8 MB Video Memory 

ATI Mobility Hardware Accelerated 

3D Graphics with 8 MB Video Memoty 

66K ITU V.90 Modem (PCI)* 

56K ITU V.90 Modem (PCI)- 

Ultra Hi-Capacity Lilon Battery 

Ultra Hi-CapacIty Lilon Battery 

128 KB Integrated ■On-chip" cache 

128 KB Integrated ■On-chip" cache 

Microsoft* Featured Home Collection 

Microsoft Featured Home Collection 

Microsoft Windows*98 

Microsoft Windows98 

$17991 $5i„» 

Extra Ultra Hi-Capacity Lilon Battery: Add $129 

$1999 $56„« 

Compaq Value Case: Add $39 i 

Extra A/C Adapter: Add $49 

Extra A/C Adapter: Add $49 ' 


These Compaq Presario Internet PCs 
give your family fast, easy Internet access. 

And now they give it to you free. You’ll 
get unlimited Internet service, courtesy 
of NetZero* and Compaq. No fees. 

No gimmicks. No long-term commitments. 
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Free Internet Access 

From NetZero* 
























Attention all modem-plugging, 
drive-swapping, peripheral-obsessed 
notebook users: 

Your all-in-one notebook is ready. 

The Compaq Presario 1800T Series Internet Notebook PC. 

while it may be impossible to be all things to all people, there now exists a notebook which is all things 
to certain people. 

People whose pulses race at the mere mention of features like Accelerated 3D Graphics, JBL Pro Audio, 
and a fifteen-inch display. People who have been itching for bonuses like one-touch Internet access, DVD, 
and a superfast 56K modem.’ People who get an extra charge out of knowing that they can get all this stufif built 
into one sleek notebook. 

This little powerhouse also comes with your choice of a blazing-fast Intel® Celeron™ or Pentium® III processor, 
making it one of the highest performance PCs to ever hit the road. 

The all-in-one Compaq Presario 1 SOOT Series Internet Notebook PC. The only thing missing from it is you. 


Intel Mobile Pentium* III Pro 


tel Mobile Pentium III Processor, 450 MHz Intel yobile PentiiJiii III Pro 


4,1 "TFT Active Matrix Display 


i.O GB UltraOMA Hard Drive' 


6.0 GB UltraDMA Hard Drive' 


10,0 GB UltraDMA Hard Drive' 


24X Max CD-ROM Drive’ 


3D Graphics with 8 MB Video Memory 


56K ITU V.90 Modem (PCI)’ 


56KnUV,90 Modem (PCI)’ 


56KITUV.90 Modem (PCI)’ 


256 KB Integrated "On-chip" cache 


266 KB Integrated "On-chip" cache 


256 KB Integrated ‘On-chip" a 


eT Ethernet Network Card 


10/100 Basel Ethernet Network Card 


10/100 Basel Ethernet Network Card 


10/100 Basel Ethernet Network Card 


Microsoft Featured Home Collection -r WindowsOB Microsoft Featured Home Collection + Windows98 Microsoft Featured Home Collection -e WIndowsOB Microsoft Featured Home Collection -r Windows98 

$2199i$62„.. $2599l$B..« $27991 $78... $2999l$84... 


6X DVD-ROM Drive-: Add $150 


CD-RW Drive’: Add $150 


128MBSyncDRAM:Add$200 


10.0 GB UltraDMA Hard Dnve': Add $150 


96MBSyncDRAM:Add$100 


192MBSyncDRAM:Add$20Q 


18.0 GB UltraDMA Hard Drive': Ai 


126 MBSyncDRAM:Add$100 


Extra A/C Adapter: Add $49 


Extra A/C Adapter: Add $49 


Extra Ultra Hi-Capacity Ulon Battery: Add $129 Mobility Auto Adapter: Add $99 


1-888-275-7121 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 


Compaq Retailers 


COMPAQ 


ABC Warehouse, American Appliance, American TV, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Conn's, Cozone.com, 
DataVision, Fred Meyer, Fry's Electronics, h.h. Gregg, J&R Computer Worid, Micrc Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, 
Nebraska Mega Mart, Office Depot, OfficeMax, Onsale.com, Outpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, 
RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, Tops Appliance City, ValueAmerica.com, Worldspy.com Visit a Compaq Built For You Custom 
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U NTIL THREE YEARS AGO. ERIC ROBISON OF 

Louisville, Colorado, had never stopped to con¬ 
template Colonel Mustard, the candlestick, or 
the study. Without ever thinking of a certain 
famous board game, Robison’s small consulting company. 
Clue Computing, registered the domain name [clue.com] 
and built a Web page. Sometime thereafter, Hasbro Inc., the 
toy conglomerate that manufactures the game, demanded 
ownership of the URL. Robison refused. Hasbro took him 
to court, arguing that Clue was an established “famous 
trademark,” and that the company needed the domain name 
to avoid confusing customers. 

Nevertheless, said Robison’s attorneys. Clue Computing 
got to the name first. A federal judge agreed. 

“I view this as one of the battles for freedom of control of 
the Internet,” says Robison, who’s preparing for Hasbro’s 
appeal. "Companies say, ‘We’ve got all the money, and we can 



[business.com] to the owners 
of a business incubator for $7.5 
million—a record at the time. 

Given the stakes, the frenzy surrounding 
domain names is hardly surprising. A few i 
days after EgyptAir Flight 990 crashed into the 
Atlantic Ocean last year, attorneys at R. Jack 
Clapp and Associates scooped up [egyptaircrash.com], 
[fiight990.com], and about 30 other domains. Their ratio¬ 
nale? Not "drumming up business,” of course, but “helping 
grieving relatives.” The lawyers told the online magazine 
Salon that they planned to donate the domain names to 
victims’ families. A few months earlier, a quick-drawing Net 
surfer in Korea, having read about a planned Exxon-Mobil 
merger, paid the government-contracted firm network 
SOLUTIONS a $70 registration fee per URL to own [Exxon¬ 
Mobil.com] and [ExxonMobil.com]. Clue-fighting Hasbro, 


In the world of Internet addresses 


it’s more than likely that someone has already 

taken your good name 


afford to crush anybody who stands up to us.’ In their own 
way, they’re pushing tyranny down on a lot of businesses 
that are quicker to move than they are.” 

For most of its history, the Web has been unexplored ter¬ 
ritory. Whoever found a plot of land could pound in a stake 
and declare it his or her own. But as the potential for profit¬ 
ing in cyberspace increases, the Web is becoming more like 
an anarchist’s used-car lot. Whether it’s the fanciest Porsche 
or the dingiest Nova, you don’t need money or even connec¬ 
tions to buy one. You just have to reach the driver’s seat first. 

Though the U.S. Congress recently passed legislation that 
may change the rules forever, that’s pretty much how domain- 
name registration works. Cases like that of Clue Computing 
show how the current system can sometimes favor the 
^ quicker, smaller guy. But the system can also lead to 
I scratching, clawing, arguing, bartering, and black- 
g mailing. In an economy where a key domain such as 
I [drugs.com] sells for more than $800,000, 

I addresses like [monopoly.com] and [news.com] 
i are priceless commodities. Indeed, last Novem¬ 
ber, a Houston entrepreneur sold the name 


which also holds the trademark to the 47-year-old board 
game Candyland, took on the Net-porn company Internet 
Entertainment Group for ownership of [candyland.com] in 
1996—and won. 

In-the-know tech writers have been on both sides of the 
cybersquatting issue. Two years ago, immediately after New 
York Times Magazine columnist James Gleick coined the term 
microspeakis a label for high-tech Orwellian language patterns, 
a cybersquatter in Arizona swamped him with sales pitches 
for [microspeak.com]. And, having read about Time columnist 
Joshua Quittner’s early registration of [mcdonalds.com] 
(which now rests in the hands of the fast-food giant), 
this writer kicked himself for allowing the German 
candy company to snag [knoppers.com]. 

Cybersquatting may be a fun game for the contin¬ 
gent of Netheads who argue that “information wants 
to be free,” but Big Business—which operates under 
the old-fashioned laws of capitalism—doesn’t find it 
especially amusing. In the anarchist’s used-car lot, if com¬ 
panies see cars with their names branded on the sides, they 
insist on ownership. That’s why trademark laws exist in the 
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the early bird catches the 


whose site is 

THE NAMES BEHIND SOME OF THE NAMES 


BUSINESS.COM A 

Santa Monica, CA, 
business-develop¬ 
ment firm called 
eCompanies recently 
paid a whopping $7.5 
million to a Houston 
entrepreneur for the 
rights to this domain. 

NFLTODAY.COM Ken 

Miller, who lives in 
Clearlake Park, 

CA, has used this * ■{ 

catchy URL (along with 
[nfltoday.org] and [nfltoday.net]) 
to build a profitable sports gambling 
site. In one of the first cases involving the 
new U.S.anti-cybersquatting legislation, 
the National Football League has sued. 



S OTV 


MEOW.COM This was spotted on 
eBay, with an asking price 
of $5,000. 

MONICALEWiNSKY.COM 

Owned by one “Douglas Fur,” 
whose registration informa¬ 
tion lists an address in Chica¬ 
go—and an improbable 
phone number. 


PRESIDENTCLINTON. 

COM Owned by Global 
Net 2000 Inc., based In 
Tehran, Iran. 


VOTE.COM Dick Morris, 
the toe-biting former campaign adviser 
to presidents Clinton and Reagan, paid 
$250,000 for this activism site. -s.K. 


A DOMAIN-NAME STOCKPILER TALKS ABOUT VWY HE DOES IT 


squat 


J oseph Culligan is a Miami private 
investigator who owns 530 domain 
names. All told, they've cost him 
$47,170 to register. But he has yet to 
unload a single one. 

After he registered [senatororrinhatch. 
com], for example, he tried to sell it to 
the Utah Republican for $45,000. Hatch 
declined, calling him an “extortionist.” 

Culligan says he is now waiting to sell 
his 150 political-themed domains—In¬ 
cluding [presidentgeorgewbush.com] 
and [presidentalgore.com]. Sales oppor¬ 
tunities are sure to arise a little further 
Into the 2000 campaign season, he 
says, “when [politicians] take things 
seriously—when they shake things out.” 

Why does he do it? “I’m not a crusader or 
anything,” he replies, adding that he has 
moral reasons for hanging on to such cher¬ 
ished holdings as [lincolnmemorial.com] 
and [departmentofdefense.com]. Out¬ 
raged that an Iranian company owns 



[presldentclinton.com] and that a 
pornographer owns [whitehouse.com], 
Culligan says he is sure his names would 
have fallen Into the wrong hands if he 
had not registered them. 

“We're not trampling on people’s rights,” he 
says of cybersquatters. “We’re trampling 
on rights when a child goes to [whitehouse. 
com] and gets a porno site.” -s.k. 


first place. And it’s fairly certain that, 
before long, we’ll have strict rules to gov¬ 
ern domain-name registration, too. 

“Cybersquatters look at cyberspace as, 
instead of the World Wide Web, the 
wild, wild West,” says Michael Heltzer, 
government-relations manager for the 
International Trademark Association. 
“They think they can claim it, as in a piece 
of land. But trademark holders have invest¬ 
edtime and money in their particular 
marks and have chosen corresponding 
domain names because the public recog¬ 
nizes them as being legitimate.” 

Of course, cybersquatting—a concept 
that allowed a Miami private investigator 
to register [senatororrinhatch.com] and 
offer it to the Utah Republican for 
$45,000—is well on its way to being out¬ 
lawed. But the practice has already led to 
some of the most bizarre disputes in Net 
history: Five years ago, to see if he could get 
away with it, ISP owner Michael Doughney 
registered [peta.org] and erected a People 
Eating Tasty Animals page. The advocacy 
group People for the Ethical Treatment of 
Animals was not amused; after PETA com¬ 
plained, Doughney took down the site. 
Network Solutions has barred both 
Doughney and PETA from using the 
domain name. 

To trademark-owning companies, such 
incidents are more than annoying—they 
can cost millions. The Motion Picture 
Association of America, regularly stung 
whenever Net opportunists register all 
possible variations of movie titles before 
the actual films are released, was one of the 
groups lobbying Congress for legislation. 
Perhaps inspired by Sen. Hatch’s URL 
troubles. Congress in 1999 passed anti¬ 
cybersquatting legislation cracking down 
on those who register domain names in 
“bad faith.” In such cases, trademark hold¬ 
ers could seek up to $100,000 in damages. 

“Not only do you have people infringing 
on legitimate trademarks and service 
marks, and essentially blackmailing people 
from commerce on the Internet,” says Rep. 
fames Rogan, the California Republican 
who sponsored the House bill, “but you 
have massive potential for fraud.” 

There are, of course, those who oppose 
the anti-cybersquatting measures, and 
these critics ask one important question; 
Why is U.S. legislation even necessary? 

In 1998, the Clinton administration 
selected the Internet Corporation for 
Assigned Names and Numbers (ICANN) 
to create its own domain-name policy. 















SYMANTEC INTERNET SECURITY SOFTWARE 



It’s No Coincidence That 
Symantec Products 
Come In Yellow Boxes. 


That’s because Norton SystemWorks™ and Norton Internet Security™ 
really know how to make PC users happy. Not only will your valuable 
data be secure but your system problems will be fixed. What’s more, 
you’ll be safe on the Internet and protected against viruses, hackers 
and material that’s inappropriate for your children. Now doesn’t that 
just make you want to smile? 

Just go to www.happypc.symantec.com to download free trialware 
versions of Norton award-winning products and have a nicer day. 



Buy Now At w 


.happypc.sy 
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vs. namer 


WHEN TWO PARTIES TUSSLE OVER THE SAME WEB ADDRESS, 
THE OUTCOME IS RARELY PREDICTABLE 


ARCHIE COMICS VS. VERONICA A man 

registered [veronica.org] to commemo¬ 
rate the birth of his daughter (who, unlike 
the fictitious Veronica Lodge, is a blonde). 
Archie Comics Publications Inc., citing 
trademark dilution, threatened legal 
action but eventually backed down. “How 
could the world confuse me with her?” the 
real-life Veronica wondered in a caption 
to a Web site photo. “I’m still a baby!” 

POKEY VS. POKEY Prema Toy Co., which 
makes the Gumby and Pokey character 
dolls, tried to claim [pokey.org]. But a 12- 
year-old boy nicknamed Pokey had gotten 
to the name first, and was using it for a site 
on which he posted South Park and Quake 
information for fun. The boy’s father hired 
lawyers, and Prema backed down. 

Around the time of the dis¬ 
pute, Pokey’s site re¬ 
ceived some 10,000 
e-mail messages. 

BRAD PITT VS. 

BRADPITT.COM 

Actor Brad Pitt 
sued two men 
from the United 



Arab Emirates who had tried to sell him 
[bradpitt.com] for $20,000. The suit, 
filed in December in Los Angeles feder¬ 
al court, is one of the first to invoke the 
new U.S. anti-cybersquatting law. 

SALT LAKE ORGANIZING COMMITTEE 
VS. CYBERSQUATTER The person who 
first registered [saltlakecitygames.com] 
allegedly tried to sell the domain for 
$25,000 to an investigator. The Salt 
Lake Organizing Committee, which is 
overseeing plans for the 2002 Winter 
Olympics, subsequently claimed trade¬ 
mark rights and filed suit against the 
domain holder. The committee now owns 
the address. 

ETOY VS. ETOYS In September, the 
niine retailer eToys brought a 
lawsuit against a group of per¬ 
formance artists who have run 
the Web site etoy.com since 
1995, charging that the group 
had “tarnished the eToys 
brand name.” After a judge 
issued a preliminary 
injunction, the site was 
shut down. At press time, 
a court hearing had been 
scheduled for the end of 
December. 


<o> > 


WHATSHAPPENING.COM VS. 
QUEPASA.COM. In a blow 
against global communication, 
the English-speaking news site 
sued its opposite numero in 
October for trademark infringe¬ 
ment. -S.K. 


(Though Clinton signed the Republican- 
sponsored anti-cybersquatting bills as part 
of a budget compromise, he has publicly 
expressed opposition.) Instead of relying 
on U.S. courts to resolve disputes, as the 
congressional legislation does, ICANN’s 
policy called for the establishment of 
international arbitration panels. And 
instead of tailoring domain-name rules 
according to established U.S. trademark 


laws, ICANN proposed a universal set of 
voluntary guidelines for Internet users 
and trademark holders everywhere. 

With Congress passing U.S.-only anti¬ 
cybersquatting laws, says Barbara 
Simons, president of the Association for 
Computing Machinery, "it’s not far¬ 
fetched to imagine other countries pass¬ 
ing similar legislation. Then you could 
have a real problem, because the Net 


doesn’t adhere to geographical bound¬ 
aries. This could really create problems 
for people who want to do business on 
the Net. It could be pandemonium.” 

California’s Rogan sees the situation dif¬ 
ferently. Citing statistics showing that 
most Web sites are registered to American 
citizens, he says the time-tested U.S. court 
system is much more effective than new 
international panels. “I don’t think it 
should be up to a coalition of countries 
that do not respect our statutes,” he says. 
“American trademark law is just that; it’s 
not international law. I don’t want to sur¬ 
render our rights to an international body.” 

Only cybersquatters, along with the 
most committed freedom-of-everything 
activists, continue to support such bla¬ 
tant “land” grabs as the one involving 
senatororrinhatch.com. But plenty of gray 
areas remain. Consider, for instance, the 
man who registered [veronica.org] for his 
daughter—and immediately heard from 
lawyers representing Archie Comics, 
which created the famous cartoon 
brunette Veronica Lodge and owns the 
domain [veronica.com]. 

So what happens when more than one 
party legitimately claims rights to the 
same domain name? In Canada, notes 
ICANN CEO Mike Roberts, Delta Faucets, 
Delta Air Lines, and Delta Hotels are all 
jockeying for the [delta.ca] URL. He sug¬ 
gests that the companies simply become 
more creative, registering, say, the more 
specific [deltafaucets.ca]. 

But Kenneth B. Wilson, one of the chief 
lawyers for Hasbro, argues that in such 
cases the company with the best-known 
trademark deserves to use the name. 
“What if I ran a company called Kodak Car 
Wash, and I’d run Kodak Car Wash for a 
couple of years, and took the domain name 
[kodak.com] formy carwash? Doesn’t that 
dilute the famous trademark?” he asks. 
“People who come to the [kodak.com] site 
are not going to be able to look for the 
camera site. Some people will search fur¬ 
ther, but others will just give up. They’ll 
assume Kodak isn’t Internet-savvy.” 

That’s exactly the logic that Clue Com¬ 
puting’s Robison has spent more than 
$100,000 in legal fees to dispute. Clue Com¬ 
puting, he says, has just as much right to 
clue.com as its more famous opponent. 

Still, he did win the fight. So maybe the 
current system—with all its scratching, 
clawing, arguing, bartering, and black¬ 
mailing —can work after all. B 
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So is your satellite system. Or HDTV. All provide 
wonderfully accurate pictures that, thanks to digital 
technology, can be accompanied by equally wonderful 
sound. You simply need superior loudspeakers to 
reveal it. Why JBL? Well, we deliver great sound in 
many of the world’s most prestigious concert halls, 
nightclubs and recording studios. All three Woodstock 
music festivals featured JBL sound systems. And 
today, the majority of movie theaters around the 
world with surround sound are equipped with our 
speakers. Enjoy the best sound in your home with 
speakers from the company with the most impressive 
professional audio resume in the world: JBL. Our 
Northridge (shown here), Studio or Performance 
Series superbly reproduce the remarkable sound 
made possible through digital technology. For 
more information: 1-800-336-4JBL or www.jbl.com. 
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UBL 

Complete the picture with JBL speakers. 
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Compaq CV51515" Monitor (13.8'VIA) 


Compaq CV71517" Monitor (16.0" VIA) 


Compaq CV71517" Monitor (16.0" Wi 


$1099 ! $3T„. $1399 $^. 


MVP Winner 


Compaq Innovations 

Compaq, Klipsch, and Lucas Arts have joined forces to bring 
you Klipsch v.2-400, the first and only professional PC sound 
system with THX. With 3-D sound and 400 watts of power, 
Klipsch speakers bring games, music, and the internet to life. 


•■■Ill 


Compaq Financing 

From instant appiication processing to fiexible payment 
options, the Compaq Consumer Financing Program' 
makes it easy to get the iatest Compaq technoiogy. 

Cali now to arrange a iow monthiy payment. 



































We’re making everything 
about computers easier, 
inciuding buying one. 

The Compaq Presario 5900Z Series Internet PC with the powerfui new AMD® Athlon" Processor. 

Internet access at the touch of a button. USB and IEEE1394 ports located on the front of the PC for easy 
connection to digital camcorders and orher peripherals. And the option of Home Phoneline Networking* 
for simultaneous Internet connections from every PC in your house. 

At Compaq, we’ve made our reputation by making computers easier and more fun to use. Now we’re even 
making them easier to buy — and we’re not just talking price. We’re ralking choice. Ger yours at your 
favorite retailer, call us directly, or visir our website. We even offer a number of financing oprionst 

Speaking of options, how about a faster processor? A bigger monitor? More memory? No problem. We make 
customizing your PC easy, too. In fact, there’s only one thing that’s difficult about buying one of these PCs. 
Choosing one. 


AMD Athlon 700 MHz Processor 

AMD Athlon 750 MHz Processor 

128 MB SyncDRAM 

128 MB SyncDRAM 

20,0 GB (7200 ipiti) UtraDMA Hard Drive’ 

27.0 GB (7200 rpm) UltraDMA Hard Drive' 

10X DVD-ROM Drive' 

10X DVD-ROM Drive* 

3Dfx Voodoo 3500 16 MB Graphics Card 

Creative Annihllator 32MB w/GeForce256 Graphics 

Sound Blaster Livel Value 

Sound Blaster Live! Value 

56K ITU V,90 Modem' 

6.0Mb Max Digital Modem* 

Klipsct) v.2-400 Watt Speaker System 

JBL Pro Amplified Speakers 

Digital CreaPvity Imaging Center' 

Digital Creativity imaging Center' 

8X CD-RW (Read/Writeable) Drive' 

Microsoft Office 2000 SBE" 

Microsoft Featured Home Collection-i-MS Word 

Microsoft Windows98 

Microsoft Windows98 

Compaq CV91519" Monitor (18.0“ VIA) 

Compaq CV71517" Monitor (16.0" VIA) 

$2299 $M,._ 

60Mb Max Digital Modem': Add $99 

$26991$™,- 

8X CD-RW (Read/Writeable) Drive': Add $199 

Creative Annihllator 32 MB Graphics: Add $147 

250 MB Iomega Zip Built-In" Drive -i 1 disk: Add $149 


U750 Color Inkjet Printer; Add $149 Microsoft Office 2000 Professional Upgrade: Add $199 


Free Internet Access 

From NetZero* 

These Compaq Presario Internet PCs give your 
family fast, easy Internet access. And now they give 
it to you free. You’ll get unlimited Internet service 
courtesy of NetZero* and Compaq. No fees. 

No gimmicks. No long-term commitments. 


1-888-286-6413 www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 


Y2K COMPAQ PRODUCTS ARE YEAR 2000 HARDWARE COMPLIANT.” 


COMPAa 


rates wth ADSL/G.Lite ae currently unknown, may not reach e.OMbps, and will vary with line conditions and distance. *1 OX DVD-ROM drives read a minimum of 5,54S Kbps and a maximum of 13,525 Kbps, 'CD-RW drive data transfer 
rates may vary as follows: for recording to CD-R media, the data transfer rate may vary from 150 to 600 Kbps; for writing to CD-RW media, the data transfer rate may vary from 150 to 300 Kbps; for reading to CO media, the data 
transfer rate may vary from 1500 to 3600 Kbps, An appropriate license may be required. Home Phoneline Networking and Ethernet Pott cannot be used simultaneously. Additional PC must have a network adapter, sold separately, 
Aa is a single-user system and will not allow multiple users to access simultaneously under the same account Other Internet Service Providers may have the same restrictions. One year parts and labor. Labor for Desktop systems 
is pickup service during the first 90 days of owner^. Labor for notebooks is pickup service. Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and Trademark Office. AMD, AMD Athlon, and AMD-K6 are 
registered trademarks of Advanced Mkzo Devices, Inc, Intel, the Intel Inside Logo, and Pentum are registered trademarks and Celeron is a trademark of Intel Corporation. MiorosofI* Windows*98 installed. Microsoft, MS, and Windows 
are registered trademarks of Microsoft Corporation. Iomega and Zip are registered trademarks and Zip Built-In is a trademark of Iomega Corporation. Product and company names mentioned herein may be trademarks and/or registered 
trademarks of other companies. Call Compaq MondaH=t1day, 7:00am-11:00pm (CTf. Saturday and Sunday, 7:OOam-7:OOpm (CT). ©2000 Compaq Computer Corporation. All rights reserved. 


Compaq Home 






















Papua’s got a 

brand new bag 

From carved figures to spirit masks, native handiworks from across 
the world are getting to market online by Cree McCree 


136 fe 












Click click click click click. No, that’s not the sound of a day trader buying futures online. 
It’s the staccato riff that emanates from the mouth of Zacharias Kram when he 
experiences the shock of the new. And on his first trip to the U.S., the master carv¬ 
er from the tiny village of Kambot in Papua New Guinea finds plenty to click about 
in New York City—like the elevator ride in a high-tech Midtown office building. 


The receptionist does a double take when Kram and his 
entourage emerge from the elevator. This is not the usual gag¬ 
gle of suits dragging rollaways with demos of their dot-com 
launch. A compact, nut-brown man with a face chiseled as fine¬ 
ly as his wood sculptures, the 62-year-old Kram sports a tourist- 
shop sweatshirt emblazoned with a New York skyline. But sight¬ 
seeing is not what’s on his mind. He 
has come to sell his wares—not by 
spreading them on a blanket, but by 
spreading the word about import- 
NOW.coM, where consumers can buy 
ancestral figures, spirit masks, and 
other goods handcrafted by native arti¬ 
sans from around the world. 

“Art is something that’s been passed 
down for generations,’’ explains 
Papuan interpreter Paul Kosof, while 
Kram shows off his boar-bristle brush 
and the coconut shells in which he 
mixes paints made from local clay. “It’s 
not something they do now just 
because someone wants to buy it. They 
do it because they want to tell a story, 
so that later their children will remember, ‘OK, my father has 
gone to America because he can carve something like that.”’ 

ImportNow’s Jane Lim wasn’t the first buyer to make the trek 
to Kambot, which lies deep in the interior of New Guinea’s 
jungle. But the visits were few and far 
between. “Maybe once a year someone 
would come in and buy a couple of 
pieces for the tourists,” reports Kram. 

Indeed, the villagers suspected Lim 
would not be back—especially since 
she paid in cash, for which they had lit¬ 
tle use. Nor did they understand the con¬ 
cept of the Internet, since the village 
has no electricity and most of the peo¬ 
ple have never even seen TV. 

But Lim returned within a couple of 
months, this time bearing goods that they 
could use, like schoolbooks and tools, along 
with a battery-powered laptop. “It’s such a 
new thing for me, I cannot describe it,” says 
Kram about first seeing his carvings on a com¬ 
puter screen. But he did understand that the 
work he was making in his hut was now reach¬ 
ing a global marketplace. He also understood 
that when Lim came back, she’d be bringing t 
water pump obtained from the World Health 


Organization, along with an engineer to install a filtration sys¬ 
tem the village sorely needs. 

It’s a nice fairy tale, but what are the long-range implications 
of this exchange? It’s hard not to think of The Gods Must Be 
Crazy, the 1980 film in which Kalahari bushmen encounter 
modern civilization for the first time in the form of a Coke bot¬ 
tle. And it’s hard to forget that in the 
film, civilization turned out to be more 
of a curse than a blessing. Will Kam- 
bot’s culture be diluted, exploited, 
or transformed, even as it profits from 
e-commerce? 

“All these tribes, whether in New 
Guinea or Borneo or elsewhere, know 
how to survive,” observes ImportNow 
CFO Kian C. Tay, who is quite clear¬ 
eyed about previous intrusions of 
modern life on indigenous societies. 
“In the past, we were the ones who 
brought the trouble, honestly. We 
brought the viruses, we brought the 
flu.” The hope is that Web outlets, by 
creating a steady market for native 
goods, can break that pattern and actually 
help tribes preserve their way of life. 

“A lot of the younger kids go off to work 
in city factories, and their heritage is not 
passed on,” notes company founder and 
CEO John Chen. “So if they can see that there 
is a future in these crafts, that may lead to, 
‘Well, I’m more inclined to pass it down to 
my sons and daughters.’ ” Kram, the father 
of nine and grandfather of 12, seems to agree. 
Tf I can do something for the village,” he 
says with a shy grin, “then yes, that’s 
something good for us.” 

Whether that ultimately proves to be 
true is hard to predict. But the site’s one-of- 
a-kind tribal artifacts sell for well below 
retail cost. At least 25 percent of the pur¬ 
chase price goes directly to the artist, 
because Web sales eliminate most of the 
middlemen in the import-export process. 
“Can you imagine?” muses Tay, after 
Kram is presented with a ceremonial 
top hat that clearly delights him. 
“Your children could be buying Zacharias’s 
children’s artwork. And you’d be wired in 
some sense.” SS 


They do it because 
they want to tell a Story, 
so that later their children 
will remember, OK, my 
father has gone to America 
because he can carve 
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which side are you on 

There is a growing gap between those who are technology savvy and 
those who are not. Who is being left behind and what lasting impact will 
this have on our children? Digital Divide is a groundbreaking PBS 
documentary that explores the haves and have-nots of the “information 
age.” Watch and find out why it is a much greater issue than access alone. 


Digital 


Divide] 


Premiere Presentation 



January 28th 
9:oo pm 

(check youT local listings) 

www.pbs.org/digita1divide 


Encore Presentation 



February 7th 

9:oo pm et/8:oopm central 

www.zdtv.com 



A pTesentation of ITVS 
PToduced by Studio MiTamaT 










ADVERTISING SUPPLEMENT 


valentineis 



line 

ipping mall I 


Fall head over heals 
for onine shopping 


with Yahoo! Internet Life’s 
Valentine’s Day Online 
Shopping Mall. Your heart 
will race, your face will flush, 
you find the perfect gift for 
that someone special in your life | 
Turn the page, and then link to 
these sites online for the ideal gift | 
selection. A gift, from us to you. 
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auctions 

BoxLot 

computer products 
Dell.com 

digital credit card 
Aria 

gift/shopping sites 
Gifts.com 

home entertainment 
Bigstar.com 
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Instant online approval. 
Instant rewards. 

www.aria.com 


look for the 
online shopping mall 
button on 

www.yil.com 


bigstar.com 


Find all of your movie needs 
at bigstar.com, your movie superstore. 
Choose from thousands of hit movies 
in hundreds of categories and save 
UP TO 40% on ail DVD preorders! 


www.bigstar.com 


your direct link to 


great buys online 


sponsored by 
BE DIRECT™ 

DML 


boxl^ 

Easy auctions for everyone around the world 
and on the Web. 

www.boxlot.com 

















|7| QlftS.com 

^Just the perfect qifts. 


Just the perfect gifts. 

FREE Valentine’s Day bouquet with your purchase of $50 or more. 

Offer expires 2/10/2000. Not valid with any other promotions or offers. One-time use oniy. $50 minimum purchase must be in merchandise order vaiue, exciusive of any appiicabie shipping, handling or tax charges. Offer good in continentai U.S. oniy. 


Well help you find the perfect Valentine’s Day gift. 
And don’t worry about the flowers - they’re on us. 





Qg0 

Pentium®/// 


THERES SOMETHING 
ABOUT THE /ANSM/ER TO 
A COMPUTER' QUESTION 
THAT MAKES ME WANT T^ 

KISS SOMEBODY. ^ 


’'MpnlhUiMynients based aft ^les price depicted for 48-mo. term at 13.99% APR. NOT ALL BUYERS WILL aMmgfgKHKIlkm. 
APR lor ijiiAiHiett customers-'Twes by creditworthiness of customer as determined by Dell Financial Services LP. Ptments exclude 
tntids and shipping charges that vary. Taxes & shipping charges due with 1st payment unless included in the iiiiilliiKliaaiiaaihiiiH 
which case your menthly payment will be higher. Purchase Plan offered through Dell Financial Services L.P., 14050 Summit Dr., 
Austm.TX 7B728, to U.S. state residents (including D.C.I with approved credit, excluding AR and MN residents. Availability may be 
limited or offer may vary in otlterstates. 













DELL* O/MfA/S/OA/V500rDesktop 


■ 64MB SDRAM at lOOMHz 

■ 10GB’ Ultra ATA Hard Drive 

■ NEW 17" (16.0" vis, .28dp> E770 Monitor 

■ Intel* 3D AGP Graphics 

■ Max* Variable CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card 

■ harman/kardon HK-195 Speakers 

■ V.90 56K Capable" PCI Telephony Modem 
for Windows « HP* 610CL Printer with Cable 


$/499 ♦ 


E ■ value CODE: 89572-B00114 


Dell Recommended Upgrade: 

■ Premier 3-year At-Home Service’ 


■ NEWSB Uvel Value Digital with MusicMatch* 


I 8X Max” Variable DVD-ROM Drive with 
FREE SZO DVD Movie Offer” 

Add $209 E-VAtUE COD& 89572-500117u 



Pucker up. Dell® is quite passionate about giving you the computing answers you need. 
There's Ask Dudley! available online 24x7 to answer all of your questions in that most 
welcome of languages: plain English. If we can't help you online, or on the phone after 
troubleshooting, o technician con come to work on your system right in your home? Exactly 
what you'd expect from the winner of the Computer Shopper Shoppers' Choice Award for 
the best service and support in 1999! It's one more benefit of the DelUme^" total ownership 
experience. A complete resource for products and services that moke it easy for you to get 
the most out of technology. 

DELL4me I I YOUR THOUGHTS EXACTLY. 


NEW DELL* D/MfA/S/OW*xpsB600rDaskt< 

■ Intel* Pentium* III Processor at 600EB MHz 
m 128MB ECC PC700 RDRAM at 356MHz 

■ 27.3GB* Ultra ATA Hard Drive (7200 RPM) 

■ 17" (16.0* vis, .26dp) M780 Monitor 

■ 32MB NVIDIA TNT2 Ultra 4X AGP Graphics 

■ 48X Max* Variable DVD-ROM Drive with 
FREE $20 DVD Movie offer” 

■ Turtle Beach Montego* IIA3D” 320V Sound Card 
with MusicMatch* Jukebox Standard** 

■ Altec Lansing ACS-340 Speakers with Subwoofer 

■ V.90 56K Capable" PCI Telephony Modem for Windows 


$2299 


■VALUE CODE: I 


■ NWHarman Kardon HK-595 Surround Sou 
Speakers with Subwoofer 

■ 250MB Iomega Zip BUILT-IN Drive with One 
Add $319 E-VALUE CODE: 89572-500125k 


DELL® 0/MfWS/OA/*U33cDesktop 

■ Intel* Celeron™ Processor at 433MHz 

■ 64MB SDRAM at 100MHz 

■ 4.3GB’ Ultra ATA Hard Drive 

■ W£W16“ (13.8" vis) E550 Monitor 

■ Intel* 3D AGP Graphics 

■ 40X Max® Variable CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card with 
MusicMatch* Jukebox Standard* 


■ V.90 56K Cap. 
for Windows 

$999 


5" PCI Dt 


JSSpeal 


E-VAIUE CODE: 89572-500109 
nended Upgrade: 

■ Premier 3-Year At-Home Service’ 

■ 6.4GB* Ultra ATA Hard Drive 

■ NEWOT (16.0* viewable, .28dp) E770 Monitor 
Add $189 E-VALUE CODE; 89572-500111u 


Dimension* systems include: ■ Keyboard ■ Mouse ■ 3.5" Floppy ■ MS* Windows* 98, SE 

■ McAfee VirusScan 4.02 • MS* Works Suite 99 Software ■ 3-Year Limited Warranty* 

■ 1-Year At-Home Service’ ■ 1-Year Dellnef" Internet Access'* with 20MB of Online Backup” 


1.800.545.3767, 




BE DIRECT 

D0LI. 

www.dell4me.com 








7o you HQve enough RAM to reslly ddzp 
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WEB USER II 

Eliminate Junk E-Mail Plus: 
The Web's Best News Trackers 




WHERE TO, HOW TO, BEST OF: OUR MONTHLY GUIDE TO LIFE ON THE WEB edited by cree McCREE 


Filmmaker JFHGORfitsi 
touts hot spots for cinephiles, 


Mountaineer ERIC SIMONSON 
treks across the Net, 


Be My VALENTINE, 


fCONTEiS 


innovators: 


[ In today’s celebrity-obsessed 
, culture, being famous for being 
* famous is just par for the course 
—especially online. (Two words; Cindy Margolis.) Fortunately, there’s 
also room on the Web for singular individuals. For a look at some great 
creative thinkers, from Leonardo da Vinci to William S. Burroughs to 
Paramahansa Yogananda, see “Learning and Creativity,” page i62. 


NEW. NOTABLE 

&FUN .146 

This month’s hot picks 


ENTERTAINMENT 

& SPORTS .148 

Trendspotting: The Biair 
Switch Project Plus: B-Movie 
Icons, Indie Records, Musical 
Athletes, Urban Legends 


HEALTH 

& FITNESS 152 

Doctor on Cali: E-Drugstores 

Plus: Plastic Surgery, Acupuncture 


MONEY 

& SHOPPING 154 

Money Matters: After-Heurs 
Trading Plus: Romantic Gifts, 
Rare Books, Auto Parts 


LIFESTYLE 

& COMMUNITY.158 

The Home Front: Seniors 
Online Plus: African-Americans, 
Alternative Energy, Twins & 
Multiples 


TRAVEL 

& RECREATION 160 
Getaway Guru: Luxury Travel 

Plus: Tropical Islands, 
Snowboarding 


LEARNING 

& CREATIVITY 162 
Brain Waves: Cellege Note- 
Taking Sites Plus: Literary 
Outlaws, Inventors, Spiritual Gurus 
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fflWebCMide 


New, Notable & Fun 

A QUICK LOOK AT WHAT’S HOT-AND WHAT’S COOL-ON THE WEB THIS MONTH 


RELAUNCH 


official site of the PGA Tour, 
PGATOUR.COM. [sportsline.com] 


CBS SPORTSLINE The sports 
media company has teamed up 
with MOUNTAINZONE.COM to 
provide climbing and snow-sports 
info and products, and with the 
FairMarket auction network to ped¬ 
dle them. If you happen to prefer 
less extreme events, SportsLine 
and GolfWeb.com launched the 


OUTSIDE ONLINE Join Mr. Fit 
and the Adventure Advisor on your 
next foray into the great outdoors. 
The site’s redesign presents new 
events, maps, gear directories, and 
online access to the print maga¬ 
zine’s comprehensive archives. 
[outsidemag.com] 



Walls Come Tumbling Down 

T he MARX BROTHERS’ A NIGHT AT THE OPERA IS AN ELABORATE 

destruction of the highfalutin temple of classical music, 
not to mention one of the all-time gut husters. Relish a 
moment-by-moment breakdown at Bill Buchanan’s a 

N/GHTAT THE OPERA TREASURY [www.oxford.net/-gmarx], a 

true cornucopia of Marx arcana. And if you enjoy the Marx Broth¬ 
ers’ pre-karaoke lip-synching of Italian arias with turntables 
strapped to their backs, how about oratorios horn Greek tragedies 
played on aging bomber parts? There are few finer examples of 
a composer/inventor/hobo wielding his wrecking ball from with¬ 
in the temple walls than Harry Partch. The late iconoclast lives 
on in the brilliantly staged corporeal meadows [corporeai.com], 
curated by longtime Partch collaborator Jonathan Szanto, where 
the stated mission has a Marxian ring; “Instilling ferment online.” 

MIND CRACKERS: Both Groucho Marx and Harry Partch shook things up. 


ADAPTZ.COM The gateway for 
Net users with disabilities now fea¬ 
tures health and legal resources, 
travel tips about wheelchair-friend¬ 
ly destinations, and an interactive 
virtual community, [adaptz.com] 



FRESH AIR: Oufstde Online 
unveils a relaunch. 


IMAGES 


PHOTOGRAPHY.COM Aiming to 
be the top destination for shutter- 
bugs on the Net, this slick new 
resource showcases photo news, 
links to photography schools, and 
shooting tips from the pros. Cast your 
vote for the winner of the photo-of- 
the-day contest, [photography.com] 

DAZE OF OUR LIVES Each week¬ 
day, Martin Archer and Neil McKer- 
nan post a different black-and-white 
etching of fine Victorian gentlemen 
and ladies, and give it a fitting cap¬ 
tion. The hilarious result? “State of 
the art 19th century humor.” See for 
yourself, [dazeofourlives.com] 

SNARG In the tradition of online 
art installations like JODI.ORG (to 
which it appears to be related), 
this site deftly combines “digital” 
and “Dada.” Make sure that your 
sound is turned on, and don’t be 
afraid to play, [snarg.net] 




ALTAVISTA: SEARCH’S 

[alfavista.com] major over¬ 
haul equipped the once bare- 
bones search engine with 
shopping guides, breaking 
news, personalized services, 
and a flashier interface. 

YAHOO! [yahoo.com] now 
offers instant messaging and 
real-time voice chat on your 
PC. Other new features: Yahoo! 
My Time Guides, a personal 
event scheduler; Yahooligansl 
Games, an online playground 
for kids; and Yahoo! Recruiter, 
a job resource. Yahoo! Every¬ 
where, indeed. 

Learning gateway HUNGRY 
MINDS [hungryminds.com] 
has partnered with companies 
such as SmartMoney.com, 
Yahoo!, the History Channel, and 
Women.com to develop inter¬ 
active courses covering a wide 
range of subjects, from “The His¬ 
tory of Sex” to “The Internet 
Economy Business Model.” 

Auctions, auctions, everywhere; 
Disney-owned GO NETWORK 
[go.com] introduces its own 
bidding site, designed with 
Disney’s family-friendly image 


MONEY & BUSINESS 


INTERNET STOCK NEWS Day 

trading getting you down? Get the 
latest market information, inside 
advice on IPOs, and free real-time 
stock quotes. Moreover, this site 
lets you create your own person- 
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JiUli ght 

Love, and Its Opposite 

L ove may not be blind, but it’s not easy, 
either. American love stories [pbs.org/ 
lovesfories] offers insight on the subject in 
all its contemporary complexities. Focusing on 
the challenges couples face when they attempt 
to bridge “differences,” the first-person stories 
and online discussion groups here encourage 
a dialogue that is very real. Read about such 
relationships as a Mormon student’s marriage 
to an older divorcee, and two men’s cross¬ 
continental, interethnic affair. 

For those who aren’t part of a couple and are 
looking for a Valentine, there’s no time like the 
present. Spill the names of your secret admirees 
to ECRUSH [ecrush.com], and the site will send 
them e-mail asking them to list their own crush¬ 
es. If there’s a match, your identities will be 



MIXED DOUBLES: 2000 is a leap year, gals! 

revealed. While Britney Spears (top Celebrity 
Fantasy Crush) probably won’t e-mail you back, 
the site just announced its first wedding. 

If things don’t work out, pinstruck [pinstruck. 
com] will curse your unlucky ex. Customize a 
cyber voodoo doll according to your target’s 
appearance, and choose from such pointed 
messages as “Hurts, doesn’t it?” He or she will 
receive an anonymous e-mail with a link to a 
personalized effigy impaled with pins. 


alized Internet trading portfolio, 
[internetstocknews.com] 

GFN.COM: WOMEN'S CHAN¬ 
NEL The Gay Financial Network's 
new channel is the first to address 
the business needs of the lesbian 
community. Log on to read columns 
by female professionals in various 
industries, and learn more about 
investing, retirement planning, and 
life in the corporate world, [gfn. 
com/html/content/women.cfm] 


JOHN TRUDELL In the 1970s, 
Trudell was the leader of the 
American Indian Movement and a 
target of the FBI. Since then, he 
has become a critically acclaimed 
spoken-word artist and musician. 
Read about Trudell’s extraordinary 
life and listen to selections from 
his latest album, a testimony to the 
combined power of activism and 
the arts, [johntrudell.com] 

MUSICSPACE.COM Those famil¬ 
iar with the late-night infomercial 
scene are sure to recognize such 
classic albums as Monsters of 
Rock, Christmas with Eivis, and 
Totaiiy ’80s. Now, there's no longer 
a need to watch and wait for that 


toll-free number—these compila¬ 
tions, and many more, are available 
online, [musicspace.com] 



INDIEPOPRADIO.COM Want to 
hear continuous streaming of 
choice tracks in twee, noise pop, 
and all things indie? Turn it up. 
[indiepopradio.com] 


FORTUNOFF With the launch 
of the upscale retailer's online 
store, shoppers can choose from 
an extensive catalog of fine home 
furnishings and Fortunoff’s signa- 
ture Jewelry and diamonds. 
[fortunoff.com] 


GOODHOME.COM Decorate your 
house without leaving your key¬ 
board. The e-tailer's Decorat- 
ingStudio lets you view different 
combinations of paints, wallpaper 
patterns, and fabric swatches in 
virtual rooms. Though the technol¬ 
ogy is still in previews, GoodHome 
, promises “thousands” of choic¬ 
es soon, [goodhome.com] 

SHOPGOODWILL.COM 

Where else can you place 
bids on Surfer Ken in Sparkle 
Shorts, a copy of introduction 
to Freemasonry, a blue organ- 
hat, and a porcelain clown 
face? Proceeds from these 
“hidden treasures,” which are 
culled from Goodwill outlets 
around the world, benefit the 
nonprofit organization. 


TUKIDS The newest addition to the 
software distribution network 
Tucows offers thousands of qual¬ 
ity educational downloads for 
kids. From Gopher Golf and Cray¬ 
ola Print Factory to Biue's dues 
and Algebra: One on One, 
here’s proof that Resident 
Evil isn’t the only gaming 


option out there for young ones. 
[tukids.tucows.com] 

THEPUPPYCAM.COM Pet lovers 
can view real-time footage of Buster, 
a three-year-old Lab at a Baltimore 
animal shelter, or peek in on other 
dozing and playing puppies around 
the country. Can't get enough? 
Adopt Buster and his friends by fol¬ 
lowing links to your local Humane 
Society, [thepuppycam.com] 


IGOURMET.COM Sure to please 
the most epicurean palates, this 
site provides a good selection of 
internationai meats and cheeses, 
party platters, and “Of the Month” 
clubs, [igourmet.com] 

BEER.COM So what exactly con¬ 
stitutes the “total beer lifestyle”? 
According to this new portal, it 
involves sports, live bar cams, and 
babes. And oh, yeah, brews from 
around the world, [beer.com] 

REGRETTABLE FOOD 
GALLERY Want proof that Ameri¬ 
can “cuisine” of the 1930s through 
the 1960s was less than appetizing? 
This extensive collection of mid¬ 
century ads and cookbooks is a cul- 
tural and historical gold mine. 
Bacon Milkshake? Beet Pie Casse¬ 
role? Depression Chicken? It’s all 
here. [Iileks.com/institute/gallery] 
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MOVJES 




The Blair Switch Project 

They promoted their film on the Web. Now the team behind The Blair 
Witch Project \s promoting the Web—on TV 


I N EARLY NOVEMBER, MANHATTAN RESIDENTS 

were met with the sight of extreme athletes 
and hard-core hikers scahng large buildings, 
camping out around the city, and interacting 
with the “natives.” It was all part of the Lost 
Tribe Expedition—a three-day attempt to 
introduce apartment-bound New Yorkers (the 
“Lost Tribe”) to the great outdoors, and to drum 
up publicity for planetoutdoors.com, a new 
sporting-goods Web site, which tracked the expe¬ 
dition with live camera feeds and daily updates. 
Also tagging along was Haxan Films, the maker 
of The Blair Witch Project. Haxan documented the 
trek for a series of TV spots. While the explosion 
of dot-com ads on TV has gained a lot of attention 
recently, the PlanetOutdoors scenario had a 
unique twist: The commercials were being made 
by a company that had gained notoriety by suc¬ 
cessfully promoting its film via the Web. 

“It’s almost the reverse of what we did with 
Blair Witch,” observes Haxan’s Michael Monel- 


lo. “Now we’re advertising the Net. 

“The Internet is not, like, taking a full-page ad 
out in Rolling Stone magazine,” Monello adds. 
“You’ve got to give people a reason to go to your 
site. We did that with the Blair Witch site, and 
PlanetOutdoors is doing that with their site.” 

SPORTS DESK: The news in October that the 
44 members of the NFL Quarterback Club— 
which includes such greats as Dan Marino and 
Warren Moon—were investing in pseudo.com, 
a producer of "television-style programming” 
for the Web, didn’t cause much of a ripple. But 
the QBs’ promise to develop programming for 
Pseudo’s new football channel, which launched 
during the play-offs, is another sign that the 
future of sports viewing will be online— 
despite TV’s current stranglehold on the broad¬ 
cast of major sports events. 

aulCK CLICKS: We reviewed alex fung'S 
PAGE [www.ncf.carleton.ca/~aw220] in October, 
and now that it’s movie awards time again, 
remember that it’s the best site for updates 
on all the various prizes, as well as 
critics’ top-10 lists for 1999. 


B-Movie Icons 

GOO ALMIGHTY The 
Church of the Heavenly Wood 

Thanks to the Tim Burton biopic In 
which Johnny Depp portrayed the 
obsessed auteur of Plan 9 from Out¬ 
er Space, director Ed Wood is n( 
recognized as a cinematic giant. But 
this page goes so far as to treat the 
B-movie legend as a religious icon. 
Adorned with inspirational messages 
such as “Ed Wood Died for Your Sins” 
and “WWEWD?” (What Would Ed 
Wood Do?), the church lets visitors 
get baptized online, confess their sit 
via e-mail, peruse a list of holy days 
(February 5: Tor Johnson’s death), 
and purchase such Wood classics as 
Glen or Glenda?v\a links to Ama¬ 
zon.com. [geocities.com/Hollywood/ 
Bouievard/9565] 

HOLY WATERS John 
Waters Worship Page With 
such films as Pink Flamingos and 
Female Trouble to his credit, direc¬ 
tor John Waters has raised trash 
cinema to an art form. Those who 
are behind in their Waters watching 
can catch up quickly with a filmog¬ 
raphy that covers his entire oeuvre, 
including the 8mm films he made in 
the '60s. Most entries include 
sound clips and pictures, along with 
a plot summary and information or 
how the movie was made. Such 
recurring Waters cast members as 
Cookie Mueller, Mink Stole, and 


















Think Hollywood. Think Net. Think Both. 



The First Annual 
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SHAQ ATTACK; He's a superstar, on- or off-court. 


with biographies that detail their 
real names, birthdays, and career 
resumes. The site also includes a siz¬ 
able list of Waters-related links. 
[tx650.hostingcheck.com] 

VA-VA-VA-VOOWIEISTER 

Russ Meyer.com Known for mak- 
ing movies with well-endowed, 
badly behaved women, Russ Meyer 
created his own cinematic genre with 
such voluptuous classics as Mondo 
Topless, Supervixens, and Faster, 
Pussycat! Kill! Kill! although this 
site cannot, in the event of an emer¬ 
gency, be used as flotation device, it 
can still help you find whatever Mey¬ 
er paraphernalia you've been lusting 
after. There’s information to help you 
order any of his movies that are out 
on video (along with their sound¬ 
tracks), as well as some mouse pads 
adorned with Meyer’s eye-popping 
images. The page also includes links 
to Web sites that honor some of his 
biggest female stars, screen legends 
all. [russ-meyer.com] -PAULSEMEL 


POP CULTURE 


Musical Athletes 

RENAtSSAHCE MAH 
Shaquille O’Neal His turn as a 
rapping genie in the movie Kazaam 
notwithstanding, Shaquille O’Neal is 
one of the few athletes who have 
made the leap from on-court super- 
star to successful off-court enter¬ 
tainer. At the 7-foot-l-inch center’s 
official site, you can listen to clips 


(and watch an early video) from his 
hip-hop albums, including his 1998 
release. Respect. Want to delve fur¬ 
ther into Shaq-Fu’s celebrity? Read 
about his other extracurricular activ¬ 
ities, and even download some of his 
commercials, [shaq.com] 

RAPPING BACK My Deion 
Picture Gallery Deion Sanders is 
one of pro football’s top defensive 
backs, but his prowess apparently 
does not extend to the music world. 
Witness the tepid reception to his 


debut rap album, Prime Time. Nev¬ 
ertheless, the album was another 
intriguing twist in the career of the 
flamboyant star, who also played 
major-league baseball. Listen to 
sound clips, read lyrics, and check 
out tons of pictures at this fan page 
for a man who claims to be “one 
of the best that ever be livin’.” 
[angelfire.com/de/deionandstuff] 

ROCKIN’ PITCHER Stick- 

figure Rapping jocks may get all 
the coverage, but athletes are in 
fact crossing over to many musical 
genres. Anaheim Angels pitcher 
Jack McDowell fronts the "garage 
stomp rock” band Stickfigure. At 
this nicely designed official site, you 
can check out the band’s two 
albums and hear what McDowell 
has to say about individual songs. 
There’s an MP3 of a single from the 
recent Feedbag album, and some 
pictures of McDowell playing live. 
His baseball career is barely men¬ 
tioned. [jackmcdowell.com] 

POP ARCANA A Chicago 
Bears Fan Page Whatever their 
recent fate, in 1985 the Chicago Bears 
were on top of the world. In fact, they 
were so good that few accused them 
of being presumptuous when, weeks 


before the NFL playoffs began, the 
team cut a rap song and an accom¬ 
panying video called “The Super Bowl 
Shuffle.” Pay tribute to the hilarious 
bit of football trivia at this fan page, 
where you can read the lyrics and 
hearths song. Listen to quarterback 
Jim McMahon proclaiming that “I 
motivate the cats, I like to tease/1 play 
so cool, I aim to please” or the late, 
legendary Walter Payton observing 
that “runnin’ the ball is like makin’ 
romance.” [bluenorange.simplenet. 
com/sshuffle.htm] -BILGE EBIRI 


LEGEND IN ITS OWN 
RIGHT Urban Legends Ref¬ 
erence Pages Although many 
sites offer the ubiquitous reports of 
alligators in sewers and gerbils 
in...well, other places, this compre¬ 
hensive collection, maintained by 
the San Fernando Valley Folklore 
Society, stands out. Conveniently 
categorized into such sections as 
College Legends, Cokelore, and 
Questionable Quotes, it rates each 
entry with color-coded bullets that 
range from green (verifiably true) 
to red (clearly false). Many of the 
selections also offer carefully 


01SI guide .***^.„. 

Director’s Cut: Keith Gordon 



Keith Gordon is the 
director of K Midnight 
Clear, Mother Night, 
and, most recently, 
Waking the Dead. 


Urban Legends 
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researched information on the ieg- 
ends’ erigins and how they've been 
spread. Test your own gullibiiity fac¬ 
tor with trivia quizzes, [snopes.com] 


iatest word on everything from faux 
computer-virus warnings to faise 
advisories and promotionai scams. 
Some are branded outright lies, such 
as ATM envelope poisonings and the 


music continues to owe its existence 
to independent labels and record 
stores. The indie universe’s mother 
ship is the Somerville, Massachu¬ 
setts-based distributor Forced Expo¬ 




MUSIC 


TOO GOOD TO BE TRUE 
The AFU & Urban Legends 
Archive Associated with the ALT. 
FOLKLORE.URBAN newsgroup, this 
searchable archive houses hundreds 
of infamous yarns. Browse through 
transcripts of newsgroup postings to 
see how AFUers have defended or 
deflated dubious stories. A good 
place to start is the week’s Top Ten 
Urban Legends!—in both “family” 
and “naughty” categories—as deter¬ 
mined by the number of hits received. 
If you plan to take on the group with 
your own theories, peruse the sum¬ 
maries ef frequently posted stories 
so you don’t beat a dead horse. Don’t 
miss the Dredged Report, which 
debunks the debunkers by exposing 
urban-legend sites as...urban leg¬ 
ends. [urbanlegends.com] 

GOT MYTH? About.com: 
Urban Legends and Folklore 

These days, tall tales aren’t just 
spooky but harmless stories about 
hapless newlyweds that people tell 
around campfires. Although you can 
find plenty of those here, the site is 
particularly good at tracking digital 
disinformation that arrives daily on 
our desktops via e-mail. Check Cur¬ 
rent Net Hoaxes & Rumors for the 


oft-recycled U.S. Postal Service 
e-mail tax. Others, labeled “junk,” may 
have started out sincere but went 
astray, such as the Petition for Afghan 
Women’s Rights-which we actually 
signed. Bookmark this page if you’re 
apt to forward first and ask questions 
later, [urbanlegends.about.com] 

-EVAINGVARSON 


sure. At the FE site, consumers get 
price breaks usually reserved for 
retailers: not quite wholesale but still 
cheaper than at most shops. They 
also get a vast, easy-to-search selec¬ 
tion of artists and labels well off the 
Billboard dnaxXs. From indie rock to 
experimental techno to world-music 
hybrids so fresh they don’t even have 
names yet, FE has it covered, [fe.org] 


MASSIVE ATTACK Let It 
Be Records “We’ve got a//the 
records,” a print ad for this Min¬ 
neapolis shop boasts, and that’s not 
far from the truth. New items range 
all over the sonic map, but the store 


MAKE IT FUNKY Dusty 
Groove America Whether you’re 
a hip-hop head searching for the 
sources of your favorite samples or a 
serious funk, soul, or jazz connois¬ 
seur, Chicago-based Dusty Groove 
has your number. Among the high¬ 
lights at this constantly updated site 
are the legendary DJ-vinyl series Ulti¬ 
mate Breaks & Beats, essential Fela 
reissues from France, and Polygram 
Brazil’s fabulous Tropicalia boxed set. 
Everything is priced to move: Items 
typically cost $10 to $15, and even the 
imports—such as a Japanese Cae- 
tano Veloso singles compilation at 
$22—are reasonably priced. The site 
provides an informative write-up for 
each item, [dustygroove.com] 


Indie Records 


THE SOURCE Forced Expo¬ 
sure Even if we can someday 
download every piece of music 
ever recorded, fans will still covet 
the physical object, be it vinyl or 
aluminum. Much of the best new 


ESSENTIALS 


PRO BASKETBALL 

NBA.COM 

[nba.com] 

If you follow pro basketball, 
this should be your first 
stop. The site provides 
thorough, year-round 
coverage of the National 
Basketball Association. 
ESPN.COM: NBA/WNBA 
[espn.go.com/nba]; 
[espn.go.com/wnba] 

The best sports hub on the 
planet has some of the 
world’s best columnists. 

It gives equal time to the 
women’s and men’s games. 
CBS SPORTSLINE: NBA 
[cbs.sportsline.com/nba] 
Lots of multimedia features 
enhance ample coverage of the 
game. Plus, it’s got Shaq World. 
BASKETBALL.COM 
[basketball.com] 

Chat with other fans from 
around the world, or check 
out the great links. The URL 
is easy to remember. 


is especially strong on Brit pop, the 
post-rave diaspora (thanks to the 
many DJs who work there), and the 
experimental fringe. Serious col¬ 
lectors are bound to melt when they 
see the contents of the monthly 
bidding auctions: rare and out-of- 
print records of every description, 
including vintage 78s. There’s also 
a selection of books and videos as 
well as, yes, plenty of Beatles- 
related material. [Ietitbe.com] 

raUTH »N ADVERTISING 

Other Music The online outlet for 
this New York City store is a well- 
named, well-stocked, well-designed 
haven for record geeks who seek 
music that’s edgy but not complete¬ 
ly inaccessible. The site’s selection 
reads like a college radio playlist, and 
is cleverly divided into eight cate¬ 
gories, ranging from "Out” (where 
you’ll find the Sun Ra) to “In” (as in 
“indie,” where Belle and Sebastian 
live). There’s also a stellar rarities 
selection, [othermusic.com] 

-MICHAELANGELO MATOS 
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Rx for Disaster? 

Not all e-drugstores play by the rules 


I N RECENT MONTHS, INTERNET SALES OF PRESCRIPTION DRUGS HAVE 

come under increasing scrutiny by state and federal health offi¬ 
cials. Although most of the larger sites such as planetrx.com, 
DRUGST0RE.COM, and CVS/PHARMACY [cvs.com] are playing by 
the rules in a battle to become the Amazon.com of e-pharma- 
cies, a growing niche has developed for less-reputable operations. 

Kansas officials pressed charges in June against seven online 
drugstores for selling Viagra and Meridia to a 16-year-old boy who 
was working with investigators. Other states have filed similar 
suits against fly-by-night sites that either ignore the requisite 
“doctor’s consult” or use unlicensed physicians—in one case, a 
retired veterinarian—to sign off on prescriptions. It is risky busi¬ 
ness, particularly for such potent medications as Viagra, which 
can be deadly if used incorrectly. 

In response to growing concerns, the National Association of 
Boards of Pharmacy has devised the Verified Internet Pharmacy 
Practice Site program, which plans to post a VIPPS seal of 
approval on sites that comply with the licensing requirements 
of every state to which they dispense drugs. 

Unfortunately, such measures might not stop unscrupulous 
operators. Many foreign pharmacies are targeting the U.S. market, 
hoping to turn a quick profit in the absence of regulations. With 
some lawmakers clamoring for federal hearings on the problem, 
the loopholes might eventually be closed. In the meantime, con¬ 
sumers would be wise to stick to the big, reputable sites that 
require a prescribing physician. 


MEDICAL PROCEDURES 


Plastic Surgery 

WHERE TO START Plastic 
Surgery Information Service 

Produced in part by the American 
Society of Plastic Surgeons, this thor¬ 
ough and reliabie site provides the 
latest news, statistics, and studies on 
both aesthetic and reconstructive 
procedures. Type in the feature you 
wish to revamp and learn about the 
risks and benefits, plus the often-gory 
details of how the procedure is done. 
Still interested? Use the Find a Plas¬ 
tic Surgeon feature to search by city, 
subspecialty, and expertise, and you’ll 
get a list of plastic surgeons who have 
been certified by the ASPS—which is 
important, because any charlatan can 
call himself a cosmetic surgeon. 
[www.plasticsurgery.org] 

VIRTUAL CONSULTA¬ 
TION Harry A. Classman, 
M.D. The Net is jam-packed with the 
personal Web sites of plastic sur¬ 
geons, whose goal is to get you in the 
door. Dr. Harry A. Glassman’s site is 
no exception, although it does have 
one irresistible feature: You can 
e-mail the Beverly Hills doc a snap¬ 
shot of yourself with a wish list of 
improvements. In a couple of weeks, 
he’ll e-mail you, for free, a digitally 
enhanced image and an explanation 
of what kind of procedures would do 
the trick, [glassmanmd.com] 

WAR STORIES Imagine- 
You.com Want the skinny from 
someone who has been there? Check 
the lively chat room here for the dish 
on a particular plastic surgeon’s abil¬ 
ities, or for first-hand accounts of 
how laser eye surgery really iee\s. 
[imagineyou.com] —JOANNE CHEN 


ALTERNATIVE MEDICINE 


Acupuncture 

WHERE TO START Health- 
World Online: Acupuncture 

Acupuncture is categorized as New 
Age on the Internet, but the ancient 
Chinese healing art has been around 
for more than 2,000 years. Because 
the practice involves inserting nee¬ 


dles into precise points on the body, 
you don’t want to mess around with 
any quacks. HealthWorld Online’s 
referral network can link you to sev¬ 
eral professional acupuncture asso¬ 
ciations. Each one offers a list of 
licensed practitioners as well as an 
understanding of how acupuncture 
can spark your vital energy and 
improve your health, [healthy.net/ 


BACKGROUND RE¬ 
SEARCH Acupuncture. 

com One of the first things a pro¬ 
spective patient wants to know about 
acupuncture is whether it works. 
According to Acupuncture.com, it 
absolutely does, although nobody 
really knows why. The informative 
site provides a number of theories, 
however. Read medical case stud¬ 
ies to learn the effects of acupunc¬ 
ture on everything from PMS to 
addiction, [acupuncture.com] 

PHYSICIAN PRACTI¬ 
TIONERS American Acade¬ 
my of Medical Acupuncture If 

you’d prefer getting your treatment 
from a licensed physician, the AAMA 



represents more than 1,000 medical 
acupuncturists in the U.S. Search 
the database for one in your area, or 
browse the Public Information sec¬ 
tion. Wondering if those needles 
hurt? You can find the answer here. 
[medicalacupuncture.org] ^ 

ANIMALACUPUNCTURE I 

AItVetMed Whoever said that | 
acupuncture is for the birds was right. ‘ 
It’s also for horses, dogs, and cats, g 
AItVetMed provides a member direc- I 
tory for the International Veterinary 3 
Acupuncture Society, along with ^ 
information about how animal acu- ° 
puncture works, [altvetmed.com] t 


152 

























You 7/ find the lowest term life rates in 
America at Quotesmith.com or well overnight 
you $500. More pleasant surprises now 
include instant automobile, family medical, 
group medical. Medicare supplement and 
dental insurance quotes from over 300 
insurance companies! 


$250,000 Term Life Sampler 

Guaranteed Annual Premiums/Guaranteed Level Term Period 



"Q uotesmith provides a list of all insurance 
QQmpgniQs g. p lans that match specific needs . 

The first to make available this new custom 

-search service ." - Nation's Business 

" Get quQtQS pn the spQt - New source for best 
buys in insurance . One wav to get to know 
the market . " - Kiplinger's Personal Finance 

" Quotesmith.com provides rock-bottom 

quotes . - Forbes 



"Q uotesmith keeps a database of about 350 

insurance companies ." - Good Housekeeping 

" Quotesmith offers particulariy thorouah searches ." 

- Los Angeles Times 

" Quotesmith wili scan the insurers and provide a iist 

of different poiicies suited to vour needs ." -Money 

" This soiution has vaiue for those who value 
immediacy and privacy ." - U.S. News & World Report 


Quotesmith.com is the only place on earth where you can get 
instant insurance quotes from over 300 top-rated companies. 

Search the marketplace in seconds. Every quote is guaranteed accurate. Take control of your insurance purchase 
decisions. View the latest claims-paying ability ratings from A.M. Best, Duff & Phelps, Moody's, Standard & Poor's 
® and Weiss Ratings, Inc. on every term life quote. Buy from the company of your choice 
online when you want and without having to talk to any insurance salesmen! Avoid buying 
mistakes and bad advice. Use the Quotesmith.com high speed insurance price comparison 
service before you buy or renew any insurance policy. It’s lightning fast, easy and free. 

Quotesmith.com .oco. »hoo»^ 


Quotesmith.com 



hinai premiums and coverage availability will vary depending upon age. sex. state availability, hazardous activities, personal and family health history. The non-tobacco use pr_ 

shown above may include: Banner Life Ins Co RockviNe, Mq form RT-97: Empire General Life; Brimingham, AL, form TL-06: Jackson National Life, Lansingm Ml, form L1665; First 
Penn-Pacific Life, Hoffman Estates, IL, form BT-1002AA(2-96), Control #B98-198(3/98); General Life, Edwardsville, IL , form 70006; Midland Life, Columbus, OH, form T376 S -— ' 


- -- ------ --T376 & T678; Ohio 

form 80-RCT 790; Old Republic Life Ins. Co., Chicago, IL, form 8-1077; Valley Forge/CNA, Chicago, IL, form 
If FL. NJ & NY. Policy forms vary by stale. $500 lowest price guarantee not available in SO and has specific 

—r - -JI-T--■■■■■■■■•;“ ■■ ->=h dba Ouotesmlth.com insurance services: CA #0827712, #OA13858; UT #90093. Some premiums shown 

graded premium life policies and/or term-like universal life policies. Term life premium rates always escalate after initial rate guarantee period. 


National Life. Cincinnati, OH, form M-TR-I ; Old Ur 
VI17-333-A Series: Premium rates shown are not applicable to residents 

forme anH /*nnHifirtne HofoiloH “'“'W.,qU0teSmith.C0m. Calif-‘-' ' “ 
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SHOPPING 




Day and Night Traders 

You can invest after regular market hours now. But do you reaily want to? 


Romantic Gifts 


FOR CHOCOLATE LOV¬ 
ERS Godiva.com Yum, Godiva. 
There's nothing like one of those 
elegant gold boxes full of wickedly 
rich chocolate to make your Valen¬ 
tine’s heart beat faster. Godiva’s 
Web site is as stylish as its gift wrap. 
Fudge Delice Chocolates ($19 for a 
box of 16) are described as a 
“chocolate-en-chocolate extrav¬ 
aganza.” Serious lovers should 
spring for the Velvet Jewel Truffle 
Box ($69), a deep green velvet box 
studded with pearly beads and 
packed with melt-in-your-mouth 
lusciousness, [godiva.com] 


SEALED WITH A KISS 
RedEnvelope The RedEnvelope 
folks claim that their name comes 
from “a centuries-old tradition” of 
marking momentous occasions 
with meaningful gifts wrapped in 
red paper. (It’s the year 2000 now, 
so there’s a $4.50 gift-wrapping 
fee.) We suggest the simple Japan¬ 
ese bath kit ($38) for tubs that 
hold two. The kit comes with bath 
mitt, soap, incense to “promote 
tranquillity,” floating candles, and 
mineral salts to “relax muscles and 
rejuvenate senses." And who could 
resist the Aromatherapy Bunny 
and Heart ($60)? One good whiff 
of the floppy silk purple bunny and 
fragrant lavender-filled velvet pil¬ 
low, and she’s yours. (He’s yours?) 
[redenvelope.com] 


LIGHT ROMANCE Won- 
derfullyWacky.com: Unusual 
Romantic Gifts For a mere $6 you 
can present your amour with the 
Music Rose, a long-stem red beauty 
that plays the King’s 
“Love Me Tender.” 
Then decorate 
the object of 
your affection 
with Choco¬ 
late Body 
Paint ($9, 
paintbrush 
included) 
before taking 
out the blindfold 
for a game of Pin 


S O you’re watching the evening news 
when you leam that there’s been a major 
recall by one of the Detroit carmakers— 
the same company whose stock you just 
bought. Gulp, m Until recently, you had 
no choice hut to wait until the market 
reopened the next morning at 9:30—^by 
which point much of the rest of the world had 
dumped its stock ahead of you. Now a growing 
number of cyberhrokers, including Charles 
SCHWAB [schwab.com], E'TRADE [etrade.com], 
and MORGAN STANLEY DEAN WITTER ONLINE 
[online.msdw.com], are offering extended hours 
that let small investors buy and sell as late as 
10 p.M. Eastern time. 

But is after-hours trading really a good idea? 
For one thing, late-night trades are handled not 
on the traditional stock exchanges but on a new 
breed of private stock-matching services such as 
ISLAND [island.com] andMARKETXT [marketxt.com]. 
Unlike the exchanges, the new services won’t 
buy your stock themselves. They fill your order 
only if there’s another ready buyer or seller. 

What’s more, there can be significant price dis¬ 
crepancies between services. After Amazon.com 


announced its new online shopping mall on Sep¬ 
tember 29, you would have paid $81 for each share 
of Amazon if your brokerage was forwarding your 
after-hours order to the Island service, compared 
with $80.50 if your brokerage had contracted with 
MarketXT. And, as it turned out, there wasn’t any 
benefit to buying Amazon that night, since the 
stock opened the next morning at $80 per share. 

The US. Securities and Exchange Commis¬ 
sion gave its blessing to extended-hours action, 
but SEC Chairman Arthur Levitt nonetheless 
has warned, “Investors trade after hours now at 
their own peril.” 

QUICK CLICKS: Ever wonder what the man¬ 
ager of your mutual fund is doing with 
your nest egg? The new OpenFund 
at METAMARKETS.COM provides 
real-time reports on every 
trade it makes, plus a window 
onto its trading desk via a Web 
cam....There are dozens of 
mutual funds that invest in 
Internet stocks, but e'TRAde 
[ efrade.com] has introduced the 
E-Commerce Index Fund. 
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SUPER SLEUTH: ComicFind.com 
can track down what you seek. 

the Fig Leaf on David ($17). The 
lucky winner who gets the reusable 
fig leaf closest to the "love center” 
on the poster of Michelangelo’s 
David gets to call the shots all night 
long, [wonderfullywacky.com/ 
romantic.htm] 

DREAMS COME TRUE 

First Fantasies This site offers 
erotic themes galore. How about 
playing doctor and nurse? Sexy 
pirate and fair maiden? Sheik and 
harem giri? Or click Ride the Rugged 
Frontier to find your best gal a stud¬ 
ded black satin bra ($76), or your 
best guy a bandana-print charmeuse 
thong adorned with a miniature cow¬ 
boy hat ($15). [firstfantasies2.com] 
-PAMELA DESBARRES 

Rare Books 

BEST-STOCKED Poweii’s 
Books: The Rare Book Room 

Whether you’re a bibiiophile your¬ 
self or looking to make a grand 
romantic gesture with a leather- 
bound copy of Leaves ef Grass, 
check here first for literary rarities. 
This store-within-a-store boasts 
first-edition classics, 19th-centu¬ 
ry pamphlets, illustrated children’s 
books, science fiction titles, and 
finely bound art tomes, to name a 
few of the nearly 100 categories. 
Online checkout Is speedy. And the 
money-back guarantee might come 
in handy—especially if that grand 


romantic gesture is rebuffed. 
[powelis.com/psection/ 
RareBookRoom.html] 

BEST BOOK 
LOCATOR Alibris If 
Alibris’s worldwide net¬ 
work of dealers can’t find 
what you want, a Book 
Hound function sniffs 
around after your request 
for the next 30 days. But 
you might not need to 
resort to such means. The 
regular inventory includes 
such collectibles as a 
signed first edition of 
Salman Rushdie’s latest 
novel. The condition of 
each book is described in 
detail, and it’s easy to order online. 
Just don’t wait until the last minute 
if you’re buying a gift: Although many 
books ship within 24 hours, those 
routed through foreign dealers can 
take several weeks, [alihris.com] 

BEST COMIC-BOOK 
LOCATOR ComicFind.com 

A real boon to the serious newsprint 
collector, ComicFind can locate back 
issues of Groo the Wanderer, Spawn, 
and Superman—and countless 
other titles, both mainstream and 
underground. Using a national data¬ 
base of dealers, the search engine 
turns up signed copies and rare back 
issues. The site automatically sends 
your order to the seller (or your in¬ 
quiry, if you’re looking to haggle), but 
you have to complete the transaction 
off-line, [comicflnd.com] 

BEST BOOK AUCTION 
eBay: Books Literature lovers of 
all persuasions are sure to find some¬ 
thing here amid the likes of signed 
Steinbecks, first-edition Pynchons, 
and hard-to-find Hemingways—not 
to mention Issue No. I of Captain Mid¬ 
night in the bustling comics section. 
Be sure to check back often, because 
you never know when the right lot will 
surface, [pages.ebay.com/books] 
-BRYAN VAN DYKE 

Auto Parts 

ONE-STOP SHOPPING 

CarParts.com Whether you’re 
looking to accessorize your new 


Porsche or simply coax a few more 
months out of your aging Honda, 
CarParts.com can help. It boasts one 
of the Net’s largest searchable data¬ 
bases: more than 1.5 million parts and 
accessories from nearly 500 suppli¬ 
ers. Enter the make and model of your 
vehicle into Auto ID, and the site auto¬ 
matically narrows your searches— 
both current and future—to include 
only those products that are designed 
to fit your car. [carparts.com] 

HARD-TO-FIND PARTS 
Kanter Auto Products; Auto 
Parts Finder Anyone who drives a 
classic car knows the challenge of 
finding replacement parts. Kanter 
stocks obsolete products for Ameri¬ 
can-made automobiles from 1930 to 
1986, including such long-gone mod¬ 
els as the Nash, Studebaker, and 
Packard. If Kanter doesn’t have what 
you seek. Auto Parts Finder will e-mail 
your search request to its network of 
1,200 distributors. If a distributor has 
your part in stock, it will contact you. 
[kanter.com]: [autopartsfinder.com] 


PREMIUM RUBBER Tire- 

rack.com Looking for a set of 
Hoosier A3S03 racing tires for a cool 
$275 each? Cruise into the best site 
for purchasing high-performance 
tires, which are ranked by Tire Rack 
staff members based on their own 
road and track tests. Don’t miss the 
site’s Wheel Rack, which uses 
Shockwave to let you visualize how 
different models will look on your car. 
[tirerack.com] 

SERVICE WITH A CLICK 

Hyundai Tired of dropping off your 
car at the dealership for repairs, and 
being told there’s a two-day wait just 
for a part to arrive? That’s about to 
change, as the major automakers 
are rushing to let you schedule ser- 
vice work online. If you own a 
Hyundai and want a glimpse of 
things to come, visit the Parts & 
Accessories page at the Hyundai 
Web site, where you can check the 
inventory of your local Hyundai deal¬ 
er and reserve the necessary parts. 
[hyundaiusa.com] -DEAN FOUST 
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THE DIFFERENCE BETWEEN 

OTHER BANKS and US? 


* 


THE DREADED ASTERISK. 


How can such a small notation hide such vital information as “$ 10,000 minimum balance 
required” and “balances below $999 result in .50% interest”? Beats us. Ours just says you 
have to open an account with a minimum deposit of $50 to earn up to 4 times the average 
interest of other checking accounts. And we almost didn't even need a lawyer to write that 


So, why aren’t you NetBanking?"^ 


Net.B@nk" 

member FDic www.nctbank.com 
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CULTURAL HERITAGE 




African-Americans 


BEST REFERENCE SITE 
The Encyclopaedia Britanni- 
ca Guide to Black History Feb¬ 
ruary Is Black History Month—a 
great time to explore this thought- 
provoking site. Peruse entries on 
such icons as George Washington 
Carver and Toni Morrison while lis¬ 
tening to Dr. Martin Luther King Jr. 
deiiver his rousing cry for freedom. 
Relive fevered moments of the civil- 
rights movement on clips culled from 
contemporary newscasts. Or cele¬ 
brate the artistic triumphs of the 
Harlem Renaissance with audio and 
video clips of such figures as Fats 
Waller, Bessie Smith, and Langston 
Hughes, [blackhistory.eb.com] 


The Folks Are All Right 

No longer intimidated by computers, older Americans embrace the Web 


PREMIER PORTAL Net- 

Noir Reflecting the vast diversity 
within the community it serves, Net- 
Noir's menu caters to everyone from 
gospelers to bikers to Linux users. 
Ponder Ms. HeartBeat’s advice to the 
lovelorn, stop by for some avatar chat 
in the Chathouse, browse Black- 
Shopping.com for goods and ser¬ 
vices from black-owned businesses, 
and pick up investment advice from 
the finance channel, [netnoir.com] 


NETWORKING HUB Black 

Voices.com Once you register at 
Black Voices, you can use e-mail, Afro 
Chat, and the Chocolate Cities pro¬ 
gram to meet other African-Ameri¬ 
cans online. Looking to change jobs? 
Use the Career Center’s virtual job 
fairs. For more social opportunities, 
check the entertainment listings for 


J UST WHEN MY PARENTS WERE GLOATING 

about mastering their VCRs and order¬ 
ing movie tickets over the phone, along 
came the big bad Internet to make them 
feel as if they would never catch up with 
new technology. They were doomed to 
grow old in a world where people were 
chatting, shopping, and downloading while they 
sat idly by, hoping that the kids would still call 
or drop by once in a while. Or so they feared. 

The real scenario has hardly proved so bleak. 
Web use by the 50-plus population is on the rise, 
even among older retirees. Joe Walton, director of 
Learning Centers for seniornet [www.seniornet. 
org], which teaches computing skills to senior cit¬ 
izens in more than 160 locations nationwide, 
reports explosive growth. During the past five 
years, SeniorNet’s membership has jumped from 
4,000to 3 2,000. The No. 1 reason new students are 
signing up? The Internet “The things that [seniors] 
learn first are skills that relate to communicating 
with friends and family,” Walton says. “After that 
their interests are as diverse as [those of] the gen- 

RIGHT: Toni Morrison is Beloved by millions. 


eral population.” And just like the rest of us, our 
elders have been luredby online trading: Seminars 
led by Charles Schwab representatives are among 
SeniorNet’s most well-attended sessions. 

Older Americans also have joined the rush to 
settle cyberspace with their own Web sites. 
Among the most successful is grandmabetty. 
COM, which was launchedhy a real-life Grandma 
Betty after a search for peach pie recipes led her 
to hundreds of pages of pornography. When the 
initial shock wore off, the enterprising sexage¬ 
narian took action. The result is a great starting 
point for older users who are still not sure what 
a search engine is but are longing to get in on 
the action. Betty Fox personally checks out all 
her links, eliminating the risk of cardiac arrest 
for curious novices who are seeking out the lat¬ 
est in designer desserts. 

QUICK CLICKS: Do you have older parents 
who are looking to relocate? A quick search 
for senior housing at moving mom and dad. 
COM [movingmomanddad.com] retrieves a full 
range of choices, from retirement resorts 
to assisted-living facilities for all 50 
states and the District of Columbia. 
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LIVING OFF 
THE GRID Home 
Power Next to the 
annual round of hurrl- 
floods, wildfires, 
and earthquakes, Y2K 
wasjustabliponthe 
screen. Home Pow¬ 
er, “the hands-on 
journal of home¬ 
made power,” helps 
you prepare for the 
worst with tutorials 
on how to refit your 

tive energy sources. It 
also provides access 
to technical papers, 
special reports, and an 
InBiz database of more 
than 2,000 renewable- 
energy dealers, manufacturers, and 


every state in the union—or sign up 
for one of the bv@C 2000 Caribbean 
cruises and get out of the union alto¬ 
gether. [blackvoices.com] 

RESOURCES FOR PAR¬ 
ENTS African AineriCcin Child 

This site focuses on practical 
parental concerns, from how to tell 
if your infant is getting enough vit¬ 
amins to how to prepare for the day 
“When Your Child Gets Behind the 
Wheel." But it doesn’t neglect fam¬ 
ily fun. The Marketplace is stocked 
with African-American Barbies, 
software, and videos, [aachild.com] 
-BRYAN VAN DYKE 


ENVIRONMENT 


Alternative Energy 

WHERE TO START IGC 
Internet: Energy Links From 
OPEC online to Wood-heat.com, the 
well-organized links compiled by 
the Institute for Global Communi¬ 
cations reveal the passion and pol¬ 
itics behind alternative energy. Find 
a "green” builder to superinsulate 
your house, learn solar cooking, 
and investigate geysers. Dieselnet, 
biomass, Globike.com, small- 
scale hydro in lndia...you name it, 
every form of renewable-energy 
Web link is represented here. 
[www.igc.org/igc/issues/energy] 


SIMPLE SOLUTIONS 
Backwoods Solar Electric 
Systems Completely refitting your 
home with sustainable power sources 
is not just a weekend project. Back- 
woods counsels beginners to start 
small, and to “grow” a system accord¬ 
ing to their needs. The site also offers 
a carefully selected product catalog, 
as well as classified ads for used solar 
panels and miscellaneous energy 
equipment, [backwoodssolar.com] 

GREEN PRODUCTS AND 
INVESTMENTS Real Goods 

This catalog of renewable energy 
products includes everything from air 
purifiers and bathroom accessories 
to battery-powered Mulchinator lawn 
mowers. Real Goods also promotes 
sustainable lifestyles through the 
nonprofit Institute for Solar Living, 
and offers investors the opportunity 
to trade the company’s stock with 
fellow shareholders in a unique off- 
the-grid system, [realgoods.com] 
-CARL FRANZ, LORENA HAVENS 


FAMILY 


Twins & Multiples 

CRIB NOTES FOR MOMS 
National Organization of 
Mothers of Twins Clubs Inc. 

Sure, you know about some famous 
twins, from the G-rated Olsen sisters 


to the R-rated Barbi babes. Perhaps 
you even know some wicked ones, 
as in, “It wasn’t me—it was my evil 
twin who did it!” But each year, more 
than 50,000 sets of non-celeb, non¬ 
evil twins are born in the U.S. to par¬ 
ents who are overjoyed and usually 
overwhelmed. This site can help 
from the outset, with advice on mul¬ 
tiple-birth pregnancies. After the 
blessed event, an excellent research 
center provides resources for rais¬ 
ing the dynamic duo (or terrific trio, 
or fab foursome...), [nomotc.org] 

CRIB NOTES FOR DADS 
International Online Fathers 
of Twins Club Because dads are 
people, too. Beyond a list of famous 
fathers of twins—including Mu¬ 
hammad AM, Michael J. Fox, and 
Denzel Washington—the club’s site 
offers suggestions about how 
fathers can help out harried moms. 
Pops might be most pleased by 
the copious list of free loot that is 
available to multiple-birth parents. 
[nofotc.org] 


DOUBLES HUBTwin- 
stuff.com This one-stop shop for 
multiple-birth parents offers every¬ 
thing from the latest reports on zygos¬ 
ity testing to a schedule of upcoming 
movies that feature matched sets. 
You’ll also find a merchandise 
mart, a commercial-casting bulletin 
board, and links to twin-owned busi¬ 
nesses, among, urn, multiple other 
features, [twinstuff.com] 

SIBLINGS ON PARADE 
Twinsburg Twins Days Twin 
brothers Moses and Aaron Wilcox— 
who were said to be so close that 

gravel-founded the world’s largest 
twin gathering, which takes place 
each year in Twinsburg, Ohio. More 
than 2,500 sets descend upon the 
Cleveland suburb to participate in 
a gala parade. The site provides a 
history of the 24-year-old event, rel¬ 
evant links, and registration and 
schedule info for Twins Day 2000 
(August 4-6). [www.twinsdays.org] 
-KIMBERLY POTTS 


GSEQ light 

Be Mjc Valentine 


camps; the googly- 
eyed sweethearts the 
cynical singles, and 


your favorite travel 
site and booking a get- 

bie country. For the iJ 



Among the many 
delights of this hearts- 
aiid-fiowers hub are 
links to a wide variety 
of e-cards, from Victo¬ 
rian lace motifs to 
witty animations to 
custom poesy from 
the Cyrano Server. ' 


scenes, sunsets, and 
moonlit nights, then 
put a timeless love 
poem on the inside. 
Just watch the choles¬ 
terol, because these 
folks pile on the 


^uped!^just plain 
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DESTINATIONS 




Tropical Islands 

DISCOUNT GETAWAYS 
Changes in L'attitudes You can 
get suntanned instead of snow- 
blind this winter, thanks to the great 
promotional tie-ins and discount 
travel packages at Changes in L’at- 
titudes. Regional guides can help 
narrow your tropical dream to a 
specific destination in the Carib¬ 
bean, and the resort guide can help 
you pick a place to stay. You can’t 
book online but, hey, you have to 
get off-line to pack, anyway, [www. 

I changes.com] 

SOUND ADVICE Excite 
Travei In your island-paradise 
fantasies, you may jet into the 
unknown with Just a swimsuit and 
a towel. But in the real world, it’s a 
good idea to research where you’re 
going. Luckily for you. Excite has 
already done the legwork. Stellar 
guides to South Pacific and Carib¬ 
bean destinations include dos and 
don’ts that can keep you from com¬ 
mitting social no-no’s, such as 
wearing red or black on Malaita, or 
strolling the streets of Fiji clad in 
only a bathing suit. The guides also 
recommend restaurants, prome¬ 
nades, and activities. Some entries 
are more lush than others, but then, 
so are some islands, [www.excite. 
com/travel/regions/australia_and_ 
Oceania]; [www.excite.com/travel/ 
regions/caribbean] 

FELLOW TRAVELERS 

Islands “The international mag¬ 
azine for island travelers and 
dreamers” explores some of the 
world’s most-coveted destina¬ 
tions. A recent profile of Maui 


Puttin’ on the Ritz 

Luxury travel sites cater to every whim of the rich and adventurous 


A lthough online travel sites initially 
lured customers with low-cost airfares 
and budget deals, today more and more 
are targeting affluent travelers—and 
with good reason. The economic boom 
has produced a surfeit of well-heeled 
globe-trotters, who are more likely to 
have state-of-the-art Internet gear. 

Start your upscale journey at concierge.com, 
a full-service site produced by CondeNast Trav¬ 
eler magazine that offers plenty of perks for 
high rollers. Click CondeNast Traue/er Gold List 
Hotels to peruse posh digs in the city of your 
choice, such as Rome’s elegant Eden, where 
Hemingway and Fellini once held court. 

More extravagant options can be found at sites 
devoted solely to platinum travel, luxuryaless. 
COM does lose a few points for misquoting 
F. Scott Fitzgerald, but its menu is certainly 
dazzling. Although the 104-day world cruise on 
the QE2 ($348,000) is sold out, you can still fly 
to the edge of space in a Russian MiG fighter 

FLYING HIGH: Soar over the Alps on balloon trips from 
THE BOMBARD SOCIETY [bombardsociety.com]. 


($11,900), or visit the Titanic in a research sub 
($35,500). Equally alluring—and more afford¬ 
able—is LUXURY LINK [luxurylink.com], where 
several exotic trips go up for auction every 
week. Options range from an opulent suite 
overlooking Buenos Aires to a balloon tour 
over the Swiss Alps. Although not so visually 
glitzy, REX TRAVEL [rextravel.com] provides 
excellent written details about such unique 
journeys as a safari in Botswana and a VIP rail 
trip through the antebellum South. 

Finally, don’t let the word luxury scare you 
away. Rich people love a bargain, too, and 
many high-end sites some¬ 
times offer good deals. 

QUICK CLICKS; Look for 
adventurous destinations at 
EXPEDIA UK [expedia.co.uk], 
which has joined forces 
with the off-the-heaten- 
path Rough Guides....Reg- 
ister for a free newsletter at 
TRAVELZOO [travelzoo.com] to 
receive the Weekly Top 20 travel deals, 
compiled from more than 150 companies. 




















and the site provides detaiied histor- 
icai background, travei tips, and di¬ 
rections for each destination. Check 
the oniine magazine for “kicker tricks” 
to make your 360 Roast Beef soar. 
[www.boardtheworid.com] 

STREET CRED Heckler 
Dude! if kewi pics of aliey-oops and 
suitcase airs turn your crank, Heck- 
ier deiivers the goods with stunning 
action shots that couid make a 
Spike Jonze edit iook duli. Dive into 
the boarders vs. bladers fracas (if 
you dare), or visit the music page 
for Q&As with thrasher heroes such 
as Kid Rock, [bayinsider.com/ 
partners/heckler] 

IF THE SNOWBOOT FITS 
Dave’s Equipment Guide for 
the First Time Buyer Buying 
new gear and want the straight 
dope? Dave is, like, so informed and 
unbiased, man. The site's explana¬ 
tions and links can steer you in the 
right direction whether you are 
goofy-footed or not. Stop being 
called “tweaked” by your snowbud- 
dies. [monmouth.com/user_pages/ 
dschutz/equip.html] -NITOGAN 


DSSo/o OFF 

12 issues 3^ 3 . g-7 


□ B30/0 OFF 

24 issues 334.3-7 


4SBM2 

□ Payment enclosed. □ Bill me later. 

Annual newsstand price $47.88. N00-U.S. add US$ 16 per year; Canadian GST included. Allow 3-6 weeks for deUvery. 


S FREE CO-ROMs! 

Get the Ultimate Web Companion and Web Blitz 
CD-ROMs — loaded with cutting-edge multimedia 
apps, dozens of plug-ins, do-it-yourself Web authoring 
programs, state-of-the-art e-mail software and more! 
Both FREE with your paid order. 


ticked off where to go for whales, 
deep-sea diving, or a good round 
of golf. You can trade vacation 
vignettes on message boards, or 
check the Classifieds for every¬ 
thing from yacht charters to wed¬ 
ding locations. When we looked, 
we found a house in Fiji that rents 
for less than most one-bedroom 
apartments in New York City. 
[islandsmag.com] 


OFFICIAL STATS Travel 
Document Systems Red tape 
can make your trip a nightmare, but 
with this site you can start to un¬ 
tangle the sticky minutiae before 
leaving home. Country and island 
profiles list visa costs and require¬ 
ments, provide island-specific 
health advice, and post customs 
restrictions for you to peruse ahead 
of time. The site also maintains 
travel advisories where applicable. 
[traveldocs.com] 

VIRTUAL VACATION De 
Web Site on Jamaica If you 
can’t swing a trip to an actual 
island, this site can provide the 
next best thing. Learn to cook 
such ethnic dishes as roti and salt- 
fish fritters, teach yourself 
Jamaican patois, and bone up on 
the national history. Then confuse 
your coworkers with electronic 


CONSUMER RETORTS 

SnowboarderReview.com If 

some lame binding is responsible 
for putting you in a body cast, the 
Snowboarder Review is your 
chance to blast the manufacturer 
— or to praise a company whose 
gear you prize. Read other board¬ 
ers’ reviews of products, and sub¬ 
mit your own. Active message 
boards include Tech Talk (for 
exchanging tune-up tips) and the 


Passion message board (where 
fellow “groms” connect online). 
[snowboarderreview.com] 

FREQUENT FLYERS Board 

the World Living up to its name. 
Board the World has compiled a com¬ 
prehensive guide to IDO of the best 
snowboarding spots on the planet, 
covering the U.S., Australia, Europe, 
and Japan. Resorts are rated for 
snow quality and user-friendliness. 
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Luxury travel sites cater to every whim of the rich and adventurous 
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Tropical Islands 

DISCOUNT GETAWAYS 
Changes in L’attitudes You can 
get suntanned instead of snow- 
blind this winter, thanks to the great 
promotional tie-ins and discount 
travel packages at Changes in Lat¬ 
itudes. Regional guides can help 
narrow your tropical dream to a 
specific destination in the Carib¬ 
bean, and the resort guide can help 
you pick a place to stay. You can’t 
book online but, hey, you have to 
get off-line to pack, anyway, [www. 
changes.com} 

SOUND ADVICE Excite 
Travei In your island-paradise 
fantasies, you may jet into the 
unknown with just a swimsuit and 
a towel. But in the real world, it's a 
good idea to research where you're 
going. Luckily for you. Excite has 
already done the legwork. Stellar 
guides to South Pacific and Carib¬ 
bean destinations include dos and 
don'ts that can keep you from com- 
mitting social no-no's, such as 
wearing red or black on Malaita, or 
strolling the streets of Fiji clad in 
only a bathing suit. The guides also 
recommend restaurants, prome- 
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ticked off where to go for whales, 
deep-sea diving, or a good round 
of golf. You can trade vacation 
vignettes on message boards, or 
check the Classifieds for every¬ 
thing from yacht charters to wed¬ 
ding locations. When we looked, 
we found a house in Fiji that rents 
for less than most one-bedroom 
apartments in New York City. 
[Islandsmag.com] 

OFFICIAL STATS Travel 
Document Systems Red tape 
can make your trip a nightmare, but 
with this site you can start to un¬ 
tangle the sticky minutiae before 
leaving home. Country and island 
profiles list visa costs and require¬ 
ments, provide island-specific 
health advice, and post customs 
restrictions for you to peruse ahead 
of time. The site also maintains 
travel advisories where applicable. 
[traveldocs.com] 

VIRTUAL VACATION De 
Web Site on Jamaica If you 
can’t swing a trip to an actual 
island, this site can provide the 
next best thing. Learn to cook 
such ethnic dishes as roti and salt- 
fish fritters, teach yourself 
Jamaican patois, and bone up on 
the national history. Then confuse 
your coworkers with electronic 
postcards from your “overnight” 
trip to the Caribbean. Sorry, no vir¬ 
tual tan. [jamaicans.com/Jam.htm] 
-BRYAN VAN DYKE 



WHERE TO START Snow¬ 
boarding-Online.com Snow 
reports. Competition news. A 
Board Genie who will grant your 
equipment wishes by matching 
your personal specs with the lat¬ 
est rad gear. Visit this one-stop 
shop for all your snowboarding 
needs, from learning lift lingo to 
finding a resort in the U.S. and 
Canada. In dire need of a crash 
course in ollies and fakies? Be sure 
to check the Instruction page. Hey, 
if you're wiping out, you might as 
well learn how to properly land on 
your fists, [solsnowboarding.com] 



BOARDS AWAY: Hit the Net before you hit the siopes. 


and the site provides detailed histor¬ 
ical background, travel tips, and di¬ 
rections for each destination. Check 
the online magazine for “kicker tricks" 
to make your 360 Roast Beef soar. 
[www.boardtheworld.com] 

STREET CRED Heckler 

Dude! If kewl pics of alley-oops and 
suitcase airs turn your crank, Heck¬ 
ler delivers the goods with stunning 
action shots that could make a 
Spike Jonze edit look dull. Dive into 
the boarders vs. bladers fracas (If 
you dare), or visit the music page 
for Q&As with thrasher heroes such 
as Kid Rock, [bayinsider.com/ 
partners/heckier] 


CONSUMER RETORTS 
SnowboarderReview.com If 

some lame binding is responsible 
for putting you in a body cast, the 
Snowboarder Review is your 
chance to blast the manufacturer 
—or to praise a company whose 
gear you prize. Read other board¬ 
ers’ reviews of products, and sub¬ 
mit your own. Active message 
boards include Tech Talk (for 
exchanging tune-up tips) and the 


Passion message board (where 
fellow “groms” connect online). 
[snowboarderreview.com] 

FREQUENT FLYERS Board 
the World Living up to its name. 
Board the World has compiled a com¬ 
prehensive guide to 100 of the best 
snowboarding spots on the planet, 
covering the U.S., Australia, Europe, 
and Japan. Resorts are rated for 
snow quality and user-friendliness. 


IF THE SNOWBOOT FITS 
Dave’s Equipment Guide for 
the First Time Buyer Buying 
new gear and want the straight 
dope? Dave is, like, so informed and 
unbiased, man. The site’s explana¬ 
tions and links can steer you in the 
right direction whether you are 
goofy-footed or not. Stop being 
called “tweaked’’ by your snowbud- 
dies. [monmouth.com/user_pages/ 
dschutz/equip.html] -NITOGAN 
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To Crib or Not to Crib? 


LITERATURE 


Literary Outiaws 

JUNKIE PRIEST William S. 

Burroughs (1914-1997) By 

virtue of their edgy lifestyies and 
phiiosophies as much as their writ¬ 
ings, certain authors have inspired 
an almost reiigious devotion. Wiiiiam 
S. Burroughs, wise oider uncie of the 
Beat Generation, is the paradigm of 
the writer as countercuiturai roie 
modei. Aithough it could benefit from 
a graphic overhaui, the Burroughs 
primer at Big Tabie Media’s ciassic 
Beat site is the best place to go for a 
crash course on the writer’s iife and 
accompiishments. Using a text 
manipuiator caiied the Cut-up 
Machine, you can appiy his experi- 
mentai compositionai techniques to 
your own texts. And if you want to 
find where mugwump is mentioned, 
for instance, you can look it up with 
an efficient search engine that 
iocates references to key concepts 
in Burroughs’s iiterary universe. 
[bigtable.com] 


J-l LL BUT THE MOST DILIGENT COLLEGE 

M students occasionally skip class, for rea- 
■I sons both good (the flu) and had (a hang- 
■ J over). Not long ago, if you missed a lecture 
T you practically had to beg a classmate to 
I lend you his or her notes, usually in con- 
U U junction with an offer of free food. These 
days, indolent scholars have other options. 

A stampede of note-taking sites is rushing 
into the 15-million-strong student marketplace, 
hiring undergrads to take notes, post them on 
the Web, and market the service to their class¬ 
mates. Two of the best known, versity.com 
and STUDY24-7.COM, are vying to become the 
nation’s leading "study portal.’’ 

Currently, the market is anything but mature. 
When we last checked, a search on Study24-7 
for biology in all of New York State returned one 
match: a class at St. John’s University for which 
the official note-taker, one “SwtBabieBoo,” had 
posted a whopping total of zero entries. 

But the growth potential is huge. Study24-7 
entices would-be note-takers with “up to $ 1,000” 



Paid student scribblers are helping classmates with e-lecture notes 


per class. Such hefty fees alarm educators. 

Professors around the country are declaring 
war on the note-taking sites. Fearing a violation 
of their teachers’ intellectual property rights, 
the University of California, at both Berkeley 
and Los Angeles, has asked the sites to cease 
and desist. Some profs, too. have put up their own 
sites containing sanctioned notes, preferring to 
face the enemy on the battlefield. 

In response, Study 24-7 issued anews release 
in which it said its note-takers are instructed 
never to post a word-for-word representation of 
a professor’s lectures, only their interpretations 
of what went on in class. 

Students, meanwhile, are rallying around the 
cause. Note-taking sites are “a beneficial 
resource,” declared the editors of The Post at 
Ohio University. Especially “after awakening 
from a mid-class slumber.” 

Given the current scantiness of the class- 
notes databases, here’s a bit of advice, kids: 
Either wait until next semester to start 
snoozing in class, or get ready to plead 
your case to that nerdy guy in the 
front row. 


OBLIVION SEEKER Kathy 
Acker Some called her the female 
Burroughs. It's hard to say which 
was more influential—Kathy Acker’s 
linguistic expiorations of sexuaiity 
and feminist identity, or her riot grri 
persona. Her novels go in and out of 

print, but her | 
post-punk e 


THE GODFATHER: Beat writer Wiiiiam S. Burroughs. 





















personal style continues to Influ¬ 
ence young women. Enter through 
the word oblivion and the site takes 
you on a tour of Ackerland. Imitat¬ 
ing the author’s postmodern liter¬ 
ary technique, it mixes highbrow 
analysis with lowbrow irreverence. 
[acker.thehub.com.au] 

LOW-LIFE LAUREATE 
Buk’s Page Charles Bukowski 
wrote in a vernacular style that was 
far more accessible than the avant- 
garde experiments of Acker and 
Burroughs, but his work was no less 
subversive in theme. There are 
many Web sites devoted to him cre¬ 
ated by disciples who relate to his 
resolutely dissolute lifestyle. None 
sticks out as definitive, but Buk's 
Page at Real Beer Inc. has the most 
complete links, so It’s a good place 
to start, [realbeer.com/buk] 

WEIRDLY WIRED The 
Great Thompson Hunt An 

author doesn’t have to be dead to 
inspire devotion. Dr. Hunter S. 
Thompson, the inventor of gonzo 
journalism, is still alive and kick¬ 
ing, and Christine Othitis’s tribute 
site Is one of the most exhaustive 
homages to an outlaw writer on 
the Web. Whether it’s interviews, 
reviews, scans of book covers, or 
information about the position of 
the stars on Thompson’s birthday, 
you’re likely to find what you’re 
hunting for here, [tekknowledge. 
com/gonzo] 

-FRANK GREEN 


SCIENCE 


Inventors 

INTELLECTUAL PROP¬ 
ERTY Invention Dimension 
It’s easy to take for granted the 
countless laborsaving devices that 
we use every day, but even a 
casual perusal of this Massachu¬ 
setts Institute of Technology site 
can bring home the enormous 
advancements inventors have 
contributed to humanity. Browse 
profiles of dozens of innovators, 
from Thomas Alva Edison and 
Benjamin Franklin to Levi Strauss 
and John Deere. You can search 
by inventor or by invention, and 
there’s a section that explains 
intellectual property and patents. 
Check it out, and then give thanks 
to such people as Art Fry and 
Spencer Silver, who dreamed up 
Post-it Notes! [web.mit.edu/lnvent] 

AHEAD OF HIS TIME 

Leonardo Leonardo da Vinci 
wasn’t satisfied with being a 
great artist. He also took it upon 
himself to become a world-class 
scientist and inventor. Among the 
engineering breakthroughs he 
conceived were a parachute, a 
helicopter, and scuba gear—ideas 
several centuries before their time. 
This interactive gallery from 
Boston's Museum of Science has 
fun Shockwave activities, sound 
files, and fascinating information 


about a man who was probably 
the smartest guy ever.[mos.org/ 
leonardo] 

WHEELS WIZARD The 
Life of Henry Ford Produced by 
the Henry Ford Museum and Green¬ 
field Village, this engaging site 
details the automotive titan’s revolu¬ 
tionary contributions to industry—he 
introduced such innovations as the 
assembly line—as well as to human 
mobility. Tour a virtual showroom of 
early vehicles devised by Ford and his 
peers in the Online Exhibits area, 
which also houses a tribute to the 
great futurist Buckminster Fuller. 
[hfmgv.org/histories/hf/henry.html] 

PATENT PENDING Gallery 
of Obscure Patents We all know 
the value of the lightbulb and the 
telephone. But what about the grav¬ 
ity-powered shoe air conditioner or 
the flushable vehicle spittoon? 
Learn about such bizarre inventions 
in this gadget gallery. It’s part of 
IBM’s Intellectual Property Network, 
a searchable patent database. 
[patent.womplex.ibm.com/gallery] 

COMICAL CONTRAP¬ 
TIONS The Official Rube 
Goldberg Web Site Rube Gold¬ 
berg wasn’t an inventor per se; he 
was a cartoonist. But his crazy, con¬ 
voluted creations were perhaps just 
as inventive as Edison’s, and far fun¬ 
nier. Here you can find Goldberg’s 
elaborate schemes for cleaning win¬ 
dows, sharpening pencils, and keep¬ 
ing the boss from knowing you’re late 
for work, [rubegoldberg.com] 

-KEVIN DELANEY 


SPIRITUALITY 


Spiritual Gurus 

NEIGHBORHOOD SAINT 
Bhagawan Sri Sathya Sai 
Baba Enigmatic and, according to 
his followers, given to performing 
unusual miracles for his ever- 
increasing flock, Sai Baba greets 
hundreds of pilgrims daily in a tiny 
town In southern India. “My life is 
my message,’’ says Baba, who 
encourages people to lead more- 
purposeful, moral lives and to rec¬ 
ognize their divine nature. Find out 


about the 1,200 international cen¬ 
ters, read Baba’s discourses on 
various topics, and learn his nine- 
point code of conduct (No. 7: The use 
of soft, loving speech with everyone). 
[sathyasai.org] 

YOGIC AMBASSADOR 
Self-Realization Fellow¬ 
ship Paramahansa Yogananda, 
author of the best-selling Autobi¬ 
ography of a Yogi, brought the 
possibility of inner peace to the 
hungry American masses in the 
1920s, filling Carnegie Hall and 
hanging out with President Calvin 
Coolidge. According to the direc¬ 
tor of Forest Lawn Mortuary, when 
Yogananda shed his mortal coll in 
1952, his body showed “no physi¬ 
cal disintegration,” even 20 days 
after his death. Books, tapes, and 
videos are available at this official 
site of the society founded by 
Yogananda. Gaze Into the guru’s 
hypnotizing brown eyes and get 
sage advice: “Calmness is the 
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voice of God speaking to you 
through the radio of your soul.” 
[paramahansayogananda.com] 


ENLIGHTENED MASTER 
Sri H.W.L. Poonja The first 
thing you see at Poonja’s site is the 
master’s delightful, all-knowing 
smile. “Papaji,” as his devotees call 
him, teaches that “from the outset, 
your Nature Is Pure.” Born to the 
sister of one of India’s most 
respected saints, Poonja realized 
his divinity at the tender age of 
eight. "Look within,” he counsels. 
“You are always Free. There is no 
teacher, there Is no student, there 
is no teaching.” Pretty high stuff. 
Check out the cosmic movie 
reviews (The Matrix gets high rat¬ 
ings), and remember Papaji’s 
words: “Open your Heart and sim¬ 
ply Be.” [poonja.com] 

-PAMELA DESBARRES 
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Technology may not replace your family pet. But it is all around you. And it can be whimsical, fun. or even 
friendly. ZDNet is dedicated to every single little bit of technology, from the meanest virus to the 
cutest gizmo. Which is why ZDNet was named "Best Overall Online Site" by the Computer Press 
Association. Wherever technology takes you, whether it's games, music, family computing or 
robot dogs. ZDNet has something for you. 

LIVE THE TECH LIFE. SIGN UP FOR ANY OF ZONET'S 25 FREE NEWSLETTERS AND JOIN TECHNOLOGY'S 1 

PREMIER WEB COMMUNITY. ' 


vmw.zdnet.com 









FINDIT 


BY DINA GAN 


Seek out intelligent life on the Internet at chat-specific 
search directories 



T he day’s work is done, but you want 
to whittle away an hour at the office 
before heading home. Why not log 
on to a chat room, where you can 
have a little fun and still appear pro- 
ductive? A great place to start is 
YACK.COM, a directory of chats and other 
live Net events. To find out who’s talking 
online, simply click a category such as 
health, news, or travel. Each listing tells 
you when, where, and how to join the 
dialogue. In case you need special soft¬ 
ware, Yack links to a site where you can 
download it. 

YAHOO! NET EVENTS: CHAT ROOMS 
[events.yahoo.eom/Net_Events/Chat_ 
Rooms] is another excellent gateway to 
online conversation. Search by keyword 
or browse categories to find real-time dis¬ 


cussions on everything from contempo¬ 
rary Italian art to multilevel marketing 
schemes. You can also try your luck with 

EXCITE PEOPLE & CHAT [www.excite.com/ 
communities], which has topic-based chats 
and a cool feature called Voice Chat that 
lets you hear and speak to other Net users. 

And if you’d like to create your own 
Web-based chat room, log in to talk city 
[ talkcity.com], yet another free online 
chat community. 

If you’ve never chatted before, you 
might want to make a brief stop at chat 
101 [ker95.com/chatlOI]. Here, you’ll find 
guidelines on chat etiquette (ALL CAPS 
IS CONSIDERED “YELLING” AND RUDE) 
and handy charts on abbreviations and 
emoticons so you’ll know how to reply 
when someone asks for your “a/s/1.” 


[NEATNETTRICKS 

BY JACK TEEMS 

PASSWORD MIRACLE 

Have you forgotten a password to a Web site? 

Is it sitting in a log-in field but masked by a 
string of asterisks? Then download revela¬ 
tion [snadboy.com], an interesting piece of 
freeware that exploits a glitch in Windows 95 
and actually deciphers those confounding 
asterisks. Unfortunately, the software does 
not work with Windows 98. 

VOICE OVER AND OVER 

With PAGETALK [pagetalk.com],youcan 

create and change audio messages on your 
Web site by phone. To get started, you must 
sign up for a free account at the service’s Web 
site; PageTalk will send you a few lines of 
HTML code via e-mail, which you’ll then have 
to copy and paste into your site. Thereafter, 
adding RealAudio messages to your own Web 
site will be as simple as dialing a toll-free num¬ 
ber and speaking into the receiver. 



PRIORITY MAIL 

At FASTMAIL [indianedge.com/fastmail], 
users can send messages without logging in to 
an e-mail account. Simply compose a message 
in the site s “Enter your message here” field 
and hit “Send E mail.” That’s it. No password, 
log-in, or sign-up required. 

MISSING LINKS 

Check sites for broken links with XENU’S link 
SLEUTH [snafu.de/-tilman/xenulink. 
htmi]. This cool PC program is free and fast, 
and kicks out detailed link-verification reports. 

JACK TEEMS iS KEEPER OF THE NEAT NET TRICKS 
WEB SITE [neatnettricks.com]. 
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LEARNIT 


BY CHARLES PAPPAS 


How to eliminate junk e-mail from your in-box—without losing your mind 



Uli COMMONSENSE ADVICE 

Never respond to junk e-mail. Doing so informs the spammer 
that your address is a working address. 

Never use your primary e-mail address when you’re talking in 
chat rooms or posting to newsgroups. That address can serve as a 
magnet for spammers. Instead, hand out an address from such free 
Web-based e-mail services as msn Hotmail [hotmail.com] and 
YAHOO! MAIL [mail.yahoo.com]. 

Before you register at a Web site, read the fine print. Check its 
privacy policy and see how the company plans to use your e-mail 
address and personal information. Or head to enonymous.com, 
where you can learn about the privacy policies of more than 
15,000 Web sites by downloading the free Enonymous Advisor. 


02 . 


THE SPAM IQ TEST 


Like so many other free Web-based e-mail services, msgto.com pro¬ 
vides users with free e-mail accounts. Its unique twist? The service 
attempts to block spam. When someone sends an e-mail to your 
Msgto.com address for the first time, the service immediately fires 
off a message to that person. The message is a visual test that humans 
can easily pass, and bulk e-mail programs will invariably fail. If the 
sender fails the test, the e-mail is put in a separate folder. If the 
sender passes the test, his or her e-mail is automatically forwarded 
to your in-box. Thereafter, the sender will never be tested again. 



03 . 


PREEMPTIVE STRIKES 


With BRIGHTMAIL [brightmail.com], you can also head off spam. 
The free service examines your incoming messages for known 
spam and spammer return addresses. It then filters out all sus¬ 
pected junk e-mail into a Web-based in-box, where it can be accessed 
for 30 days. All legitimate e-mail is forwarded to your in-box. Cur¬ 
rently, Brightmail works only with certain POP e-mail accounts. 


04 . 


SCREEN YOUR MESSAGES 


In Microsoft Outlook Express or Netscape Messenger, you can 
block specific addresses and domains from sending you e-mail. 

OUTLOOK EXPRESS: Highlight an e-mail message. Click the 
Message menu and choose “Block Sender.” 

MESSENGER; Choose the Edit menu and select “Message Filters.” 
Make certain the word “Inbox” appears in the “Filters for” field 
and then click New. Select “Match any of the following,” and then 
choose “Sender” in the first pull-down window. Choose the word 
“Is” in the second pull-down window. Now, enter the e-mail address 
you’d like to block. Finally, select “Move to folder” and “Trash” in 
the third and fourth pull-down windows, respectively. Click OK. 
























































WEBTOOLBOX 

Although you trashed those 
Web images from your comput¬ 
er, they may be recoverable. 

This is why you should down¬ 
load ERASER [www.students. 
tut.fi/-stv/eraser], a free PC 
utility that safely shreds data 
and makes files disappear from 
your system for good. 

Give your MP3-listemng experi¬ 
ence more oomph with WOW 
THING [wowthing.com], a 
media player plug-in from SRS 
Labs. This free download ($10 to 
register) gives your tinny digital 
music a fuller sound and lets you 
adjust bass and volume levels. 



While collecting balls of lint 
from underneath your sofa’s 
I cushions, you discover a VHS 

copy of the hilarious cop romp 
Police Academy 6: City Under 
Siege. Wasn’t that due back at 
the local video store six weeks 
ago? In the future, save yourself 
time, money, and headache with 
REMINDER FOR WINDOWS 
[www.agenda,dircon.co.uk], 
a program that launches a daily 
“to do” list each time you boot 
up your PC. The program is free 
to try; $20 to register. 

WithWEBSPECTOR [iliumix. 
com], surfers can track their 
favorite sites for new content. 
This free PC program highlights 
all Web page changes in yellow, 
which makes it easy to locate 
updated text and hyperlinks. 
More-powerful versions of the 
software can be purchased for 
$49 and up. -R.B. 


High-speed access to the Net is no longer a silly pipe dream. But can 
you get service in your ’hood? 


D o YOU PRAY NIGHTLY TO THE BANDWIDTH 

gods for an uninterrupted connection to 
the Internet? Are you still sucking down 
data through a dial-up modem? It may he 
time to explore high-speed access options 
in your neighborhood. 

Telecommunication companies are rolling 
out two major flavors of high-speed access: DSL 
(Digital Subscriber Line) and cable broadband. 
On average, DSL feeds are seven times faster than 
56Kbps dial-up connections. And cable broad¬ 
band feeds are typically 25 times faster than 
56Kbps dial-up connections. 

In truth, cable broadband access is not nec¬ 
essarily better than DSL access. Why? When 
you order cable broadband service, you must 
share bandwidth with other surfers on your 
block; for this reason, your pipe to the Net 
diminishes each time a neighbor with cable 
broadband access hops online. Also, many cable 
broadband operators limit subscribers’ con¬ 
nection speeds to 1.5Mbps or less. But with DSL 
service, you never have to share a line—so your 
connection speed doesn’t falter, even during 
peak Net usage hours. However, DSL connec¬ 
tions improve or degrade depending on how 
far from the phone company’s nearest central 
office (CO) your home is located. The closer you 
are to a CO, the faster your DSL feed. 

Recently, I had the pleasure of testing a DSL 
connection at home. What can I say? The 
speed is simply awesome! Now, sites pop up 
on my screen in seconds instead of minutes. 
File transfers are blazing fast, too. 

The other wonderful thing about my new DSL 
connection is that it’s always on. In other words: 
I don’t need to log on to the Net to begin surfing. 
And this really changes the way I use online 
services. When I need to look up a phone num¬ 
ber, I can just click to yahooi people search 
[ people.yahoo.com]. And when I crave a large 
pizza, I can order it in a flash at the papa 
GINO’S Web site [papaginos.com]. No busy 
signals. No annoying modem screeching 
sounds. Instant access. 

I should note that cable broadband con¬ 
nections are also persistent. But because cable 
broadband subscribers share a single pipe to 
the Net, their PCs are more susceptible to 
security breaches. If you use a cable broad- 



And what about costs? 

Expect to shell out approximate¬ 
ly $50 per month for DSL service and $30 to $40 
per month for cable broadband service. That’s 
right, high speed ain’t cheap. Also, installation 
costs for either service tend to run sky high. 
Both DSL and cable companies require that a 
special network-communications card be 
installed in your computer. Also, DSL and cable 
broadband services demand that you purchase 
or rent a special modem, which links your net¬ 
work card to your phone or cable line. In the 
end, installation and hardware costs can run 
you anywhere from $200 to $500. 

Still interested? To see if DSL service is avail¬ 
able in your area, head to 2WIRE [2wire.com] 
or DSLREP0RTS.COM. To find local cable broad¬ 
band services in your area, check in with 

CABLEMODEMINFO.COM or CABLE MODEM 
HELP [cablemodemhelp.com]. 

JIM LOUDERBACK IS HOST OF ZDTV’S FRESH GEAR. 


BUYIT? 


When All Is Said and Done.. 

DSL and cable broadband services deliver blazing 
connections to the Net, but in limited areas. While 
monthly service fees are reasonable, installation 
and hardware expenses can add up to mucho 
dinero. Watch for special installation deals. 
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SEARCHALERT 


BY DANNY SULLIVAN 


The scoop on the Web’s best news trackers 
and clipping services 

N osing around the web for news? all of the major portals 
dish up top headlines daily. But only special news search 
engines scan the Web all day long for fresh dispatches. ■ My 
favorite online news aggregator is excite newstracker 
[ nt.excite.com], a customizable site that offers everything 
from banking reports to Formula One racing stories. I particularly 
enjoy NewsTracker’s Clipping Service, which lets you save search 
topics for future use. There’s also a painless way for you to "train” 
the clipping service so that results improve with continued use. 

Throughout the day, you can check in with news index 
[ newsi ndex.com], too. Here, users can read breaking stories and 
create a customized headline news “ticker,” which can be placed 
on your Web site. 

To search the archives of hundreds of online journals, newspa¬ 
pers, and magazines, head to NEWSTRAWLER [www.newstrawler. 
com]. The site maybe abit imposing, because it demands thatyou 
select specific news sources before conducting a query. But once 
you’ve mastered the service, you should be able to track down just 
about any scrap of news that’s been posted online. 

If NewsTrawler is too much for you, then try the northern 



MAKING HEADLINES: Scan top stories at Excite's NewsTracker 

LIGHT CURRENT NEWS SEARCH Service [northernlight.com/ 

n e ws. h t m I], where you can run searches on broad news categories. 

Finally, if you’d prefer to stick with the portals, at least get off 
the beaten track and experiment with their various news features. 
Forinstance, at ALTAVISTA: search [altavista.com], you can choose 
the “News" option justhelowthe searchbox to focus your queries. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com]. 


SURFGURU 


An alternative browser for slow PCs; free 


A friend suggested I download a 
browser called Opera. Is it any 
good, and why would I want to use 
it instead of Netscape Navigator 
or Microsoft Internet Explorer? 
I’ve been singing the praises of 
OPERA [operasoftware.com] 
since late 1996, when I first 
installed the browser on a 486 PC 
with 16MB of RAM and a 425MB 
hard disk. The PC software is a wee 
1.7MB (zipped), which 
means it downloads 
quickly and can run 
on systems that are 
old, slow, and low on 
—-—-^ disk space. 

Despite its small file size, the 
browser is surprisingly robust. It 
supports many audio, graphics, 
and video files, and can be oper¬ 
ated entirely via keyboard. Also, it 
lets surfers open several Web 


SEE THE SURF 
GURU AT WW\ 
SURF-GURU. 

NET TONIGHT. 



pages at a time within a single 
browser window. 

That said. Opera is not as pow¬ 
erful as Navigator or Internet 
Explorer. Its e-mail feature is very 
basic, and without the installa¬ 
tion of a plug-in, the browser can- 
not handle Java apps. What’s 
more, users must pay to use the 


tools for your Web site 

software. It’s free to try, and costs 
$35 to purchase. Still, Opera is 
worth a test drive, if only for the 
novelty of surfing the Web with 
a totally new browser. 

Where can I find free tools to 
jazz up my Web site? 

Chck to MYCOMPUTER.COM; this 
free and reliable service provides 
Webmasters with more than a 
dozen Web site tools, including a 
customizable online poll, a site 
search engine, a site counter, a 
guestbook, and a traffic analyzer. 
To use any of MyComputer.com’s 
free tools, users need only copy and 
paste a strip of HTML code into 
their Web pages. Also head to 

ZDNET DEVELOPER [zdnet.eom/ 

developer] (which our parent com¬ 
pany, Ziff-Davis, owns), for tons of 
free Web site code. 


In the pull-down 
field located 
between the Find 
and Go buttons on 
the toolbar, AOL 
saves the addresses 
of the last 25 sites 
or member areas 
you visited. Got 
something to hide? 
You can have these 
sites deleted every 
time you logoff. 
Here’s how: Click 
My AOL and choose 
“Preferences." In the 
“Preferences” win¬ 
dow, click the Tool¬ 
bar button. In the 
“Toolbar Prefer¬ 
ences” window, 
check the box under 
the heading “History 
Trail.” Click OK. 
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The Sheraton Hotel & Towers, New York City 


: ' . Jupiter 


CONSUMEEONLINE 


iForurnS 


NYC 


Internet Strategies for Mainstream Media 



Now in its seventh successful year, the Jupiter Consumer Online Forum focuses exclusively on the 
intersection between the consumer Internet and traditional media, entertainment, and communications 
companies. Renowned for its top-level speakers and delegates, this three-day event offers ample 
opportunity to meet, mingle, and discuss business with an elite group of executives. 


For more information: 

Visit WWW. j u p. com/events/forums/cof/ 

Call 800-611-2350 or 212-780-6060 x6424 
E-mail customerservice@jup.com 

For sponsorship and exhibit opportunities, 
contact Faine Speyer at 917-534-6118 
or e-mail faine@jup.com. 


JupiteR 

COMMUNICATIONS 

www.jup.com 


PLATINUM SPONSOR: 


- 

Cambridge Technology Partners 


SILVER SPONSORS: 


^^mail.com' 6*lin^0 CustomerCast 








«io7 Geeks 



I was on the next plane to Idaho. 

Working-class kids in a dusty Mormon 
town, Jesse and Eric spent nearly every free 
minute doing things on computers—pro¬ 
gramming, gaming, installing operating sys¬ 
tems, ordering food, even learning how to 
tie their ties. Not only had the Net played an 
enormous part in their lives since they were 
young, it was about to dramatically change 
their lives as well. These two boys were 
about to ride the Internet out of Idaho, using 
technology to alter fate and escape forever 
the dead-end jobs that seemed their destiny. 

I went along on their ride. And four years 
later. I’ve written their story. 

If geeks like Jesse and Eric are rising to 
form a new kind of cultural elite, their ascen¬ 
sion comes at some cost to the world around 
them. They are a Lost Generation, in many 
ways, unmoored from the country’s most 
important institutions and traditions. 

Jesse’s notion of “propaganda shit,” a term 
used widely on the Net, is disturbingly broad. 
There is no politician in Washington, or 
almost anywhere, whom people in the geek 
culture respect or pay much attention to, or 
who respects and pays much attention to 
them. It’s sometimes hard to believe that 
people like Jesse, as cynical as they are 
skilled, will ever reconnect to the political 
system that governs the country. 

The geek nation is also profoundly con¬ 
temptuous of the education it’s gotten. Free 
to say and do what they please on the Net, 
geeks bristle at schools’ restrictive, noncre- 


ative environments. The cultural values of 
mainstream institutions—sports, clothes, 
popularity—are alien to them, while their 
own distinct behefs and skills often go unre¬ 
warded and unacknowledged. 

Deeply suspicious of businesses as well, 
they see large corporations as greedy, arro¬ 
gant, and inhuman institutions, which 
makes it easy to pilfer from them at will. 

In curious ways, geeks are vastly more 
sophisticated than the people who presume 
to educate, police, and lecture them about 
their moral lives. They live in the looking 
glass, able to travel freely through much of 
the archived information in the world but 
carded at movie theaters and subjected to rat¬ 
ings systems, v-chips, and filtering systems 
to protect them from dirty words. 

The only institutions that can draw solace 
from the Geek Rise are the entertainment 
companies. Geeks’ passion for music and 
certain movies and TV shows is undiluted. 
Next to the Net, pop culture is their ideolo¬ 
gy and their common language. It may be 
one of the few reliable ways left for main¬ 
stream society to reach an elite that’s too 
skeptical and wary to domesticate, but too 
smart and creative to write off. 

And even here, they are renegades— 
feisty and individualistic. Don’t try to curb 
their MP3 s or censor their TV shows. Their 
lives and culture are, in fact, no longer cen¬ 
surable. They won’t put up with it, and 
they have the technological skills and tools 
to fight back. B 


infrastructure of the Net and its related 
programs and systems. There are also the 
brainy, single-minded outsiders drawn to 
a wide range of creative pursuits—from 
raves to Japanese animation—who live 
beyond the contented or constrained main¬ 
stream and find passion and joy in what 
they do. Sometimes they feel like and call 
themselves geeks. 

The truth is, geeks aren’t like other peo¬ 
ple. They’ve grown up in the freest media 
environment ever. They talk openly about 
sex and politics, debate the future of tech¬ 
nology, dump on revered leaders, challenge 
the existence of God, and are viscerally lib¬ 
ertarian. They defy government, business, or 
any other institution to shut down their free¬ 
wheeling culture. 

And how could anyone? Ideas are free, lit¬ 
erally and figuratively. Geeks download soft¬ 
ware, movies, and music without charge; 
they never pay for news or information; they 
swap and barter. Increasingly, they live in a 
digital world, a world much more com¬ 
pelling than the one that has rejected or mar¬ 
ginalized them. Being online has liberated 
them in stunning ways. Looks don’t matter 
online. Nor do race, the number of degrees 
one has or doesn’t, or the cadence of speech. 
Ideas and personalities, presented in their 
purest sense, have a different dimension. 

Geeks know—perhaps better than any¬ 
one—that computers aren’t a substitute for 
human contact. But cyberspace is a world, 
albeit a virtual one. Contact and commu¬ 
nity mean somewhat differ¬ 
ent things there, but they are 
real nonetheless. 


IN 1995, WRITING FOR THE 
Web site HotWired, I began 
looking for ways to tell the 
story of the geeks. I wanted 
to find a human way to cap¬ 
ture the story behind the 
story—how the Net is chang¬ 
ing individual lives in very 
personal ways. I wrote a 
series of articles online called 
“The Geek Ascension.” It pro- 
voked an outpouring of 
responses—among them, 
the messages of Jesse Dailey 
and Eric Twilegar, two close 
friends who made up half of 
the membership of the Mid¬ 
dleton, Idaho, High School 
Geek Club. 
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PRETTY STRANGE 


Scott’s Privy 


I THE WEIRD AND THE WACKY ON THE INTERNET by scott Alexander 


Page 


Trailervision 

it’s a well-established fact that the best 
part of going to the movies is the trailers. Elim¬ 
inate the middleman with Trailervision, a 
site dedicated to creating and showcasing 
trailers for movies that will (thankfully) 
never be created. Some examples: The Jar Jar 
Sinks Project, in which Jar Jar goes after the 
ill-fated student filmmakers; Run Lolita Run 
(the title should be self-explanatory); and 
Wimp Club, which is like the Brad Pitt 
movie, only with more whining and cry¬ 
ing. [trailervision.com] 


we’ve seen a lot of odd 
predilections on the Net, 
but Scott and Dan’s tastes 
are truly underground: 

They like to go digging 
around under erstwhile 
outhouses for antique bot¬ 
tles and other artifacts. The 
site bills itself as ‘Tour in¬ 
teractive privy excavation 
news source!” (and what 
privy worth its moon- 
cutout door isn’t interac¬ 
tive?). Since our research 

didn’t turn up much competition, we hereby dub the site the CNN 
of what we call “excrevation.” [geocities.com/-privymaster] 


Tai-Chia Pet 


SimShatner: The William 
Shatner Acting Simulator 

HE MAY BE MORE PORTLY NOW, AND HE MAY HAVE LESS HAIR (OR MORE THAT’S 

not his own), but William Shatner andhis...um...idiosyncratic acting style hold 
a special place in our hearts. And now, thanks to the miracle of the Web, 
you can feel what it’s like 
to speak...in...his...pause- 
ridden...yet... dramatic... 
manner. Just string together 
the provided phrases to 
utter such timeless pro¬ 
nouncements as “Spock... 
fondle...the...Klingons... 
now...damn you!” accompa¬ 
nied by the on-screen antics 
of an overanimated 
Kirk, [hecklersonline.com/ 
simshatner/simshatner.htmi] 


THIS SITE ARTFULLY COMBINES THE SIX-POSITION TAI-CHIA PET 

form with teachings from the Tao Te Ching to enlighten Web 
surfers regarding the spir¬ 
itual side of countertop 
gardening. The novice will 
do well to remember that 
while “A journey of a thou¬ 
sand miles begins with 
a footstep,” "A journey 
of a Tai-Chia begins 
by soaking seeds 
and planter for 24 
hours.” [squish.com/ 
goodnames/taichia] 


The Final Curtain 

WITH ALL THE DOOM AND GLOOM SURROUNDING 

death, it’s high time someone livened things 
up. Yes, what the world needs now is a series of 
cemetery theme parks “where life can be 
immortalized with irreverence and humor 
rather than by the morbid display 
of funereal pomp.” Future in- 
terees are encouraged to create | weirdness f 

° PPFTTVCTBi 


their lives to entertain future vis¬ 
itors. Plus, if you join the time-share program, 
you’ll be moved to different parks at different 
times of the year to become a "perpetually kinet¬ 
ic testament of life.” [www.finalcurtain.com] 
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SURGEON GENERAL'S WARNING: Smoking 
CausGs Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 






reboot the relationship 



thousands of inspired ideas for valentine's day. 

stunning jewelry, watches, fragrances and other fine accessories. 

hundreds of world-class brands including jane taylor. 

all with free shipping and custom gift packaging. 

all just a click away. 
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wWw.ashford.com /1 •888*999*4645 / aol keyword: ashford.com 


ASHFORD.COM 

all the stuff you really, really want. 






□ YES! I want to SAVE 58% on one year of 
YAHOO! Internet Life. 12 issues for just $19.97. 

□ I want to SAVE 63% on two years. 

24 issues for only $34.97. 


□ Payment enclosed, 
nd price $47.88. Non-U.S. add US $16 per yea 
includ^. Your FREE software will be shipped i 


OFF THE NEWSSTAND PRICE! 


□ 1 Year/12 Issues - $19.97 - SAVE 58% 

□ 2 Years/24 Issues - $34.97 - SAVE 63% 


□ Payment enclosed. □ Please bill 
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